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10  Cents  a  Copy 


KELLOGG  BUYS  POST. 


BANG  GOES  $50,000! 


MAXWELL  MOTOR  CO.  USES 
DOUBLE  TRUCK  AD  FOR  ONE 
DAY  IN  SUNDAY  PAPERS. 


OWNERS  OF  THE  SAN  FRAN. 
CISCO  CALL  TAKE  OVER  THE 
AFTERNOON  DAILY. 


E.  LeRoy  Pelltier,  Wizard  Advertis¬ 
ing  Manager  of  the  Concern,  Thus 
Proves  his  belief  in  Value  of  Daily 

Medium - Combined  Circulation 

10,000,000  and  Every  Large  City 
in  the  Country  Was  Covered. 

It  takes  nerve  to  spend  $50,000  in  one 
day’s  advertising  in  the  newspapers. 
And  yet  that  is  exactly  what  E.  LeRoy 
Pelletier,  advertising  manager  of  the 
Maxwell  Motor  Co.,  did  last  Sunday. 
Mr.  Pelletier  is  not  a  man  who  makes 
colossal  mistakes  in  advertising.  He 
has  done  some  of  the  most  remarkable 
and  daring  newspaper  advertising  ever 
placed  in  this  country.  He  believes  in 
the  newspapers— s^ys  that  he  has  proved 
to  his  own  satisfaction  that  advertising 
in  them  pays  the  best  of  all  mediums. 

What  he  did  last  Sunday  was  to  use 
a  double-truck  advertisement  of  the 
Maxwell  car  in  sixty-five  daily  news¬ 
papers  in  all  parts  of  the  United  States 
— from  Maine  to  California,  and  from 
Minneapolis  to  Jacksonville.  The  com¬ 
bined  circulation  of  these  papers  was 
10,000,000.  Every  large  city  was 
covered. 

Concerning  the  advertisement,  Mr. 
Pelletier  says: 

“I'm  a  firm  believer  in  the  dailies,  and 
I’ll  stake  my  reputation  on  that  ad  mak¬ 
ing  good.  I  believe  that  we’ve  suppli¬ 
cated  every  reader  that  can  be  reached 
through  all  other  mediums — and  added 
5,000,000  more  to  them.  No  single  me¬ 
dium  could  possibly  reach  more  than 
2.000,000.  and  I  know  of  no  other  class 
of  publications  that,  for  the  same  ex¬ 
penditure,  could  reach  half  of  the  10,- 
000,000  we’ve  reached  with  this  ad.’’ 


Publishing  a  New  Paper  in  Near-by 
City — Prosperity  of  Call  Under 
New  Management — Kellogg  Denies 
That  Hearst  Is  Interested  in  the 
Deal — Few  Employes  Retained. 

(.Special  by  IVire.) 

San  Francisco,  Cal.,  Dec.  9.— The 
name,  good  will,  circulation  and  sub¬ 
scription  lists  and  Associated  Press 
membership  of  the  Post  was  purchased 
last  Saturday  by  the  Call  Publishing  Co., 
of  which  F.  W.  Kellogg  is  president,  for 
$175,000.  Mr.  Kellogg  had  this  in  mind 
when  sale  of  the  Call  to  the  Chronicle 
was  consummated  some  weeks  ago.  He 
expects  to  use  the  Post  plant  in  the 
publication  of  a  newspaper  he  proposes 
starting  in  a  city  near  San  Francisco. 

Mr.  Kellogg  has  made  a  great  stir  in 
local  newspaper  circles  by  the  record  he 
has  made  in  building  up  the  Evening 
Call,  which  now  has  over  100,000  net 
paid  circulation — the  greatest  in  the 
West  excepting  that  of  the  Kansas  City 
Star.  He  expects  the  paper  will  have 
150,000  within  the  next  year. 

DENIES  HEARST  OWNERSHIP. 

Mr.  Kellogg  denies  the  rumor  of 
Hearst  ownership,  but  is  paying  the  lat¬ 
ter  $33,000  for  news  service.  By  suc¬ 
cessful  execution  of  his  plans  he  esti¬ 
mates  that  $100,000  will  annually  be 
saved  to  advertisers  in  this  field. 

B.  Berle  Page,  formerly  business  man¬ 
ager  of  the  Bulletin,  will  be  assistant 
publisher  of  the  Call  and  Post.  Only  a 
few  of  the  Post’s  employes  will  be  re¬ 
tained  Iw  the  new  publisher. 

Mr.  Kellogg  owns  80  per  cent,  of  the 
stock,  and  J.  D.  Spreckels  20.  C.  H. 

Brockhagen  remains  as  business  man¬ 
ager.  A.  R.  Fenwick,  former  edi¬ 
tor  of  the  Call,  has  not  been  with  the 
Call  since  the  change  of  publishers.  Mr. 

Fenwick  has  a  son  at  the  University  of 
California.  Charlie  Billson,  formerly  a 
special  agent  in  New  York,  who  is  liv¬ 
ing  here,  is  an  old  school  mate  of  Mr. 

Kellogg’s.  a  non-technical  way  of  the  city’s  busi- 

LEAVES  THREE  EVENING  PAPERS.  ness  and  civic  development.  The  pub- 

The  absorption  of  the  Post  by  the  Hcation  will  be  known  as  the  Greater 
Call  leaves  the  city  with  two  morning  City,  and  is  to  make  its  first  appearance 
five-cent  papers,  the  Chronicle  and  Ex-  early  next  month.  The  publishing 
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WASHINGTON  TOPICS. 


United  Press  Associations  Files  Brief 
^in  St.  Louis  Star  Case — Postmaster 

Burleson’s  Proposals  to  Increase 

Weight  Limits  of  Parcel  Post  Pack* 

ages  Approved  by  the  Interstate 

Commerce  Commission. 

ISpecial  Corrtspond^n-f  ) 

Washington,  Dec.  8. — The  United 
Press  Associations  of  New  York  has 
filed  in  the  U.  S.  Supreme  Court  its 
brief  supporting  its  motion  for  dismis¬ 
sal  of  the  appeal  of  the  St.  Louis  Star 
Chronicle  Publishing  Co.  from  a  ver¬ 
dict  for  $7,600,  secured  by  the  United 
Press  for  alleged  breach  of  contract. 

The  suit  results  from  the  refusal  of 
the  Star  Chronicle  to  pay  for  leased 
wire  reports  contracted  for  with  the 
press  association.  An  additional  pen¬ 
alty  of  ten  per  cent,  of  the  judgrnent 
or  $760.  is  also  asked  by  the  United 
Press  for  alleged  dilatory  legal  tech¬ 
nicalities  charged  against  the  news¬ 
paper. 

That  the  Star  Chronicle  is  “trying  to 
escape  payment  of  its  honest  debts  on 
a  barren  technicality.”  was  asserted  in 
the  brief  of  the  United  Press,  filed 
by  its  attorneys,  Campbell  Cummings, 
G.  B.  .\rnold  and  J.  \V.  Curts. 

No  constitutional  question,  except  di¬ 
versity  of  citizenship,  is  raised  by  the 
Star  Chronicle  in  support  of  its  appeal 
to  the  Supreme  Court,  the  brief  recited. 

TO  INCREASE  PARCEL  POST  WEIGHTS. 

Postmaster  General  Burleson’s  pro¬ 
posals  to  increase  the  weight  limits  of 
parcel  post  packages  in  the  first  and 
second  zones  to  fifty  pounds  have  been 
approved  by  the  Interstate  Commerce 
Commission. 

The  maximum  weight  of  parcels  to 
all  zones  beyond  the  second  was  in¬ 
creased  from  eleven  to  twenty  pounds. 

The  approved  changes  in  rates  and 
weights  include : 

To  reduce  the  rates  for  the  third 
zone  from  seven  cents  for  the  first 
pound  and  five  cents  for  each  addi¬ 
tional  pound,  to  six  cents  for  the  first 
pound  and  two  cents  for  each  addi¬ 
tional  pound. 

To  reduce  the  rates  for  the  fourth 
zone  from  eight  cents  for  the  first 
pound  and  five  cents  for  each  additional 
pound,  to  seven  cents  for  the  first 
pound  and  four  cents  for  each  addi¬ 
tional  pound. 

To  reduce  the  rates  for  the  fifth 
zone  from  nine  cents  for  the  first  pound 
and  seven  cents  for  each  additional 
pound,  to  eight  cents  for  the  first  pound 
and  six  cents  for  each  additional  pound. 

To  reduce  the  rates  for  the  sixth 
rone  from  ten  cents  for  the  first  pound 
and  nine  cents  for  each  additional 
pound,  to  nine  cents  for  the  first  pound 
and  eight  cents  for  each  additional 
pound. 

BENEFITS  TO  PUBLIC. 

“It  seems  obvious,”  _  says  the  com¬ 
mission.  “that  the  services  to  the  pub¬ 
lic  will  be  promoted  by  these  changes, 
provided  the  revenue  from  the  service 
is  not  less  than  the  cost  thereof.  Your 
experiences  and  statistics  seem  to  show 
clearly  that  the  revenue  will  not  he 
less  than  the  cost  of  the  service. 

“We  can  conceive  of  no  opposition 
to  the  increased  weights  and  reduced 
rates  proposed  except  from  the  car¬ 
riers  that  transport  the  mails.  We  have 
had  some  objections  from  them  on^the 
ground  that  the  increased  weight 
should  not  be  permitted  until  provision 
for  additional  compensation  to  the  car¬ 
riers  has  been  made.” 

The  Tete-a-Tete  Publishing  Co.  has 
purchased  the  four-story  building  at  the 
northeast  comer  of  Eighth  and  G 
streets,  northwest,  formerlv  the  home 
of  the  Bureau  of  Mines,  '^e  company, 
which  has  heretofore  published  a  local 
society  magazine,  will  remodel  the  nrem- 
ises  into  an  up-to-date  publishing  house, 
and  win  issue  a  magazine  of  from  forty 
to  sixty  pages  each  week. 

Officers  of  the  new  corporation  are: 
Robert  Harold  May,  editor;  G.  Brad¬ 
ford.  business  manager;  John  V,  Cooke, 
treasurer;  R.  C.  M.  Ross,  adyertising 


manager;  William  A.  Prentiss,  circula¬ 
tion  manager. 

Ashman  Brown’s  character  sketches 
of  and  interviews  with  men  prominent 
in  Government  affairs  in  Washington 
are  becoming  a  leading  featurp  of  the 
Washington  Sunday  Star,  and  of  the 
numerous  Sunday  newspapers  through¬ 
out  the  country  served  by  the  Star 
syndicate.  Mr.  Brown’s  years  of  serv¬ 
ice  as  Washington  correspondent,  to¬ 
gether  with  his  experience  as  a  Gov¬ 
ernment  official,  have  fitted  him  to  give 


Ashman  Brown. 

sympathetic  treatment  to  the  subjects  of 
the  sketches  which  he  is  writing.  He 
knows  his  Washington,  both  from  the 
official  and  the  news  side. 

His  series  of  articles,  beginning  with 
the  several  members  of  the  Cabinet  last 
June,  and  continuing  since,  are  attract¬ 
ing  national  attention. 

Mr.  Brown  recently  was  elected  treas¬ 
urer  of  the  National  Press  Club.  In 
addition  he  is  a  member  of  the  board 
of  governors  and  chairman  of  the 
library  and  art  committee  of  that  or-, 
ganization. 

Members  of  the  National  Press  Qub 
at  a  recent  meeting  voted  to  move  from 
the  present  club  quarters  to  larger  and 
much  more  elaborate  quarters  on  the 
top  floor  of  the  new  Riggs  building.  Fif¬ 
teenth  and  G  streets^  northwest.  A  lease 
of  the  new  quarters  for  five  years  has 
been  signed.  The  club  will  take  posses¬ 
sion  March  1.  Besides  1.200  feet  of  ad¬ 
ditional  floor  space,  the  new  quarters 
will  provide  a  roof  garden,  where  the 
members  propose  to  entertain  their  lady 
and  gentlemen  friends.  The  change  in 
location  will  necessitate  an  outlay  of 
several  thousand  dollars,  but  before  the 
members  who  had  attended  the  meeting 
left  the  quarters  Friday  night  they  sub¬ 
scribed  several  hundred  dollars.  The 
club  has  a  comfortable  surplus  in  the 
treasury. 

The  club  now  has  a  membership  of 
800,  and  it  is  expected  that  it  will  soon 
be  increased  to  1,000. 


Detective  Sue*  Frank  Pretbrey  Co. 

William  J.  Flynn,  of  the  United 
States  Secret  Service,  has  brought  an 
action  for  damages  against  the  Frank 
Presbrey  Co.,  advertising  agents  for  the 
-American  Tobacco  Co.,  alleging  that 
the  company  used  his  picture  and  recom¬ 
mendation  of  a  smoking  tobacco  without 
his  permission.  According  to  the  com¬ 
plaint.  Mr.  Flynn  did  consent  to  have 
published  his  picture  and  a  recommen¬ 
dation  of  the  tobacco  in  one  issue  of  a 
weekly  newspaper,  hut  he  alleges  the  ad¬ 
vertising  company  used  both  generally 
in  newspapers. 


Anvil  Chorus. 

The  Anvil  Chorus,  which  is  the  Grid¬ 
iron  Club  of  Brooklyn,  will  hold  its  an¬ 
nual  dinner  Jan.  29  at  the  Brooklyn 
Oub.  A  great  program  is  being  pre¬ 
pared  full  of  local  hits  and  hammers 
for  politicians.  Everybody  in  Brooklsm 
would  like  to  attend  the  dinner,  but 
the  guest  limit  is  300. 


QUEBEC  HAS  PUBUCITY  BILL. 


Legislators  Would  Compel  News¬ 
papers  to  Reveal  Ownership 
Twice  a  Year. 

That  Canadian  newspaper  owners  will 
soon  find  themselves  in  similar  position 
to  their  American  brothers  in  regard  to 
Government  regulation  is  evidenced  by 
a  bill  introduced  last  week  before  the 
Legislative  Committee  of  Quebec  Prov¬ 
ince,  compelling  newspapers  to  publish 
lists  of  their  shareholders  and  directors 
twice  a  year.  The  bill  was  killed  in 
committee  W  the  close  vote  of  6  to  5. 

Armand  Lavergne,  a  legislator,  who 
is  responsible  for  the  new  measure,  de¬ 
clares  he  will  place  it  before  the  House 
in  order  to  give*  all  the  members  an  op¬ 
portunity  to  vote  on  it. 

“Newspapers  claim  to  be  leaders  of 
public  opinion,  and  they  are  to  a  great 
extent,”  Lavergne  said  before  the  com¬ 
mittee.  “The  public  therefore  should 
have  the  right  of  knowing  who  their 
leaders  are,  so  that  they  may  judge  of 
the  advice  given  in  the  newspapers. 
Many  newspapers  in  the  Province  are 
not  opposed  to  allow'ing  the  public  to 
know  the  names  of  the  shareholders.” 

W.  J.  White,  K.C..  attorney  for  the 
Montreal  Gazette,  who  said  he  repre¬ 
sented  large  newspaper  interests,  ap¬ 
peared  before  the  committee  and  entered 
the  most  strenuous  objection  to 
Lavergne’s  motion.  Newspaper  com¬ 
panies,  he  said,  were  commercial  com¬ 
panies  and  there  was  no  reason  why 
they  should  be  made  to  publish  lists  of 
their  shareholders  when  other  commer¬ 
cial  companies  were  not  obliged  to  do 
so.  It  was  an  unjust  discrimination,  he 
pleaded. 


REPORTER  CALLS  DOWN  GLYNN. 


How  One  of  Governor’s  Newspaper 
Staff  Turned  Table*  on  Chief. 

The  New  York  Herald  on  Sunday 
printed  a  good  story  from  .Albany,  tell¬ 
ing  how  a  reporter  had  “called  down” 
the  Governor  for  being  late  in  reaching 
the  executive  offices  in  the  Capitol. 

When  Governor  Glynn  arrived  at  his 
office  at  1 1 :30  o’clock  Saturday  morning, 
he  found  the  following  note  on  his 
desk : 

“Martin  H.  Glynn,  Editor,  the  Times- 
Union. 

“Dear  Chief :  Concerning  your  com¬ 
plaint  that  my  copy  from  the  Capitol 
has  been  late  several  times  recently,  and 
in  consequence  stories  have  missed  the 
noon  editions,  all  I  can  say  is  that  it  is 
the  fault  of  the  Governor,  who  is  in  the 
hahit  of  getting  around  late.  Can’t  you 
take  up  this  matter  editorially  and  re¬ 
buke  the  Governor?  Very  truly  yours. 

“John  Stuart." 

Mr.  Glynn  said  the  suggestion  was 
“well  received”  and  he  believed  some¬ 
thing  should  he  done  about  it. 

Few  persons  who  heard  of  the  Gov¬ 
ernor’s  “call  down,”  however,  appreci¬ 
ated  its  full  import.  For  years  Mr. 
Glynn  has  been  a  terror  to  late  sleeping 
reporters.  One  of  the  inexorable  rules 
of  his  newspaper  office  is  that  a  re¬ 
porter  who  arrived  five  minutes  after 
half-past  eight  is  suspended  for  that 
day  without  pay.  Mr.  Stuart,  who 
turned  the  tables  on  his  "chief,”  has  suf¬ 
fered  from  that  rule  many  times. 


Whitman  Drops  Herald  Libel  Case. 

District  .Attorney  Whitman,  through 
bis  assistant.  .Arthur  Train,  withdrew 
from  the  prosecution  of  a  charge  of 
criminal  libel  against  Frank  H.  Pier¬ 
son,  city  editor  of  the  New  York  Her¬ 
ald.  before  Magistrate  Levy,  in  the 
Tombs  Police  Court,  Tuesday.  Oscar 
Hammerstein  was  the  complainant.  He 
charged  that  the  paper  had  libeled  him 
in  a  cabled  storv  concerning  contracts 
he  had  made  with  French  singers.  Jus¬ 
tice  Pendleton  has  held  that  Hammer- 
stein’s  contracts  with  the.se  singers  are 
valid,  and  the  libel  is  based  on  a  criti¬ 
cism  of  Hammerstein  for  trying  to 
avoid  these  contracts. 


Table  of  Contents  and  Index  to  Ad¬ 
vertisements  will  be  found  on  page  503. 


CHICAGO  HAPPENINGS. 

Modern  Miller  Moves  to  Windy  City 
— Gilbert  Assaulters  Held  for 
Grand  Jury — E.  L.  Sbuman  Take* 
Position  with  Associated  Sunday 
Magazines — Printer’s  Stone  Placed 
at  Gen.  Atkins’  Grave — Personal*. 

(Special  Correspondence.) 

Chicago,  Dec.  10.— The  Modern 
Miller,  which,  next  to  the  Northwestern 
Miller,  of  Minneapolis,  ranks  as  the 
leading  technical  grain  and  milling  pub¬ 
lication  of  the  United  States,  will  hi  re¬ 
moved  from  St.  Louis  to  Chicago.  Dec. 
29.  Its  first  issue  under  a  Chicago  date 
line  will  be  Jan.  3,  Parker  H.  Litch¬ 
field,  publisher  of  the  paper,  saiil  the 
move  was  decided  on  because  of  his  de¬ 
sire  to  be  in  the  main  center  of  grain 
news  and  activity.  He  said  inducenients 
had  been  offered  by  the  grain  and  mill¬ 
ing  interests  of  Chicago  which  it  was 
irnpossible  to  ignore.  The  entire  staff 
will  be  brought  to  Chicago  with  the  ex¬ 
ception  of  Frank  Eichler,  assistant  ed¬ 
itor,  who  will  remain  in  St.  Lnuis  in 
charge  of  the  office  there. 

“Lefty”  Moore  and  Richard  Wood, 
two  negroes  charged  with  maliciously 
a.s6aulting  and  robbing  Paul  T.  Gilbert, 
member  of  the  Inter-Ocean  editorial 
staff,  last  week,  were  bound  over  to  the 
grand  jury  by  Judge  Wade  under  the 
sum  of  $.‘1,')00  each. 

Shuman's  new  job. 

F.dwin  L.  Shuman  has  resigned  his 
position  as  literary  editor  of  the  Chi¬ 
cago  Record-Herald,  and  accepted  the 
position  of  assistant  general  manager  of 
the  Associated  Sunday  Magazines  in 
New  York,  where  he  will  reside. 

“Lou”  M.  Houseman,  former  news¬ 
paper  man  and  well  known  in  sporting 
and  theatrical  circles,  married  Miss  H. 
Adelaide  Toms  here  last  week.  Mr. 
Hou.seman  gave  his  age  as  fifty-two. 
His  bride,  thirty-three,  is  a  resident  of 
.Asbury  Park,  N.  J.  County  Judge 
Owens,  an  intimate  friend  of  ^ir. 
Houseman,  tied  the  knot. 

J.  W.  Booth,  advertising  manager  of 
the  Missouri  Pacific  Railway  and  the 
president  of  the  St.  Louis  .Advertising 
Club,  was  the  speaker  of  the  noonday 
luncheon  of  the  Advertising  Association 
of  Chicago  last  week.  His  subject  was 
“Railroads  and  Public  Appreciation.” 

The  grave  of  General  Smith  D.  .At¬ 
kins  for  fifty  years  connected  with  the 
Freeport  (Ill.)  Journal,  has  just  been 
marked  by  the  marble  imposing  stone 
from  the  Journal  office,  appropriately 
inscribed.  It  is  the  stone  on  which  Gen¬ 
eral  .Atkins  worked  when  he  was  a  prac¬ 
tical  printer,  having  graduated  from  the 
“art  preservative  of  arts”  before  hd  was 
a  warrior  and  a  journalist.  It  was 
placed  at  the  grave  untouched  in  any 
manner  except  for  the  inscription. 
influence  of  financial  ARTia.E. 

“The  Newspaper  and  Financial  News” 
was  the  subject  of  a  paper  written  by 
Emil  Friend  (Boersigner)  financial  ed¬ 
itor  of  the  Chicago  Examiner,  and  read 
by  Leonard  G.  Edwardson  at  a  luncheon 
of  the  Rond  Men’s  Cluh  at  the  Hotel 
La  Salle  late  last  week.  “In  these 
times.”  the  paper  read  in  part,  “an  ill- 
considered  financial  article  does  more 
harm  to  the  paper  and  its  readers  than 
a  foolish  or  viciously  partisan  or  ig¬ 
norant  editorial.  We  must  be  careful 
to  keep  our  financial  pages  clean,  sin¬ 
cere,  truthful  and  intelligent.  More 
money  is  spent  on  the  financial  and 
commercial  department  of  a  newspaper 
now  than  ever  before  in  .American 
journalism.” 

Arthur  Brisbane,  editor  of  the  New 
York  Evening  Journal,  has  been  here 
for  a  short  time. 

John  C.  Shaffer,  proprietor  of  the 
Evening  Post,  gave  his  annual  “epera 
dinner”  as  it  is  called,  at  the  Blackstone 
Hotel  Saturday  night. 


The  Michigan  Press  Association  and 
the  Wolverine  Press  Gub  will  hold  a 
joint  mid-winter  meeting  in  Detroit, 
probably  the  last  week  in  February,  at 
which  time  the  two  organizations  will 
discuss  a  plan  for  consolidation  recom¬ 
mended  by  a  joint  committee. 
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TEACHING  JOURNALISM. 

Why  a  Course  in  AdvertisinjK  Should 
Be  Included  in  the  Curriculum  of 
the  College  and  UniTersity 
Schools. 

15y  Frank  LeRoy  Blanchard. 

(Fnim  a  paper  read  at  the  .American  Confer¬ 
ence  Ilf  the  Tea' hers  of  .lournalism  at  Madi- 
5(11,  Wis..  Nov.  28.) 

Newspapers  are  commercial  enter¬ 
prises  conducted  for  the  purpose  of 
making  money  for  their  owners.  This 
is  a  cold  blooded  statement  of  a  fact, 
in  spite  of  all  the  beautiful  articles  we 
write  on  the  lofty  mission  of  the  press. 
A  newspaper's  financial  success  to-day 
depends  not  upon  the  editorial  and  news 
matter  it  prints,  but  upon  the  volume 
and  character  of  the  advertising  it  car¬ 
ries.  and  the  number  of  people  who  can 
be  induced  to  buy  and  read  it. 

I  will  admit  that  you  must  get  out  a 
good  newspaper  or  the  people  will  not 
buy  it  or  advertise  in  it;  but,  on  the 
other  hand,  you  may  publish  the  best 
newspaper  possible  and  yet,  unless  you 
have  a  business  -staff  that  is  just  as 
able  and  just  as  competent  as  your  edi¬ 
torial  staff,  your  enterorise  will  die  for 
lack  of  financial  nourishment. 

TW'O  SOURCES  OF  REVENUE. 

A  newspaper’s  revenue  is  derived 
from  two  sources,  its  circulation  and  its 
advertising.  To  secure  a  large  circula¬ 
tion  is  the  aim  of  all  publishers  because 
of  its  importance  in  fixing  rates  and  in 
obtaining  advertising. 

To  the  editor  who  is  straining  every 
nerve  to  produce  a  good  newspaper  it 
is  sometimes  inexplicable  that  the  pub¬ 
lic  at  large  does  not  read  it  and  the 
merchants  do  not  buy  space  in  its  ad¬ 
vertising  columns.  The  newspaper  ex¬ 
pert  who  looks  into  the  matter  soon  djs- 
covers  the  reason ;  namely,  that  its 
business  department  is  incapable  or  in¬ 
efficient.  It  is  possible  for  a  newspaper 
to  be  an  ideal  publication,  according  to 
the  best  standards,  and  yet  prove  a 
financial  failure  because  of  its  spiritless 
and  incompetent  business  management. 

I  think  you  can  now  see  how  im¬ 
portant  it  is  that  the  student  of  journal¬ 
ism  should  receive  instruction  upon 
business  management  and  methods.  To 
my  mind  it  is  unfair  and  unjust  to  put 
young  men  through  a  two,  three,  or 
four  years’  course  in  journalism  without 
giving  them  a  knowledge  of  the  subject. 
I  believe  that  no  man  can  be  a  jour¬ 
nalist,  in  the  truest  sense  of  the  term, 
unless  he  possesses  a  working  knowl¬ 
edge  of  the  business  department  of  a 
newspaper. 

\0  PROVISION  IN  PULITZER  SCHOOL. 

It  is  regrettable  that  Joseph  Pulitzer, 
in  planning  his  great  school  of  journal¬ 
ism.  did  not  make  provision  for  in¬ 
structing  the  students  in  this  end  of 
newspaper  work.  Undoubtedly,  one  ex¬ 
planation  of  the  omission  is  that  Mr. 
Pulitzer  was  so  thoroughly  absorbed  in 
the  editorial  development  of  the  news¬ 
paper  he  conducted  so  successfully  for 
more  than  a  quarter  of  a  century,  that 
he  devoted  but  a  small  part  of  his  at¬ 
tention  to  the  business  department.  If 
he  had  not  had  in  his  service  such  a 
man  as  Don  C.  Seitz,  who  is  recognized 
as  one  of  the  ablest  newspaper  business 
managers  in  the  country,  and  who  con¬ 
ducted  his  department  with  the  sarne 
care  and  fidelity  he  would  employ  in 
publishing  a  paper  of  his  own,  Mr. 
Pulitzer  would  have  been  forced  to  take 
a  more  active  interest  in  this  depart¬ 
ment.  Had  this  been  made  obligatory, 
I  am  sure  Mr.  Pulitzer  would  have  rec¬ 
ognized  the  very  great  necessity  of  giv¬ 
ing  the  future  journalists  of  the  coun¬ 
try  who  should  attend  bis  school  a 
thorough  grounding  in  the  duties  of  the 
business  management. 

Such  a  course  as  I  have  suggested 
would  naturally  be  supplemented  by  in¬ 
struction  in  the  work  of  the_  circulation 
department.  This  would  include  an 
analysis  of  the  methods  now  ernployed 
in  mapping  out  and  in  canvassing  the 
territory  in  which  the  paper  is  distrib¬ 
uted;  a  discussion  of  the  value  of 
premiums  in  securing  subscribers,  how 
collections  are  made,  what  schemes  may 
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be  employed  to  arouse  a  live  interest  in 
the  publication,  the  best  systems  for 
keeping  track  of  subscribers,  methods 
of  handling  and  routing  the  newsboys 
and  agents,  etc. 

should  cover  all  departments. 

Courses  should  also  be  provided  in 
oflfice  systems  and  management  in  the 
conduct  of  the  mechanical  department, 
and  in  other  subjects  connected  with 
the  administration  of  the  business  de¬ 
partment. 

To  my  mind  the  college  or  university 
that  neglects  to  give  instruction  in  all 
departments  of  newspaper  work  is 
derelict  in  its  duty.  The  most  of  the 
graduates  will  not  be  employed  on  large 
city  newspapers  where  each  member  of 
the  staff  is  assigned  to  one  particular 
department,  but  upon  the  small  city 
dailies  where  they  will  often  be  re¬ 
quired  to  perform  the  duties  of  several 
positions.  As  the  publisher  of  the  only 
daily  in  a  city  of  23,000  inhabitants  some 
years  ago,  I  was  not  onlv  the  editor,  but 
business  manager  as  well. 

It  is.  of  course,  imnossible  even  in 
an  extended  course  of  journalism,  to 
teach  a  young  man  all  he  should  know 
about  newspaper  work.  .Actual  experi¬ 
ence  in  the  field  will  alone  give  him  that 
intimate  knowledee  of  the  subject  that 
niakes  for  success.  What  we  ean  do. 
however,  is  to  provide  him  with  such 
an  equipment  as  will  prenare  him  to  in¬ 
telligently  enter  upon  bis  rareer  as  a 
journalist.  We  can  plare  the  tools  of 
the  profession  in  his  hands,  we  can 
teach  him  how  to  use  them,  hut  it  is 
then  up  to  the  student  himself  to  prove 
wheher  he  has  the  ability  to  successfullv 
apply  what  he  has  learned  of  the  prob¬ 
lem  of  making  a  name  for  himself  in 
the  world  of  journalism. 


New  Progressive  Paper  for  Vermont. 

The  Montpelier  CVt.)  Advance  is  .i 
weekly  newspaper  that  will  be  launched 
the  first  of  the  year  bv  members  of  the 
Progressive  party  of  Vermont.  Appli¬ 
cation  has  been  made  to  the  Secretary 
of  State  for  the  incorporation  of  a 
romnany  with  an  initial  capital  stock  of 
$10,000.  The  paper  will  be  printed  at 
Montpelier  or  at  Burlington,  Vt. 


THORNTON  FISHER’S  WORK. 

The  Artist  Draws  Comics  for  the 
N.  Y,  Herald  and  Syndicate. 

The  work  of  Thornton  Fisher,  who 
draws  pictures  for  the  New  York  Her¬ 
ald,  has  won  considerable  favorable  com¬ 
ment  from  those  who  are  interested  in 
newspaper  comics. 

Mr.  Fisher  was  born  in  Cincinnati  in 
the  middle  eighties.  He  attended  school 
in  that  city  and  in  Pittsburgh,  Philadel¬ 
phia,  Washington  and  Greensboro,  N.  C. 
Having  become  early  imbued  with  the 
idea  that  he  wanted  to  draw  pictures 
for  a  living  he  filled  his  copy  books  and 


Thornton  Fisher. 

text  books  with  humorous  sketches  that 
made  a  hit  with  his  associates  at  school. 
He  studied  art  in  New  York  and  later 
became  a  reporter  on  the  old  Daily 
News,  where  he  saw  the  inside  of  a 
newspaper  art  department  for  the  first 
time. 

From  New  York  Mr.  Fisher  went  to 


Philadelphia  where  he  did  comics  for 
the  Record.  Later  he  went  to  the 
•Cleveland  Leader,  of  which  he  became 
its  cartoonist.  The  St.  Louis  Republic 
made  him  an  offer  to  become  the  head 
of  its  art  department,  but  Mr.  Fisher 
declined  it. 

Mr.  Fisher’s  style  is  individual  in 
character  and  deals  largely  with  solid 
blacks.  Having  had  experience  in  news¬ 
paper  work  he  writes  jingles  and  verse 
with  facility  and  skill.  He  has  covered 
national  political  conventions,  interviews, 
court  work  and  police  department. 

On  the  Herald  Mr.  Fisher  is  doing  a 
series  for  the  Sunday  edition  entitled 
“The  Wishing  Wasp’’  which  is  syndi¬ 
cated  to  various  newspapers.  Another 
series  “Do  You  Know  Why?”  is  handled 
by  the  World  Color  Printing  Co.,  of 
St.  Louis. 


PITTSBURGH  JOTTINGS. 

Newspaper  Men  in  Office  Wonder 

What  Will  Happen  After  Jan.  1. 

(Special  Correspondence.) 

Pittsburgh,  Dec.  9.— At  the  third  of 
the  newspaper  forums  of  the  Depart¬ 
ment  of  Journalism,  University  of 
Pittsburgh,  T.  R.  Williams,  director,  the 
following  took  part  in  the  discussion: 
James  F.  Hudson,  Grif  Alexander,  El¬ 
mer  R.  Stoll,  C.  S.  Howell,  George 
Seibel  and  Burd  S.  Patterson. 

James  Jerpe,  of  the  Gazette  Times; 
Ed  F.  Ballinger,  of  the  Post;  David  J. 
Davies,  of  the  Dispatch,  and  Joseph  F. 
Huhn,  of  the  Tri-State  News  Bureau, 
went  to  New  York  to  report  the  annual 
meeting  of  the  National  Baseball 
League. 

Gibbons  Marsh  has  returned  from  a 
two  weeks’  hunting  trip  in  northwest¬ 
ern  Pennsylvania. 

Norman  C.  Ball  has  taken  hold  of  the 
Clarion  Republican,  of  Clarion,  Pa.  Mr. 
Ball  is  an  experienced  and  hustling  news¬ 
paper  man  and  is  a  brother  of  John  R. 
Ball,  managing  editor  of  the  Pittsburgh 
Post. 

The  new  mayor  of  Pittsburgh  takes 
office  in  January  and  his  election  has 
stirred  up  much  speculation  among 
newspaper  men.  Some  of  the  municipal 
offices  which  pay  big  salaries  are  now 
occupied  by  newspaper  men,  and  while 
civil  service  may  protect  some  of  them, 
others  will  have  to  go  because  they  were 
not  on  the  winning  side. 

The  Director  of  the  Department  of 
Public  Safety,  two  civil  service  com¬ 
missioners,  the  superintendent  of  city 
property,  the  mayor’s  clerk  and  some 
clerks  in  the  departments  went  into 
office  from  the  newspaper  ranks.  The 
plary  of  the  Director  of  Public  Safety 
is  to  be  increased  from  $5,000  to  $8,000 
a  year,  but  a  newspaper  man  is  not  likely 
to  get  the  position,  though  the  present 
postmaster.  W.  H.  Davis,  a  former 
newspaper  man,  is  being  pushed  for  the 
position  by  prominent  business  men. 

While  some  newspaper  men  now  hold¬ 
ing  office  will  have  to  return  to  the  grind 
of  newspaper  work,  it  is  known  that 
some  plums  will  fall  to  men  now  work¬ 
ing  on  the  newspapers.  Any  jobs  they 
will  get  will  be  given  them  because  of 
their  ability  to  fill  them  and  their  per¬ 
sonal  friendship  with  Mayor-elect  Arm¬ 
strong. 

W,  H.  Bahmer  is  the  theatrical  critic 
for  the  Post  since  Jackson  D.  Haag 
went  West. 

The  children’s  party  committee  of  the 
Pittsburgh  Press  Club,  J.  M.  Hazlett 
chairman,  is  preparing  to  give  a  Christ¬ 
mas  party  for  poor  children  at  the 
Press  Club  rooms  in  that  city  Dec.  24. 
A  year  ago  the  Press  Club  gave  a  party 
for  seventy-five  children,  all  little  boys 
and  girls  from  the  tenements.  The  case 
of  each  child  was  carefully  investigated 
and  each  boy  and  girl  invited  was  found 
tn  be  deserving.  .A  wholesome  turkey 
dinner  was  served  at  noon.  Later  the 
doors  of  the  front  rooms  were  thrown 
open  to  exhibit  a  wonderful  Christmas 
tree  and  Santa.  It  was  a  beautiful  sight, 
with  dozens  of  lights  blazing  myriad 
colors  over  the  tree,  its  decorations,  me¬ 
chanical  toys  and  hundreds  of  gifts. 
It  is  proposed  to  make  this  year’s  event 
surpass  that  of  last  year. 
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SPHINX  CLUB  DINNER.  them  is  all  in  yaim  It  is  needful  to  first  I 

_  produce  an  article  of  merit  and  then  ad- 

I  .  M  _  c  u  .  ^  ■  vertise  it  persistently.  My  experience 

John  N.  Willy*,  Owner  of  Motor  Com*  ^^s  obtained  as  a  dealer,  as  a  jobber 
panie*  Spending  S800,000  in  Ads  and  finally  as  a  manufacturer. 

Yearly,  Declares  It  Pay*  to  Adver-  “When  I  began  to  manufacture,  my 
tise  Continuously  — Co-operation  advertising  for  the  first  two  yprs  went 

e  1  17  1  r-.  the  trade  papers.  Following  this  I 

with  Sales  Force  Members  GiTe  ^g^t  into  the  magazines  and  newspapers. 

Library  Suite  to  James  O’Flaherty.  It  is  useless  to  advertise  nationally  un- 
The  one  hundred  and  twenty-ninth  I?®®  the  advertiser  has  selling  agents 
dinner  of  the  Sphinx  Club  was  held  at  ^  whom  the  public  can  buy  with 
the  Waldorf-Astoria  Hotel  on  Tuesday 

evening.  President  E.  D.  Gibbs  pre-  ‘"to  your  ads,  said  Mr. 

sided  and  acted  as  toastmaster.  The  Willys.  Put  something  into  them  that 
meeting  was  one  of  the  largest  ever  held  readers  will  remember  and  you  will  get 
by  the  dub.  John  N.  Willys,  president  P^d  advertising.  Much  money  is  lost 
of  the  Willys-Overland  Co.,  of  Toledo,  because  of  a  neglect  of  this  idea.  My 
O.,  and ,  owner  of  a  number  of  auto-  company  had  500  agents  before  we 
mobile  and  motor  truck  companies,  was  P"  to  advertise  m  a  large  way.  We 
the  guest  of  honor  and  the  principal  have  never  regretted  sending  our  ad- 
speaker  of  the  evening.  vertismg  money.  On  the  contrary,  in- 

Mr.  Willys,  in  addition  to  his  large  stead  of  spending  the  $800,000  appro- 
manufacturing  interests,  with  an  annual  Ptjation  of  1913  we  intend  to  expend  a 
output  exceeding  $100,000,000,  is  a  large  and  a  half  of  dollars  in  adver- 

and  successful  advertiser  and  his  lure  to  tismg  in  1914.  ,  .  .  , 

New  York  as  a  Sphinx  Club  attraction  ,T'^"-‘"‘""te  speejAes  bearing  on  the 
was  rightfully  considered  as  a  triumph  address  of  Mr.  Willys  were  then  made 
on  the  part  of  the  club’s  entertainment  by  dub  memMrs  at  the  request  of  the 
committee.  The  meeting  was  also  president,  following  men  spoke: 

notable  because  of  the  presentation,  on  Manly  M.  Gillam,  Philip  A  Conne, 
behalf  of  the  club,  of  a  library  suite  to  Miller,  Robert  H.  Ingersoll 

James  O’Flaherty,  of  the  Suburban  ,°*.‘^bkin 

List.  Special  songs  had  been  composed  Mr.  Hotchkin  l«d  been  chosen  to 
by  F.  James  Gibson  in  praise  of  Mr.  present  to  James  O  Flaherty  a  library 
O’Flaherty,  one  of  which  was  appro-  suite  as  a  tribute  of  the  dub  to  one  of 
priately  printed  in  green  ink  and  the  ‘^s  members  who  has  been  in  the  ad- 
other  on  green  paper  as  delicate  tributes  vertismg  field  for  fifty  years.  He  ac- 
to  the  honored  club  member.  complished  this  and  incident^  y  said 

SPIRIT  OF  FELLO  H  .  When  he  sat  down  Sie  members  sang  as 

Good  fellowship  and  good  cheer  were  members  of  the  Sphinx  Club  can 
in  the  air.  At  the  guest  table,  besides  smg. 

the  president  and  Mr.  Willys,  were  “Por  he’s  a  jolly  good  fellow,  which 

Howard  Davis,  of  the  New  York  Amer-  nobody  can  deny!” 
ican;  P,  A.  Conne,  Joseph  H.  Appel,  Di-  |^jj.  O’Flaherty  then  spoke  appreciat- 
rector  of  Publicity  for  John  Wanamaker,  jngiy  of  his  gift,  which,  he  said,  made 
Bernard  H.  Bidder  and  Herman  Rid-  occasion  one  of  the  proudest  of  his 

der,  of  the  Staats-Zeitung ;  F.  Irving  ■when  he  had  finished  the  mem- 

Fletcher,  Will  Philip  Hooper  and  hers  of  the  club  sang  to  the  tune  of 
Samuel  Brill.  ...  “Home,  Sweet  Home”  “We  Love  You, 

After  the  coffee  had  been  reached  the  James  O’Flaherty.” 
president  rapped  for  order  and  when  •'  p  irving  Fletcher  was  then  called 
the  hum  of  conversation  ceased  paid  a  upon  and,  in  spite  of  the  lateness  of 
passing  tribute  to  R.  F.  R.  Huntsman,  hour,  made  one  of  the  best  speeches 
the  clubs’  treasurer,  who  had  just  re-  of  the  evening.  Into  it  he  contrived  to 
turned  from  hunting  wild  turkeys  in  combine  reminiscences,  epigram  and 
Virginia.  The  reports  that  had  been  humor. 

circulated  by  Mr.  Huntsman’s  rivals  that  ‘  _ 

most  of  his  bag  consisted  of  turkeys  *..  .  .  ^  c.i _ 

shot  in  the  vicinity  of  farm  houses  and  Minister  Win*  Cup  for  Big  Salmon, 
that  several  suits  for  damages  were  Forest  and  Stream  has  ^esentM  a 

pending  was  pronounced  a  canard.  He  large  silver  loving  cup  to  the  R^.  Edwin 
then  introduced  Mr.  Willys.  A.  White,  rector  of  Chnst  Episcopal 

As  the  president  of  so  many  car  con-  Qiurch,  of  Glen  Ridge,  N,  J.,  for  hav- 
cerns  rose  in  his  place  he  was  greeted  ing  caught  the  largest  landlocked  sal- 
with  Sphinx  Club  applause.  When  he  mon  in  the  United  States  during  the 
was  finally  able  to  make  himself  heard  year.  The  fish  was  caught  at  Belgrade 
he  immediately  established  friendly  re-  Lakes,  Me.,  and  tipped  the  scales  at  14 
lations  with  the  club  by  telling  a  new  pounds  four  ounces.  Its  length  was 
story.  Continuing,  the  speaker  credited  31*4  inches,  girth  19  inches.  He  us^  a 
his  success  to  a  persistent  policy  he  5%  ounce  bamboo  rod.  No.  6  silk  line, 
adopted  in  the  very  beginning  of  his  single  gut  leader  and  single  gut  hook, 
business  as  a  manufacturer  of  auto-  The  clergyman  also  won  the  third  pnze 
mobiles  of  looking  closely  after  the  for  a  ten  pound  ten  ounce  salmon, 
dealers’  interests.  - - 

NULLIFYING  AD  man’s  WORK.  Sunday  Paper  for  Montreal. 

Mr.  Willys  stated  that  the  ad  man’s  The  announcement  was_  made  bv  Bru- 
province  was  to  get  customers  to  the  ""  Nantel,  Canadian  Minister  of  Inland 
store.  He  illustrated  by  an  experience  Revenue,  at  a  banquet  given  in , honor 

his  wife  had  in  a  large  Fifth  avenue  es-  ^  ' 

tablishment  how  easy  it  is  for  a  sales  ^erre  at  Montreal  last  week  that  be- 

girl  or,  indeed,  any  member  of  a  sell-  ^ 

iug  force  to  nullify  all  the  work  done  would  be  publish^  in  that  city  in  the 

in  publicity.  He  said  that  although  his  mterests  of  the  Conservative  party. 


company  spent  $800,000  to  advertise  the 
Overland,  if  the  methods  of  the  un¬ 
named  Fifth  avenue  store  were  to  pre- 


Editor  Sue*  for  Back  Salary. 

Thompson  Beane,  former  editor  of 


NOVEL  IDEA 
For  Promoting 
Local  Display  Advertising 


Included  with  my  service  of  advertising 
promotion  copy  for  January  will  be  a  plan  for 
stimulating  reader-interest  in  local  store  adver¬ 
tising  that  has  absolutely  novel  features.  Tlie 
idea  will  be  worth,  to  any  daily  paper  using  il, 
many  times  the  entire  yearly  cost  of  the 
Showalter  Service.  If  you  are  not  a  subscriber 
to  this  Service,  you  may  see  a  copy  of  this 
January  instalment  of  it,  and  have  an  oppor¬ 
tunity  to  secure  exclusive  right  in  your  field  to 
use  the  Showalter  copy,  by  addressing  an 
inquiry  to  me  at  once.  I  have  originated  fifteen 
thousand  ideas  for  newspapers,  including  the 
famous  “Dollar  Day”  idea;  and  you  have  my 
assurance  that  this  new  idea  is  worth  while. 

W.  D.  SHOWALTER 

150  Nassau  Street  New  York 


vail  the  person  attracted  to  his  ware-  the  Susquehanna  (Pa.)  Transcript,  has 
rooms  by  the  advertising  would  never  filed  a  suit  against  George  W.  Schaeff, 
buy  and  the  entire  appropriation  would  doing  business  as  the  Transcript  Puh- 
in  his  case  be  thrown  away.  It  was  a  fishing  Co.,  for  back  salary  to  the 
forceful  plea  for  co-operation  in  adver-  amount  of  $6,300.  It  is  alleged  in  the 
tising  and  selling.  complaint  that  at  the  time  of  Beane’s 

“We  of  the  Overland  cornpany  have  retirement  the  defendant  refused  to  settle 
found  that  advertising  pays !”  said  Mr.  on  the  basis  agreed  upon,  assuming  that 
Willys.  “It  pays  to  advertise  continu-  the  editor  had  received  full  compensa- 
ously.  We  believe  in  advertising  twelve  tion  for  services  rendered.  Mr.  Beane 
months  in  the  year,  and  consider  it  a  now  sues  for  the  full  amount  of  his 
mistake  to  stop  for  six  months  at  a  salary. 

time.”  One  billion  dollars,  according  to  - 

the  speaker,  was  spent  for  automobiles  The  Martin  B.  Brown  Printing  Co., 
and  their  making  and  operation  during  publishers  of  the  City  Record,  are 
1913.  It’s  a  very  large  sum,  and  unless  negotiating  for  a  long-term  lease  on  the 
the  producers  see  to  it  that  their  finished  former  home  of  the  American  News 
cars  are  satisfactory,  the  advertising  gf  gt  39  Chambers  street 


Progressive  Newspaper  for  Rochester. 

Progressives  of  Rochester,  N.  Y.,  have 
subscribed  enough  stock  to  practically 
assure  the  publication  of  a  new  weekly 
newspaper,  according  to  Thomas  H. 
-Armstrong,  former  county  chairman  of 
that  party,  who  is  promoting  the  new 
project.  Others  behind  the  paper  are 
Homer  Knapp,  Herbert  J.  Stull,  Frank 
T.  Ellison,  Morris  F.  Clark  and  O.  M. 
,\rnold.  It  is  understood  that  Ellsworth 
Killip,  a  well-known  Progressive,  is  in 
charge  of  the  plan  and  has  been  obtain¬ 
ing  subscriptions  of  stock.  It  is  planned 
to  form  a  corporation  with  small  capital 
at  first. 

Paper  Printed  in  Red  Ink. 

An  enterprising  publisher  in  China  is 
about  to  start  the  first  evening  paper  in 
Pekin.  It  will  be  printed  in  red,  which 
is  supposed  to  be  symbolic  of  happiness. 
The  color  is  a  decided  novelty,  but  it 
may  be  remembered  that  China  has  done 


many  curious  things  in  the  newspaper 
|ine.  The  China  Times,  of  Pekin,  for 
instance,  began  the  new  century  by  issu¬ 
ing  its  paper  in  seven  lan^ages— Eng¬ 
lish,  French,  (Jerman,  Italian,  Russian, 
Chinese  and  Japanese.  But  it  has  never 
done  so  well  as  a  certain  Madrid  editor, 
who  sought  popularity  by  printing  his 
paper  on  linen,  with  an  ink  that  easily 
washed  out,  so  that  the  reader,  after 
perusing  the  journal,  might  apply  soap 
and  water  and  convert  the  “rag”  into  a 
pocket  handkerchief. — Pacific  Printer. 

Editor  a  Match-Maker. 

Judge  Lemuel  B.  Green,  editor  of  the 
Patchogue  (L.  I.)  Argus,  is  earning  a 
great  reputation  as  a  matrimonial 
match-maker.  Recently  a  Brooklyn  girl 
wrote  to  him,  saying  that  she  would 
like  a  husband.  As  a  bachelor  had 
asked  him  to  find  him  a  wife.  Judge 
Green  is  now  engaged  in  arranging  a 
meeting  between  the  two. 


The  following  circulation  has  recently  been 
certified  by  the  audit  of  the  American  Newspaper 
Annual  and  Directory: 

TOLEDO,  OHIO 

Blade,  Daily,  -  -  42,175 


December  13,  1913. 
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northwestern  news.  - 

iSpecial  Correspondence.) 

SroKANE,  Wash.,  Dec.  5. — Raymond 
E.  liigelow,  treasurer  and  advertising 
manage;''  o*  Wentworth  Clothing 

Co.,  has  been  re-elected  president  of  the 
Spokane  Ad  Club,  to  serve  his  third 
successive  year.  Others  elected  were: 

1).  K.  Barrett,  first  vice-president;  W. 

S.  McEachern,  second  vice-president;  L. 

E.  Shears,  treasurer.  During  the  presi¬ 
dency  of  Mr.  Bigelow,  the  Spokane  Ad 
Club  has  grown  from  fifty-eight  mem¬ 
bers  to  boo,  and  has  become  an  impor¬ 
tant  factor  in  the  city’s  development. 
This  week  the  club  staged  its  first  an¬ 
nual  advertising  show,  which  was  highly 
successful. 

E.  E.  Bruckner,  who  formerly  oper¬ 
ated  one  of  the  Associated  Press  tele¬ 
graph  wires  in  the  Spokesman-Review 
building,  has  revised  and  rewritten  “T  he 
Phillips  Code.,”  the  original  work  of  W. 

P.  Phillips,  who  invented  the  telegraphic 
symbol  code  thirty  years  ago.  Bruckner 
calls  the  code  the  “Shorthand  of  lele- 
graphy.” 

Homer  T.  Ashbaugh,  the  Spokane  cor- 
resiKjiident  of  the  Associated  Press,  ap¬ 
peared  before  the  newspaper  class  of 
the  Lewis  and  Clark  High  School 
Thursday  afternoon  and  gave  an  inter¬ 
esting  talk  on  "News  Agencies.”  Mr, 
Ashbaugh  described  how  the  Associated 
Press  gathers  news  of  the  world,  and 
how  it  is  written  and  sent  to  the  papers 
which  subscribe  to  the  service.  All 
English  classes  of  the  school  were  dis¬ 
missed  in  order  that  the  students  might 
hear  the  talk. 

Allred  Cowles,  of  Chicago,  son  of  the 
late  Alfred  Cowles,  of  the  Chicago 
Tribune,  ancf  nephew  of  W.  H.  Cowles, 
publisher  of  the  Spokane  Spokesman- 
Review,  has  joined  the  local  staff  of  the 
Spokesman-Review, 

Gilbert  Kay,  editor  and  publisher  of 
the  Weekly  Pioneer  at  Phoenix,  B.  C., 
and  Miss  Emily  Larson,  also  of  Phoe¬ 
nix,  were  married  here  last  week.  After 
a  trip  to  the  Coast  they  will  make  their 
home  in  Phoenix. 

Joseph  Tuttle,  a  pioneer  newspaper 
man  of  Waterville,  Wash.,  has  sold  his 
interest  in  the  Big  Bend  Empire,  and 
has  gone  to  Seattle  to  reside. 

G.  N.  Angell,  a  member  of  the  staff 
of  the  Daily  Republic  at  North  Yakima, 
Wash.,  and  Miss  Laura  Margaret  Bur¬ 
bank,  also  of  that  city,  were  married 
last  week  at  Tacoma,  Wash.  They  are 
living  at  707  South  Naches  avenue. 
North  Yakima. 

George  L.  Keller,  of  the  Spokesman- 
Review  copy  desk,  is  in  Oklahoma, 
whither  he  was  called  by  the  death  of 
his  father  three  weeks  ago. 

Associate  Press  Directors  Meet. 

The  directors  of  the  Associated  Press 
held  a  regular  meeting  at  the  New 
York  offices  on  Wednesday  and  Thurs¬ 
day.  All  the  members  of  the  board  were 
present,  except  W.  R.  Nelson,  Kansas 
City  Star,  Thomas  G.  Rapier,  New  Or¬ 
leans  Picayune,  and  Victor  F.  Lawson, 
Chicago  Daily  News.  Executive  mat¬ 
ters  were  considered.  It  was  decided 
to  hold  an  annual  luncheon,  instead  of 
a  dinner  this  year.  The  date  is  April 
23.  President  Noyes,  Mr.  Ochs  and 
General  Manager  Stone  compose  the 
committee  in  charge.  The  Orlando 
(Fla.)  Reporter-Star  and  the  Sulphur 
Springs  (Tex.)  Telegram,  were  ad¬ 
mitted  to  membership  in  the  association. 

Plan  for  Providing  Chriatmaa  Cheer. 

The  Brooklyn  Eagle  is  conducting  a 
“Do  Something  Club”  for  the  purpose 
of  providing  Christmas  cheer  for  the 
poor  families  of  Brooklyn.  Five  hun¬ 
dred  families  have  been  listed,  after 
careful  investigation  by  experts,  and  a 
certain  number  of  them  are  described 
in  the  Eagle  each  day.  Each  family  is 
designated  by  a  number  and  an  appeal 
is  made  to  the  citizens  to  furnish  funds 
and  supplies  to  provide  it  with  a  Merry 
Christmas.  The  plan  has  aroused  much 
interest,  and  has  been  commended  by 
the  leading  ministers,  philanthropists 
and  other  citizens  of  Brooklyn. 


The  Second  of  the 


Ten  Business  Commandments 

representing  the  creed  of 

The  New  York  Globe 


**Make  known  to  all  the  policies  that  dominate  it  on 
Editorial  page,  in  news  columns  and  special  features.” 

Tlie  editorial  page  does  not  represent  the  desire 
of  any  one  man  to  use  its  power  for  his  particular 
purposes.  Its  power  is  used  to  lead  its  readers  into 
channels  of  thought  on  all  public  questions  which 
will  help  them  to  decide  in  favor  of  good,  honest 
government  in  city,  state  and  nation,  to  back  up 
every  forward  movement  that  means  the  betterment 
of  humanity.  Hide  bound,  reckless  partisanship — 
right  or  wrong — has  no  place  on  the  editorial  page, 
but  a  generous,  broad  touch,  giving  credit  to  Re¬ 
publican,  Democrat,  Progressive  or  Socialist,  when 
any  of  them  does  a  good  thing,  does  prevail.  In 
short,  the  editorial  slogan  is:  “Know  first  before 
anything  is  written.  Then  write  without  prejudice 
— write  fairly  and  honestly — write  truthfully.” 

The  news  columns  have  editorial  supervision,  so 
that  news  items  cannot  be  colored  to  suit  the  pur¬ 
poses  of  those  supplying  the  news  to  representatives 
of  the  paper.  The  constant  aim  is  to  dig  up  facts, 
to  surround  them  with  good,  intelligent,  human- 
interest  writing.  News  columns  must  be  honest  to 
give  a  paper  standing  with  its  readers.  They  must 
be  truthful  to  carry  weight.  They  must  be  pleasing 
to  hold  readers.  These  principles  govern  the  news 
columns  of  THE  GLOBE. 

The  special  features  are  selected  to  give  a  touch 
to  the  joys  of  life,  to  its  sentiments,  to  its  hopes; 
also  to  humanize  everybody.  Dr.  Crane  puts  good 
thoughts  into  the  minds  of  readers,  and  gives  a  jolt 
now  and  then  to  emphasize  his  teachings.  Walt 
Mason  is  always  interesting,  and  gives  a  moral  that 
helps  a  lot.  The  “Little  Stories  for  Bedtime”  are 
keeping  parents  busy  all  over  New  York  and  in 
suburban  towns.  These  are  merely  samples  of 
features,  given  to  illustrate  the  character  of  all. 
They  have  a  great  hold  in  the  homes. 

Such  a  newspaper  will  give  advertisers  a  full 
return  on  their  investment  in  its  columns. 


and 


e»T  NEwsPApcn. 


O’MARA  &  ORMSBEE 

Foreign  Advertising  Representatives 


Brunswick .  Building 
NEW  YORK 


Tribune  Building 
CHICAGO 


NEW  PUBUCATIONS. 

Charleston,  W.  Va. — The  stock  com¬ 
pany  recently  incorporated  by  Charles  E. 
Bowen,  W.  A.  Cantrell,  and  U.  J.  Mor¬ 
rison,  will  soon  launch  a  newspaper,  it 
will  commence  as  a  weekly,  anu,  it  suc¬ 
cessful,  will  be  converted  into  a  daily  in 
a  few  months,  in  which  case  it  will  most 
likely  enter  the  afternoon  neld. 

Tuscaloosa,  Aia. — The  Journal  is  a 
new  paper  that  will  make  its  hrst  ap¬ 
pearance  this  week,  it  is  published  by 
J.  C.  Foster,  and  will  espouse  the  prohi¬ 
bition  cause. 

Algoma,  Wis. — The  Herald,  a  weekly 
newspaper,  of  which  G.  i.  McDonald  is 
euitor  and  proprietor,  was  launcned  last 
week. 

Hoob  River,  Ore. — The  Breeze  made 
its  nrst  appearance  last  week  from  the 
press  of  tbe  Elite  Frmting  Co.  C.  W. 
t>mith  is  editor,  and  J.  L.  Hutchins 
business  manager  of  the  new  enterprise. 

Lancaster,  N.  Y. — This  city  win  have 
another  newspaper  if  present  indications 
are  fuihlled.  it  will  be  called  the  west¬ 
ern  New  York  Post,  it  is  understood 
that  two  Buffalo  newspaper  men  are  in¬ 
terested  in  the  venture. 

Youngstown,  U. — J.  W.  Hull  and 
Roger  M.  Newcomb  are  making  ar¬ 
rangements  to  start  a  morning  paper  to 
be  called  the  Observer. 

Pineville,  Ky. — The  Labor  Leader, 
edited  by  A.  G.  Patterson,  will  make  its 
first  appearance  next  week  and  will  be 
published  in  the  interests  of  the  mine 
workers  of  this  district. 

Sulphur  Springs,  Tex. — The  Morn¬ 
ing  Telegram,  a  daily  publication,  w^ 
launched  last  week.  J.  j.  Murray  is 
the  editor  and  publisher,  and  tlie  policy 
of  the  paper  will  be  Progressive. 

Troy,  Mont. — J.  B.  Farris  has 
launched  the  Kootenai  Times,  a  weekly 
newspaper. 

Brooklyn  Time*’  New  House. 

As  announced  in  The  Editor  and 
Publisher  last  week,  the  Brooklyn 
Times  is  to  move  from  the  foot  of 
Broadway,  where  it  has  been  located 
for  half  a  century,  to  new  quarters,  at 
Atlantic  and  Fourth  avenues,  opposite 
the  Long  Island  railroad  station  and  the 
terminus  of  the  subway,  which  is  one 
of  the  busiest  sections  in  the  borough. 
The  Times,  which  has  been  essentially 
an  Eastern  District  paper,  will  not  neg¬ 
lect  that  section,  but  will  open  an  office 
on  the  Williamsburg  Bridge  Plaza,  for 
the  reception  of  news  and  advertise¬ 
ments  The  new  location  of  the  Times 
will  put  it  in  much  quicker  touch  with 
suburban  Long  Island. 

New  Chinese  Daily. 

New  York’s  Chinese  colony  is  shortly 
to  have  a  daily  newspaper  printed  in 
Chinese  characters.  Tom  Guy  Num,  late 
editor  of  Young  China,  published  in  San 
Francisco,  will  be  the  editor  of  the  paper, 
which  will  be  known  as  Mon  Gee  Yat 
Bo,  or  Chinese  Daily  News.  The  as¬ 
sistant  editor  will  be  Monfoon  Yung, 
late  assistant  editor  of  the  Chinese  Re¬ 
form  News,  a  semi-weekly  published  in 
New  York  City.  As  there  are  20,000 
Chinamen  in  New  York,  it  is  believed 
that  the  nevv  venture  can  be  made  a  suc¬ 
cess.  It  will  start  with  a  subscription 
list  of  over  3,000.  About  3,000  char- 
i  acters  will  be  used  in  setting  up  the 
paper. 

“World  Newspaper”  Out  Jan.  1. 

The  Gazette  of  Gazettes,  the  new  Ger¬ 
man  “world  newspaper,”  which  accord¬ 
ing  to  its  founder,  Herr  Kirchoff,  en¬ 
joys  the  active  and  financial  support  of 
all  departments  of  the  German  Govern¬ 
ment,  will  make  its  first  appearance  in 
Berlin  on  Jan.  1.  An  English  edition, 
the  Daily  of  Dailies,  will  appear  some 
months  later.  The  supporters  of  the 
new  venture  include  one  reigning  Ger¬ 
man  sovereign,  the  Imperial  Bank  and 
the  Deutsche  Bank.  In  England  Sir 
Ernest  Cassel  is  taking  a  lively  interest 
in  the  project  and  the  British  Foreign 
Office  is  “well  disposed”  toward  it  The 
staff  already  includes  fifty-three  “well 
informed”  editors  in  a  score  of  differ¬ 
ent  countries. 
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PRESS  ASSOCIATIONS. 


Oflicers  were  elected  and  permanent 
organization  completed  of  the  Little 
Rock  (Ark.)  Press  Qub  at  a  meeting 
in  tlie  Hotel  Marion  last  week.  J.  C. 
Small  was  elected  president;  K.  A.  En¬ 
gel.  first  vice-president;  V.  L.  Spalding, 
second  vice-president;  R.  O.  Schaefer, 
secretary-treasurer;  Fred  Heiskell,  A. 
W.  Parke  and  A.  D.  Murlin  members 
of  the  executive  committee. 


The  annual  meeting  of  the  Baseball 
Writers’  Association  of  America  was 
held  at  the  Waldorf-Astoria  Tuesday, 
and  all  the  officers  re-elected.  Discus¬ 
sion  was  held  on  the  practice  of  player- 
authors,  but  no  action  taken  in  the  mat¬ 
ter.  The  officers  of  the  association  are; 
Joe  Jackson,  Detroit,  president;  Jack 
Ryder,  Cincinnati,  vice-president;  Wil¬ 
liam  VV’eart,  Philadelphia,  secretary ; 
board  of  directors:  Sid  Mercer,  New 
York;  Paul  Shannon,  Boston;  1.  San¬ 
born,  Chicago;  Ed  Bang,  Cleveland. 


At  the  annual  meeting  last  week  of 
the  Rochester  (N.  Y.)  Newswriters’ 
Club,  it  was  decided  that  the  Roastfest 
be  held  on  Feb.  21.  The  following  offi¬ 
cers  were  elected :  President,  Samuel 
Burrill,  Herald ;  vice-president  and  toast¬ 
master,  Arthur  P.  Kelly,  Union  and  Ad¬ 
vertiser  ;  secretary,  Roy  O.  Chaney,  Post- 
Express;  treasurer,  Albert  M.  Flannery, 
Union  and  Advertiser;  to  fill  vacancies 
on  the  board  of  governors,  Herman  Fer- 
no,  Abendpost;  Clarence  E.  Little,  Union 
and  Advertiser;  James  H.  Thompson, 
Post-Express,  and  Ernest  L.  Priest, 
Herald. 


The  Southern  Missouri  Press  Asso¬ 
ciation  in  annual  session  at  Marble  Hill 
last  week  elected  the  following  officers 
tor  the  ensuing  year :  C.  C.  Mitchim.  of 
the  De  Soto  Press,  president;  Stephen 
Chapman,  Bloomfield  Vindicator,  vice- 
president;  Harry  Naeter,  Cape  Girar¬ 
deau  Republican,  secretary  and  treas- 


HENRY  A.  WISE  WOOD 

AND 

BENJAMIN  WOOD 

INC. 

Newspaper  Engineers 

SPECIALISTS  IN  THE  DESIGN.  CONSTRUCTION 
AND  ORGANIZATION  OF  NEWS¬ 
PAPER  PLANTS 

Professional  services  of  the  hii^hest  order 
rendered  in  the  following  matters:  Con> 
Btruction  or  Reconstruction  of  Plants;  Im* 
provement  of  Departmental  Efficiency:  Ex- 
aminati<m  of  Materials ;  Ascertainmt^nt  of 
Manufacturing  Costs;  Betterment  of  Print¬ 
ed  Product:  Appraisal  of  Plants;  Solution  of 
Particular  Pl^lems.  Brochure  sent  <m  request. 

1  Btadison  Avenue,  New  York  City,  U.  S.  A. 


Canadian  Press  dippings 

The  problem  of  covering  the  Cgi  adian 
Field  ia  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  ji  n,  printed  in  over  05  per  cent, 
of  the  newspt  oers  and  publications  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office- 

74-70  CHURCH  ST,  TORONTO,  CAN. 


Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


THE  EDITOR  AND 


urer.  The  next  meeting  will  be  in  Ken- 
nett,  in  November,  1914. 


Organization  of  the  Gulf  Coast  Press 
Association  was  effected  at  Bishop  last 
week,  and  the  following  officers,  to 
serve  for  the  first  year,  were  elected: 
President,  John  W .  Stayton,  Corpus 
Christi;  vice-president,  H.  A.  Gibbs, 
Harlingen;  secretary,  George  F.  Nayer, 
Alice;  treasurer,  Mrs.  Grace  I.  Mitchell, 
Robstown.  The  1914  convention  will 
go  to  San  Benito,  "pearl  of  the  valley.” 


At  the  annual  meeting  of  the  Balti¬ 
more  Press  Club,  Saturday,  the  follow¬ 
ing  were  elected  as  its  board  of  gover¬ 
nors  for  the  ensuing  fiscal  year :  Presi¬ 
dent,  G.  Franklin  VV  isner.  Star;  vice- 
president,  B.  Conway  Taylor,  Sun;  sec¬ 
retary,  Stuart  S.  Scott,  press  represen¬ 
tative  Greater  Baltimore  committee ; 
financial  secretary.  Burton  A.  Hickcox, 
American;  treasurer,  Edward  H.  Pfund, 
Journal;  attorney,  Isidor  Goldstrom; 
governors ;  Edward  Hirsch,  Labor  Lead¬ 
er  ;  \V.  Howard  Haynes,  Sun ;  Col.  E. 
W.  Creecy,  retired,  and  Edwin  Ryals, 
News. 


W.  J.  Murphy  Off  for  Florida. 

W.  J.  Murphy,  proprietor  of  the 
Minneapolis  Tribune,  accompanied  by 
Charles  H.  Hamblin,  secretary  and  busi¬ 
ness  manager,  spent  last  week  in  New 
York.  Mr.  Murphy  left  on  Saturday  to 
spend  the  balance  of  the  winter  in 
Florida,  Mr.  Hamblin  returning  to 
Minneapolis.  While  here  they  engaged 
John  F.  Haskins,  mechanical  superin¬ 
tendent  of  the  New  York  Tribune,  to  act 
in  a  practical  and  advisory  capacity  in 
charge  of  the  mechanical  departments 
of  the  Minneapolis  Tribune.  Mr.  Has¬ 
kins  is  well  and  favorably  known  in  the 
trade.  Prior  to  his  connection  with  the 
Tribune  he  represented  the  .\ult  & 
Wiborg  Printing  Ink  Co. 


Denies  Threat  Against  Reporter. 

In  a  personal  dispatch  to  the  Herald, 
Sunday,  Senor  Querido  Moheno,  Minis¬ 
ter  of  Foreign  Affairs  of  Mexico,  de¬ 
nied  the  report  recently  circulated  that 
R.  S.  Conover,  Herald  correspondent 
in  Mexico,  had  been  threatened  with  ar¬ 
rest  or  deportation.  Senor  Moheno 
adds:  “There  has  been,  in  my  view, 
nothing  censurable  in  Mr.  Conover’s 
conduct  as  a  correspondent.  I  have 
confined  myself  to  an  attempt  to  utilize 
him  as  a  base  of  information  to  clear  up 
certain  points,  knowledge  of  which  was 
of  great  interest  to  me  in  my  capacity  as 
Minister  of  Foreign  Affairs.” 


BROOKLYN  PERSONALS. 

John  Mahoney  is  back  to  work  on  The 
Citizen,  having  recovered  Iroiii  his  re  ent 
illness. 


Robert  McIntyre,  who  was  city  editor 
of  the  old  I>aily  News,  has  sold  his  in¬ 
terest  in  the  South  Brooklyn  Item  to  J. 
H.  Cox. 


John  F.  Nash  is  making  a  specialty  of 
Catholic  Church  News  for  the  Citizen. 


William  Berri,  owner  of  the  Standard 
Union,  is  wearing  a  smile  these  days,  and 
the  general  impression  is  that  he  is  think¬ 
ing  of  some  happy  surprises  for  the  staff 
for  Christmas.  Mr.  Berri  likes  to  give 
away  ten  dollar  gold  pieces.  Very  few 
Brooklyn  editors  have  contracted  this 
habit. 


James  McCarthy,  who  has  charge  of 
the  Brooklyn  branch  of  the  Herald,  is 
sometimes  spoken  of  as  the  “silver  king.” 
Mac’s  hair  Ls  silvered  but  he  is  as  spry 
and  lively  as  ever. 


William  Hyde,  editor  of  Chat,  has  a 
staff  of  seventeen  men  who  turn  out  24 
pages  of  solid  type  every  week. 


J.  Brown  Burr  is  again  in  charge  of 
the  Evening  Sun’s  Brooklyn  bureau  after 
an  absence  of  three  months,  caused  by 
typhoid  fever. 


Irving  Phillips,  of  the  Citizen,  has  gone 
to  Bermuda  on  account  of  ill-health. 


James  Mulhane  has  a  new  overcoat, 
but  he  is  still  doing  Sherlock  Holmes 
stunts,  trying  to  get  the  man  who  stole 
his  other  one. 


SHER  AND  JOURNALIST 

DON  SEITZ  ON  NEWSPAPER  ADS. 


Business  Manager  of  World  Gives 
Practical  Advice  to  Students. 

Newspaper  advertising  was  the  sub¬ 
ject  of  an  informal  talk  by  Don  C.  Seitz, 
business  manager  of  the  New  York 
World,  before  the  members  of  the 
Twenty-third  Street  Y.  M.  C.  A.  adver¬ 
tising  class  last  week.  Mr.  Seitz  de¬ 
clared  that  advertising  was  just  as  es¬ 
sential  to  the  welfare  of  a  business  as 
the  store  or  the  goods,  and  then  pro¬ 
ceeded  to  lay  down  certain  simple  rules 
to  be  followed  in  preparing  copy. 

"Tell  the  reader  who  you  are,  where 
you  are  and  wh^t  you’ve  got  to  sell,  and 
do  it  in  simple,  plain  English,”  advised 
Mr.  Seitz,  "and  you  will  have  put  into 
your  copy  the  ‘punch’  necessary  to  in¬ 
terest  and  attract  the  prospective  pur¬ 
chaser.  1  am  out  of  sympathy  with  the 
elalxirate  adsmith.  Wriggles  simply 
burn  up  advertising  appropriations.  The 
common  people,  and  they  are  legion  so 
far  as  the  newspaper  reader  goes,  are 
governed  by  fear  of  elegance  and  shun 
superb  diction  and  magnificent  typo¬ 
graphical  display.  They  are  attracted 
by  large  and  heavy  type,  because  it  ap¬ 
peals  to  their  rudimentary  sense  of  art.” 

Dilating  on  what  he  termed  “the  po- 
tentionality  of  newspaper  convenience,” 
.\lr.  Seitz  said  that  the  daily  press  offers 
the  most  intimate  form  of  advertising  in 
that  it  brings  seller  and  buyer  together 
with  the  least  expenditure  of  time  or 
money.  He  cited  a  case  of  a  man  who 
had  advertised  in  a  metropolitan  sheet 
and  had  received  but  one  reply,  the  very 
one  that  fitted  the  case,  and  through 
which  a  sale  was  effected. 

“Every  person  reads  his  newspaper 
with  a  good  deal  of  interest,”  Mr.  Seitz 
continued.  “We  have  developed  the  news 
side  of  advertising.  People  look  to  the 
department  store  ads  for  their  daily 
record  of  sales.  It  is  a  news  account  of 
the  day’s  merchandising  and  the  pru¬ 
dent  purchaser  cannot  afford  to  neglect 
it.  Good  goods,  good  location  and  good 
advertising  are  three  essentials  in  busi¬ 
ness  success.” 

Mr.  Seitz  pointed  out  that  while  the 
newspaper  ad  can  fill  the  tent,  the  cus¬ 
tomers  won’t  come  again  if  the  show  is 
not  up  to  the  mark.  Store  service  and 
honest  goods  must  be  back  of  the  ad. 
He  said  John  Wanamaker  had  built  up 
an  institution  at  Ninth  street,  and  was 
doing  an  inefteasing  business  by  honest 
merchandise,  service  and  continuous 
newspaper  advertising.  It  was  the  opin¬ 
ion  of  Mr.  Seitz  that  the  general  mer¬ 
chant  ought  to  lay  aside  about  four  per 
cent,  of  his  gross  store  sales  as  a  yearly 
advertising  appropriation. 


NEW  INCORPORATIONS. 

Hendersville,  N.  C. — Rector  Pub¬ 
lishing  Co.;  capital,  $10,000;  to  print 
newspapers  and  other  periodicals.  In¬ 
corporated  by  W.  C.  Rector,  Burton  B. 
Jackson  and  T.  W.  Valentine. 

New  Bedford,  Mass. — News  Publish¬ 
ing  Co.;  capital  stock,  $6,000.  Incor¬ 
porated  by  James  J.  Nolan,  Joseph  R. 
Glennon  and  Dennis  A.  Glennon. 

Frankfort,  Ind. — Crescent  News 
Publishing  Co.;  capial,  $24,000.  Di¬ 
rectors  :  Jerome  Clark,  paries  F. 
Cromwell,  William  G.  Hendricks. 

Durham,  N.  C. — Durham  Pri"t'ng 
Co.;  to  publish  newspapers  and  maga¬ 
zines;  capital  stock,  $25,000.  Incorpo¬ 
rators  :  ().  F.  Crowson,  J.  O.  Barrett 

and  S.  C.  BrawW. 

Ei.k  City,  Okla. — News-Dem  crat 
Publshing  Co.:  caoital,  $6,000.  Incor¬ 
porated  by  R.  E.  Echols,  C.  S.  Gilker- 
son,  D.  A.  Mayer  and  others. 

Chicago,  Ill. — Young  Lithunia  Co.; 
capital  stock,  $2,000 ;  publication  of  a 
journal  called  Jaunoji  Lietuva;  incor¬ 
porators:  Francis  Kibort,  Stanley  Tan- 
anewicz  and  Kleopas  Jurgelionis. 

Foley,  Minn. — Independent  Tribune 
Publishing  Co.;  capital  stock,  $10,000; 
incorporators,  Emanuel  Nyman,  L.  Ny¬ 
man.  E.  W.  Swenson  and  K.  A.  Swen- 
son. 

Dillwyn,  Va. — The  Clarion  Publish¬ 
ing  Co. ;  .capital,  $2,500 ;  G.  T.  Morris, 
president;  H.  M.  Howell,  secretary. 
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$200,000.00  Cash 

Balance  deferred,  will  buy  big  Eastern 
Daily  Newspaper  in  one  of  the  finest  fields 
in  the  U.  S.  This  property  is  at  present 
showing  large  net  earnings  which  can  be 
substantially  increased  immediately. 

This  is  an  exclusive  proposition  and  will 
be  exposed  only  to  a  serious  prospective 
buyer  who  has  in  hand  the  necessary  first 
payment. 

HARWELL,  CANNON  &  McCARTHY 

Brokers  in  Newspaper  and 
Magazine  Properties 

200  FIFTH  AVENUE  NEW  YORK 


BARNHART  BROTHERS  &  SPINDLER 

Sole  Manufacturers  of  the 

Electric-Welded  Silver-Gloss 
Steel  Chases 
OVER  eighty-four  THOUSAND 
Made  and  Sold  by  Us  and  Every  One 
Satisfactory 

All  Other  Chases  Inferior  to  this  Well 
Known  Make 

Barnhart  Brothers&Spindler 

type  founders 

Chicago  New  York  Wasbinjtton  St.  Louis 
Dallas  Kansas  City  Omaha  St.  Paul  Seattle 


We  can  increase  your  business— if 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 

BURRELLE 

CHARLES  HEMSTREET,  Manasar 
60  and  62  Warran  Street,  New  Terk  City 
Established  a  Quarter  of  a  Century 


Send  for  samples  of  Half¬ 
tone  Diamond  Black.  This 
Ink  will  print  Jet  Black  on 
the  most  difficult  paper. 
40c.  net. 

Every  pound  guaranteed. 

F.  E.  OKIE  CO. 

PHILADELPHIA,  PA. 
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A  Moving  Picture  Film  of  World  Events 

Ryan  Walker’s 

“REVIEW  OF  THE  YEAR”  Cartoon 

Issued  in  5  and  7  col.  sizes 

The  International  Syndicate  •  Baltimore,  Md. 


AMONG  THE  NEW  BOOKS. 


Down  Among  Men,  by  Will  Levington 

Comfort ;  George  H.  Doran,  publisher, 

New  York. 

I'his  is  the  story  of  a  war  corre¬ 
spondent’s  experience  in  the  Japanese- 
Kussian  war,  his  escape  through  the 
enemy’s  lines  to  a  seaport  town,  his 
fight  against  a  disease  that  threatened 
his  life,  his  arrival  in  San  Francisco 
with  the  first  authentic  account  of  the 
battle  of  Liaoyang  and  the  events  lead¬ 
ing  up  to  it,  his  career  as  a  writer,  his 
degradation  through  drink  and  his  sal¬ 
vation  through  the  influence  of  Betty 
Berry.  The  intimate  touches  evident  in 
Mr.  Comfort’s  descriptions  of  scenes  in 
the  battle  zone  give  one  the  impression 
that  he  himself  was  a  correspondent 
(hiring  the  war. 

No  one  can  read  this  -novel  without 
feeling  that  the  author  is  a  virile  and 
entertaining  writer  and  one  of  whom 
greater  things  may  be  expected.  It  is  a 
story,  at  times,  of  gripping  interest.  Its 
dramatic  scenes  are  limned  with  a  skilled 
pencil  and  stand  out  with  wonderful 
clearness.  Few  novels  we  have  read  this 
year  have  contained  more  vivid  descrip¬ 
tions  of  thrilling  events  than  Mr.  Com¬ 
fort  gives  us  in  the  tragic  death  of  the 
Ploughman,  the  battle  of  Liaoyang,  and 
John  Morning’s  awful  ride  on  the  brave 
and  plucky  little  red  mare  through  the 
hun  huises  at  the  end  of  the  war  zone. 

One  of  the  most  impressive  characters 
in  the  book  is  Duke  Fallows,  a  brother 
war  correspondent,  whose  philosophy  of 
life  and  human  sympathy  led  him  to 
turn  his  back  on  journalism  and  go  to 
far  off  Russia  to  rescue  from  starvation 
the  family  of  the  Ploughman  who  was 
brutally  shot  down  by  an  officer. 

The  chief  fault  of  the  story  is  its  in¬ 
terminable  passages  of  self-analysis  in¬ 
dulged  in  by  the  hero.  Had  there  been 
as  much  action  in  the  last  half  as  in  the 
first  half  of  the  book  this  novel  would 
have  made  a  far  deeper  impression  upon 
the  reader. 

Church  Publicity,  by  Christian  F. 

Reisner;  the  Methodist  Book  Concern, 

pubbshers.  New  York. 

Church  advertising  is  a  development 
of  the  last  decade.  Previous  to  1900 
very  little  had  been  done  to  apply  to  re¬ 
ligion  the  methods  that  count  for  so 
much  in  business.  Systematic  and  in¬ 
telligent  advertising  had  no  place  in 
church  work  for  several  reasons :  first, 
because  it  required  the  expenditure  of 
money;  second,  it  was  used  by  theatres, 
circuses  and  swindlers,  and,  therefore, 
should  not  be  employed  by  religious  in¬ 
stitutions;  third,  if  people  could  not  be 
induced  to  attend  church  by  the  appeals 
of  the  clergy  delivered  at  the  regular 
church  service,  how  could  it  be  expected 
to  influence  them  through  newspapers? 


It  was  a  good  thing  for  the  Church 
that  it  had  within  its  ranks  ministers 
who  were  not  frightened  by  any  of 
these  arguments,  but  who,  on  the  other 
hand,  believed  that  the  devil  had  had 
tiie  exclusive  right  to  employ  advertis¬ 
ing  to  win  converts  long  enough.  John 
Wesley  would  not  allow  musical  instru¬ 
ments  of  any  kind  to  be  used  in  the 
churches  over  which  he  had  jurisdiction. 
Where  would  the  Protestant  or  Catholic 
churches  be  to-day  without  organs  or 
choirs? 

it  is  remarkable  what  a  lot  of  people 
there  are  in  the  world  who  think  that 
the  Church  should  get  along  without 
resorting  to  any  of  the  methods  that 
have  been  found  to  be  helpful  in  popu¬ 
larizing  secular  institutions.  If  religion 
IS  the  best  thing,  in  the  world  why 
shouldn’t  advertising  be  employed  to 
make  that  fact  known  and  get  people 
to  attend  church?  The  more  peopie 
who  attend  church  the  greater  the  rev¬ 
enues  for  carrying  on  religious  work 
and  the  greater  its  influence  for  good 
in  the  community. 

Dr.  Reisner,  who  is  pastor  of  the 
Grace  M.  E.  Church  in  New  York,  has 
just  brought  out  an  authoritative  book 
on  Church  Advertising.  Only  one  other 
has  ever  been  published,  and  that  was 
by  Charles  Stelzle  and  was  entitled 
"Principles  of  Church  Advertising.” 
Dr.  Reisner’s  is  a  much  more  compre¬ 
hensive  treatise  than  Dr.  Stelzle’s.  It 
discusses  every  form  of  publicity  that 
can  be  used  for  church  exploitation,  and 
gives  examples  of  the  best  kind  of  copy 
to  use  in  the  different  mediums  em¬ 
ployed. 

The  author  himself  has  been  one  of 
the  most  successful  of  church  advertis¬ 
ers.  When  he  came  to  Grace  Methodist 
Episcopal  Church  three  years  ago  tne 
average  attendance  at  the  services  was 
2tK).  To-day  the  average  attendance  is 
over  1,000  and  1,000  new  members  have 
been  added  to  the  roll.  Perhaps  one 
reason  of  Dr.  Reisner’s  success  is  that 
before  he  became  a  clergyman  he  was  a 
newspaper  man.  His  training  gave  him 
a  knowledge  of  publicity  methods,  so 
that  now  as  a  clergyman  he  recognizes 
news  when  he  sees  it,  and  knows  how 
to  appeal  to  the  masses. 

Among  the  subjects  treated  in  the  vol¬ 
ume  under  consideration  are  these: 
"Why  Should  Churches  Advertise?” 
"Does  Publicity  Pay?”  “The  Minister 
Who  Advertises,”  “Paid  Newspaper 
.Advertising,”  “Featuring  the  Sunday 
.Night  Service,”  “Making  the  Church 
Prominent,”  “Outdoor  Advertising,” 
“.Aiding  Sunday  Schools  and  Children 
by  Advertising.” 

Dr.  Reisner’s  “Church  Publicity” 
should  be  in  the  hands  of  every  clergy¬ 
man  in  the  United  States  because  of 
the  practical  help  it  can  give  the 


churches  in  enlarging  their  spheres  of 
usefulness.  , 

THE  BOOK  OF  LIFE. 

The  Book  of  Life,  by  Dr.  Alesha 

Sivarth.  Holmes  W.  Merton,  pub¬ 
lisher,  145  West  45th  street.  New 

York. 

Whether  or  not  you  agree  with  Dr. 
Sivarth  in  all  of  his  conclusions,  you 
must  admit  that  few  writers  have  as¬ 
sembled  in  a  single  volume  so  much 
valuable  knowledge  concerning  the 
physical,  intellectual  and  spiritual  nature 
of  man  as  is  contained  in  his  “Book  of 
Life,”  which  was  originally  published 
in  1884  and  which  has  been  revised  and 
strengthened  in  the  new  edition  brought 
out  this  year. 

The  design  of  the  book,  as  explained 
by  its  author,  is  to  describe  the  consti¬ 
tution  of  man  in  such  a  way  as  to  show 
that  its  twelve  great  laws  form  the  liv¬ 
ing  framework  of  a  perfect  system  of 
human  life,  and  solve  all  the  great  prob¬ 
lems  which  concern  the  present  hap¬ 
piness  and  future  destiny  of  man. 

Dr.  Sivarth  during  his  long  career  has 
made  many  valuable  discoveries  in 
human  science.  He  has  carried  for¬ 
ward  the  work  begun  by  Gall,  Buchanan, 
spencer  and  Carpenter  in  a  most 
capable  manner.  He  is  the  first  to  apply 
scientific  methods  and  proofs  to  the 
Messianic  prophesies  and  give  us  the 
actual  plan  and  laws  of  the  coming 
Kingdom  of  God. 

One  of  the  commendable  characteris¬ 
tics  of  the  present  work  is  the  simplicity 
of  its  language.  Scientists  are  prone  to 
use  technical  terms  in  writing  articles 
for  the  general  public,  much  to  the  lat¬ 
ter’s  bewilderment.  Anyone  possessing 
a  common  school  education  can  read  and 
appreciate  Dr.  Sivarth’s  work.  It  is  a 
book  that  makes  one  think  and  begets  a 
profound  reverence  for  the  wisdom  of 
the  Creator  in  fashioning  the  human 
oody. 

Deep  scholarship  is  reflected  in  every 
line  of  Dr.  Sivarth’s  great  work.  He 
shows  infinite  patience  in  collating  the 
scientific  data  that  helps  to  strengthen 
his  arguments. 


New  York  Times’  Christmas  Number. 

The  Christmas  number  of  the  New 
York  Times,  which  appeared  last  Sun¬ 
day,  capped  the  highest  mark  yet 
reached  by  that  metropolitan  daily  in 
its  endeavor  to  approximate  the  ideal 
newspaper.  The  issue  contained  12C 
pages  and  had  among  its  excellent  fea¬ 
tures  a  de  luxe  reproduction  by  the 
rotogravure  process,  of  John  S.  Sar¬ 
gent’s  mural  paintings,  “The  Prophets,” 
in  the  original  colors,  and  photographs 
of  the  twenty-nine  leading  participants 
in  the  Girl  of  To-day  contest.  Two 
hundred  and  fifty  thousand  copies  were 
printed  and  sold.  But  the  practical  news¬ 
paper  man  found  additional  evidence  of 
the  Times',  enterprise  and  progress  in 
the  splendid  balance  that  obtained  be¬ 
tween  the  reading  and  advertising  mat¬ 
ter.  There  were  944  columns  in  the  en¬ 
tire  paper,  of  which  418  or  44  1-3  per 
cent,  was  advertising. 

This  is  a  splendid  showing,  and  be¬ 
speaks  the  high  confidence  in  which  the 
Times  is  held  by  the  merchants  of  the 
city.  One  feature  that  in  itself  would 
make  a  less  prominent  paper  famous, 
was  a  twelve-page  ad  by  Gimbel  Bros., 
the  largest  ever  printed  in  New  York. 
Judged  as  a  whole,  the  Christmas  edi¬ 
tion  of  the  Times  was  as  remarkable  for 
its  general  excellence  as  it  was  unique 
in  its  special  features. 


The  Newark  (N.  J.)  News  will  short¬ 
ly  begin  the  erection  of  a  new  building. 


Attractive 

EMERGENCY 

MATS 

all  sizes 

Mats  are"made  up  to  per¬ 
mit  cutting  in  various  sizes. 
Price  attractively  low. 
Send  for  Proofs. 

World  Color  Printing  Company 

ST.  LOUIS,  MO. 

Established  1900  R.  S.  Grable,  Mgr. 


Ask  About  Our 

Red  Letter  Service 


The  Best  ‘‘Time  Copy” 


UNITED  PRESS 

General  Offices,  World  Baildiag,  New  York 


EDITORIALS  THAT  WIN 

Attention  on  Subjects  oi 
HUMAN  WELFARE  CIVIC  PROGRESS 
SOCIAL  SERVICE 

Mr.  Editor:  Let  me  help  you  set  your 
city  talking  about  your  editorial  columns. 
Your  people  are  discussing  Good  Roads, 
Efficient  City  Government,  Schools,  Utili¬ 
ties,  Labor,  Rural  Problems,  Social  Better¬ 
ment,  etc.  Drop  postal  for  week’s  trial  of 
forcetul,  new  editorials  on  these  subjects  of 
the  day's  vital  interest.  Full  of  ideas  for 
your  local  community. 

BRUCE  W.  ULSH,  Wabash.  Indiana 

“Human  Welfare  News,”  brief  daily  sym¬ 
posium  of  developments  in  above  fields. 
Authentic  and  endorsed  series  of  80  articles 
on  Commission  Government.  Write  for 
particulars. 


Daily 

News  Mats 

Best  illustration  service 
obtainable  in  this  country 
— write  for  samples. 


INTERNA’nONAL  NEWS  SERVICE 

200  William  Street  New  York  City 


MOST  CONVENIENT 

News  matrix  service  in  the  market — aaves 
time,  patience,  money. 

CKHnHAL  PRESS  ASSOCIATION.  Clevelaad 


WATCH 


THE  RECORD 

OF  PHILADELPHIA 

THE  HERALD 

OF  BOSTON 


The  Philadelphia  Record  has  never  used  a  colored  comic.  It 
will  on  January  4,  1914,  begin  publication  of  the  colored 
comic  and  other  Sunday  features  of  Newspaper  Feature 
Service. 

The  Boston  Herald  several  years  ago  abandoned  the  use  of 
colored  comics  because  it  could  hnd  none  in  keeping  with 
its  high  character.  The  Boston  Herald  has  executed  a 
contract  under  which  it  will  publish  the  colored  comics  and 
other  features  of  Newspaper  Feature  Service. 

These  are  on/ij  /mo  of  the  extraordinary  testimonials  to  the 
quality  of 

Newspaper  Feature  Service 


41  Park  Row 


M.  KOENIGSBERG,  Manager, 
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Now  York,  Saturday,  December  13,  1913 


The  most  blessed  of  human  endeavors  is  service 
— the  service  that  educates  and  builds,  and  makes 
this  old  world  a  better  and  a  happier  place  in  which 
to  live  and  work.  Service  w  the  spirit  of  the  hour. 
It  blesses  him  that  gives  and  him  that  receives;  it 
is  the  brotherhood  of  man  in  business;  it  is  a  help¬ 
ing  hand  extended  unselfishly;  it  is  bread  cast  upon 
the  waters;  it  is  a  way  of  helping  ourselves  by  help¬ 
ing  each  other.  The  best  that  can  be  said  of  any 
man  is  this:  He  served  others  that  they  might 
better  serve  themselves. 


The  optimist  is  a  welcome  guest  at  every  fireside 
and  in  every  business  office,  because  he  brings  hope 
and  good  cheer.  Therefore,  be  an  optimist. 

NEWSPAPER  ENGUSH. 

We  hear  a  great  deal  in  these  days  about  news¬ 
paper  English.  It  is  one  of  the  favorite  topics  at 
teachers’  conventions,  at  meetings  of  professional 
high  brows,  and  at  various  gatherings  where  the 
tendencies  of  modern  literature  are  discussed. 

To  hear  some  of  the  speakers  talk  you  would 
think  that  newspaper  English  and  literary  English 
were  two  entirely  different  things.  As  a  matter  of 
fact  newspaper  English  represents  the  real,  true 
language  as  spoken  by  educated  people.  Language  is 
not  a  rigid  or  immobile  thing  that  never  changes. 
On  the  contrary  it  is  constantly  being  adapted  to 
new  conditions.  The  English  of  Chaucer’s  time  is 
no  more  like  that  of  to-day  than  black  is  like  white. 
The  meaning  of  words  has  altered  and  many  are 
spelled  differently;  phrases  that  were  full  of  mean¬ 
ing  then  are  inane  now;  thousands  of  new  words 
have  come  into  use,  and  hundreds  of  old  words  have 
become  obsolete. 

Where  are  these  changes  first  noted — in  books  or 
in  the  newspapers?  In  the  latter,  of  course.  The 
newspapers  are  the  moulds  of  language,  for  in  them 
are  quickly  recorded  every  variation  in  the  form  and 
meaning  of  words  and  all  new  words  as  soon  as 
they  are  born.  The  articles  they  contain  are  written 
in  the  language  of  the  great  mass  of  people  that  all 
can  understand.  The  newspapers  are  recorders  of  a 
living  language.  They  employ  words  that  are 
pregnant  with  meaning  and  have  an  active,  current 
value. 

Newspaper  style  may  not  have  the  high  polish  of 
the  erudite  quarterly  review,  but  m  expression  and 
in  its  capacity  to  convey  thought  to  the  average 
human  mind  it  is  unsurpassed  by  that  of  any  other 
medium  of  publicity. 

In  short,  newspaper  English  and  newspaper  style 
more  nearly  meet  the  needs  of  English-speaking 
people  than  those  employed  in  other  publications. 
From  this  statement  it  must  not  be  inferred  that  the 
newspapers  are  not  at  times  open  to  criticsm  for 
their  sloppiness  of  style  and  carelessness  in  the  use 
of  words,  but  as  a  vehicle  of  thought  expressed  in 
living  language  they  have  no  equal. 


IMPRACTICABIUTY  OF  A  NATIONAL 
NEWSPAPER. 

It  is  somewhat  doubtful  whether  the  time  will 
ever  come  when  we  will  have  a  national  newspaper. 
The  chances  are  all  against  such  a  project.  First, 
there  is  the  geographical  limitation.  Our  country 
has  a  breadth  of  3,000  miles.  No  one  in  San  Fran¬ 
cisco  wants  to  read  a  daily  newspaper  three  or  four 
days  after  it  is  issued,  in  New  York  or  Washing¬ 
ton,  because  the  news  is  stale  and  the  local  papers 
have  already  given  them  the  happenings  of  the 
world  on  the  day  they  occurred,  or,  at  best,  the  day 
following. 

The  second  objection  is  that  a  national  newspaper 
can  never  take  the  place  of  or  supersede  the  local 
daily.  Few  people  would  want  to  buy  it  and  read  it. 
The  home  paper  gives  the  local  news,  and  such  gen¬ 
eral  news  as  the  editor  believes  his  constituency  cares 
for.  It  is  a  daily  visitor  at  the  home,  and  is 
freighted  with  the  kind  of  matter  that  appeals  to  the 
people  of  the  town.  If  a  man  wants  to  read  another 
daily  he  subscribes  for  the  big  city  or  State  paper. 

A  third  objection  to  a  national  daily  newspaper  is 
that  it  could  not  be  made  to  pay  financially  because 
of  the  limited  amount  of  advertising  that  it  could 
get. 

It  is  the  local  advertising  that  makes  the  modern 
daily  possible.  If  publishers  had  to  depend  upon 
general  advertising  for  their  support  they  would 
soon  go  into  bankruptcy.  A  weekly,  on  the  other 
hand,  might  be  run  on  receipts  from  this  kind  of 
advertising,  but  even  this  is  doubtful.  A  manufac¬ 
turer  might  advertise  in  a  weekly  magazine  like  the 
Saturday  Evening  Post,  with  its  2,000,000  circulation, 
or  an  illustrated  paper  like  Leslie’s,  with  a  circula¬ 
tion  of  420,000,  but  do  you  know  of  any  general 
weekly  newspaper  with  a  national  circulation  that 
commands  any  considerable  amount  of  general  ad¬ 
vertising?  We  believe  not. 

Any  body  of  millionaires  who  are  anxious  to  part 
with  their  money  can  do  so  quietly  and  painlessly 
by  launching  a  national  daily  or  weekly  newspaper. 
The  enterprise,  even  if  handled  by  thoroughly  com¬ 
petent  newspaper  men,  would  burn  up  millions  of 
dollars  before  it  became  a  success  under  the  most 
favorable  conditions. 

A  national  daily  is  a  pipe  dream,  a  phantasma¬ 
goria  and  evanescent  coruscation  of  ideas,  an  im¬ 
practical  and  visionary  scheme  that  can  never  be  suc¬ 
cessfully  materialized. 


EDITORIAL  COMMENT. 

Unless  we  are  very  much  mistaken  the  Maxwell 
Motor  Co.  last  Sunday  spent  the  largest  sum  ever 
expended  in  newspaper  advertising  in  one  day — 
$50,000.  The  advertising  manager  of  the  company, 
E.  Le  Roy  Pelletier,  is  a  well-seasoned  and  aggres¬ 
sive  user  of  newsaper  space.  He  believes  that  more 
automobiles  can  be  sold  by  newspaper  advertising 
than  in  any  other  way  and  does  not  hesitate  to  spend 
money  when  necessary.  The  double  truck  in  sixty- 
five  Sunday  papers  reached  10,000,000  people  at  a 
minimum  cost. 


From  statistics  printed  in  these  columns  last 
week  it  is  evident  that  the  small  city  dailies  are 
coming  into  their  own.  They  are  increasing  in  cir¬ 
culation  more  rapidly  than  their  metropolitan  con¬ 
temporaries.  That  such  papers  have  a  strong  and 
loyal  following  goes  without  saying,  since  without 
support,  both  moral  and  financial,  no  paper  could 
live  even  with  the  fabled  princely  advertising  revenue 
they  are  said  to  enjoy.  The  printing  industry  is 
like  no  other  commercial  enterprise.  It  inspires  and 
stimulates  those  engaged  in  it  so  that  they  often 
forget  to  eat.  It  makes  the  newspaper  man  in¬ 
sensible  to  fatigue,  to  summer  heat,  to  winter  cold 
and  is  not  unlike  the  smell  of  gunpowder  to  the 
hunter  or  the  soldier.  Happy  is  that  man  who 
knows  the  joy  of  printer’s  ink. 


The  Brooklyn  Eagle  has  lately  inaugurated  a  plan 
for  interesting  its  women  readers  that  is  sure  to  be 
ad(^ed  by  other  newspapers.  On  Nov.  25  it  gave 


in  its  own  auditorium  an  exposition  of  the  news  of 
the  day  through  the  spoken  instead  of  the  written 
word.  A  large  audience  greeted  the  speakers,  who 
were  selected  from  the  Eagle  staff,  and  included 
Maurice  E.  McLaughlin,  Cromwell  Childe  and  Mrs. 
Jean  Cabell  O’Neil,  of  the  women’s  department. 
These  discussed  international,  national  and  local 
news  and  told  how  articles  of  special  interest  are 
sometimes  obtained.  Probably  few  of  those  pres¬ 
ent  had  the  slightest  idea  of  how  the  news  is 
assembled  and  printed  until  after  they  had  heard 
the  very  clear  descriptions  of  the  work  given  by  the 
Eagle  editors.  One  effect  of  such  educational  meet¬ 
ing  as  this  will  be  to  arouse  a  deeper  interest  in 
newspapers. 

Out  in  Great  Falls,  Mont.,  is  published  a  weekly 
newspaper  known  as  the  Rocky  Mountain  Husband¬ 
man.  It  is  the  pioneer  agricultural  publication  of 
that  section  of  the  country,  having  been  founded 
thirty-eight  years  ago  by  R.  N.  and  W.  H.  Sutherlia 
The  former,  who  is  still  its  editor,  recalls  in  the 
anniversary  number  of  his  paper  the  day  of  its  birth, 
when  thirty  or  forty  friends  assembled  in  the  old 
Good  Templar’s  Hall  in  Diamond  City,  Confederate 
Gulch,  Meagher  County,  Mont.,  and  witnessed 
the  first  issue  of  the  Rocky  Mountain  Husbandman. 
The  writer  “inked”  the  pliant  roller  on  the  old  hand 
press,  and  has  been  a  factor  in  its  publication  ever 
since.  A  newspaper  that  has  fought  the  battles  of 
pioneer  agriculture  since  so  early  a  date  must  have 
made  a  deep  impression  upon  the  farming  popula¬ 
tion  of  the  State.  It  has  done  its  part,  humble 
though  it  may  have  been,  in  the  development  of  the 
agricultural  possibilities  of  Montana,  which  now  has 
4,000,000  acres  of  land  under  cultivation,  3,000,000 
of  which  is  irrigated. 


It  is  not  good  policy  for  an  advertiser  to  fool 
the  public.  If  you  make  a  man  look  ridiculous  to 
his  friends  you  hurt  his  pride  and  lose  his  respect. 
If  you  use  a  headline  and  introduction  that  tells  of 
some  interesting  discovery  in  science  and  then  sud¬ 
denly  switch  off  to  a  description  of  the  attractive 
features  of  your  store,  you  have  deceived  the  reader 
and  he  resents  it.  When  a  man  reads  an  advertise¬ 
ment  he  does  so  because  he  is  interested  in  the  ar¬ 
ticle  or  business  it  exploits.  When  he  sees  an  ar¬ 
ticle  on  some  subject  that  appeals  to  him  he  pro¬ 
ceeds  to  enjoy  it,  knowing  full  well  that  it  will  not 
turn  out  to  be  an  advertisement  of  Lydia  Pink- 
ham’s  patent  medicine.  You  cannot  mix  the  two 
for  the  purpose  of  inveigling  the  public  to  read  your 
ad  without  hurting  your  own  cause.  If  a  merchant 
cannot  find  enough  material  in  his  own  store  upon 
which  to  base  his  advertising  he  had  better  employ 
a  writer  who  can. 


SWIDLER  DENIES  CHARGE. 

THiE  WASHINGTON  TIMES 
Washington,  D.  C. 

December  7.  1913. 

The  Editor  and  Publisher: 

In  reference  to  the  charges  made  by  the  New  York 
Tribune  as  to  the  alleged  assault  made  upon  its  news¬ 
dealer  and  representative.  Joseph  Milstone,  in  this 
city  several  days  ago  b.v  Ike  Swidler,  circulation 
manager,  and  John  'H.  Peters,  of  the  Washington 
Times,  Mr,  Swidler  made  the  following  statement  in 
the  course  of  an  interview  with  me  to-day : 

“While  I  do  not  care  to  discuss  at  length  the 
charges  made  by  the  New  York  Tribune  against  my¬ 
self  and  Mr.  Peters,  I  do  want  to  enter  a  complete 
and  sweeping  denial  that  either  of  us  struck  or  as¬ 
saulted  Milstone.  It  appears  that  the  charges  have 
been  prompted  entirely  by  malice,  and  I  am  now 
seeking  legal  counsel  for  proper  redress  for  the  in¬ 
jury  that  has  been  done  to  us  through  the  circulation 
of  these  false  reports.” 

I  believe  that  the  above  will  be  of  interest  to  you 
in  connection  with  the  widely  circulated^  and  highly 
sensational  reports  that  have  been  published  in  the 
New  York  Tribune  on  December  5,  6  and  7  in  ref¬ 
erence  to  this  case. 

(Signed) _ A.  R.  R.  ONYUN. 

HIS  UTTLE  AD. 


There  was  a  man  in  our  town. 

And  he  was  wondrous  wise; 

He  swore  (it  was  his  policy) 

He  would  not  advertise. 

But  one  day  he  did  advertise. 

And  thereby  bangs  a  tale — 

The  ad  was  set  in  quite  small  type 
And  headed  “Sheriff’s  Sale.” 

— Havana  Pait, 


December  I3,  1913. 


PERSONALS. 


Arthur  Capper,  publisher  of  the  To¬ 
peka  Capital,  has  been  invited  by  the 
Kansas  Society  of  New  York  City  to 
be  its  guest  of  honor  and  deliver  the  an¬ 
nual  address  at  the  society’s  annual  ban¬ 
quet  at  the  Waldorf-Astoria  Hotel,  Jan¬ 
uary  1914,  at  which  time  the  anni¬ 
versary  of  the  admission  of  Kansas  as 
a  State  is  celebrated. 


C.  T.  Brainerd,  president  of  the  Mc¬ 
Clure  Newspaper  Syndicate  and  the 
Washington  (D.  C.)  Herald  Co.,  reach- 
^  the  death  bed  of  his  father,  C.  T. 
Brainerd,  Sr.,  at  Huntington  Beach  Inn, 
Huntington  Beach,  Cal.,  several  days 
before  his  father’s  demise.  Mr.  Brain¬ 
erd,  Sr.,  was  seventy-seven  years  old 
and  was  active  during  his  life  time  as  a 
successful  hotel  proprietor.  C.  T.  Brain¬ 
erd  will  return  to  New  York  by  easy 
stages, .  promoting  the  business  of  the 
syndicate  en  route,  and  reaching  New 
York  about  the  middle  of  January, 


A.  Eugene  Sansouci,  business  mana¬ 
ger  of  the  Glens  h'alls  (N.  Y.)  Post- 
Star,  was  in  New  York  this  week  on 
business. 


Russell  Whitman,  who  has  been  busi¬ 
ness  manager  of  the  Boston  American 
for  some  time,  has  resigned.  His  suc¬ 
cessor  has  not  yet  been  appointed,  in 
the  meantime  J.  D.  Bogart  will  act  as 
business  manager. 


W.  B.  Kaempffert,  editor  of  the  Scien¬ 
tific  American,  who  has  been  visiting 
the  noted  Austrian  criminologist,  Prof. 
Hans  Gross,  at  Gratz,  returned  Sunday 
by  the  Cunarder  Caronia  with  an  ab¬ 
stract  of  the  professor’s  system,  which 
will  be  submitted  to  the  Police  Depart¬ 
ment  here. 


Gardner  Kline,  business  manager  of 
the  .Amsterdam  (N.  Y.)  Record,  was 
a  visitor  in  New  York  this  week. 


In  response  to  the  letter  addressed  to 
Sir  Hugh  Graham,  publisher  of  the 
Montreal  Star,  by  Trettle  Berthiaume, 
publisher  of  the  La  Presse,  asking  his 
co-operation  in  behalf  of  the  proposed 
international  exposition  to  be  held  in 
1917  in  celebration  of  the  Dominion’s 
fiftieth  birthday,  the  former  has  signi¬ 
fied  his  willingness  to  do  all  he  can  to 
further  the  project. 


A.  C.  Weiss,  editor  and  publisher  of 
the  Duluth  (Minn.)  Herald,  is  a  mighty 
hunter.  Last  week  on  his  return  from 
the  North  Woods  he  brou'^ht  back  a 
fine  buck  deer  with  a  great  spread  of 
antler.s. 


Mrs.  Phoebe  Hearst,  mother  of  Will¬ 
iam  Randolph  Hearst,  entertained  about 
eighty  delegates  of  the  Southern  Cali¬ 
fornia  Editorial  Association  at  her  haci¬ 
enda  near  Pleasanton,  Cal.,  on  Monday. 
A  tour  of  the  beautiful  grounds  and  ex¬ 
tensive  residence  was  made,  after  which 
a  buffet  meal  was  served. 


M'alter  E.  Williams,  for  several  years 
editor  of  the  Nyack  (N.  Y.)  Evening 
Star,  has  resigned,  to  become  editor  of 
the  Mount  Vernon  (N.  Y.)  Evening 
News. 


Vance  C.  McCormick,  editor  and  pub¬ 
lisher  of  the  Harrisburg  (Pa.)  Patriot, 
is  being  urged  to  permit  his  name  to  be 
used  for  the  Democratic  nomination  as 
United  States  Senator  from  Pennsylva¬ 
nia. 


Allen  S.  Williams  will  have  charge  of 
Ae  publicity  work  of  the  New  York 
Poultry  and  Pigeon  Association  exhibi- 
hon  which  will  be  held  in  Madison 
Square  Garden  Dec.  26  to  31. 


Harry  Giovannoli,  for  the  past  ten 
years  connected  with  the  Internal  Reve¬ 
nue  Department  at  Washington,  D.  C., 
has  become  the  editor-in-chief  and  gen¬ 
eral  manager  of  the  Lexington  (Ky.) 
leader.  This  position  had  been  filled 
hy  Mrs.  S.  J.  Roberts,  widow  of  the 
founder  of  the  paper. 
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Wilfrid  Ward,  editor  of  the  Dublin 
Review,  who  is  on  a  lecture  tour  of  this 
country,  delivered  an  address  on  “Car¬ 
dinal  Newman  and  the  Critics’’  at  Aeol¬ 
ian  Hall  last  week.  Cardinal  Farley  was 
an  interested  listener. 


J.  G.  Pulliam,  publisher  of  the  Har- 
rodsburg  (Ky.)  Herald,  was  unani¬ 
mously  elected  mayor  of  that  city  at  a 
meeting  of  the  city  council  last  week. 

R.  M.  Wheeler,  formerly  manager  of 
the  promotion  department  of  the  Cin¬ 
cinnati  Enquirer,  is  now  business  man¬ 
ager  of  the  Cincinnati  American. 


GENERAL  STAFF  NEWS. 

H.  F.  Maddox,  who  recently  severed 
his  connection  as  city  editor  of  the  Par¬ 
kersburg  (W.  Va.)  Dispatch-News,  to 
spend  the  winter  in  the  South,  has  be¬ 
come  telegraph  editor  of  the  Savannali 
(Ga.)  Press. 


Donald  M.  Monroe,  who  has  been  a 
member  of  the  advertising  staff  of  the 
Springfield  (Mass.)  Republican  for  sev¬ 
eral  years,  has  resigned,  to  take  a  simi¬ 
lar  position  with  the  New  Haven 
(Conn.)  Times-Leader. 


Henry  A.  Dennis,  formerly  of  the 
Greenville  (N.  C.)  Reflector,  has  joined 
the  staff  of  the  Raleigh  (N.  C.)  News 
and  Observer. 


Roy  Moore  has  succeeded  James  A. 
Easton  as  Ohio  manager  of  the  Inter¬ 
national  News  Service  at  Columbus. 


James  J.  Larkin,  formerly  telegraph 
editor  of  the  Montreal  Telegraph,  is 
now  managing  editor  of  the  Ottawa 
Journal. 


R.  M.  Blood,  formerly  of  the  Boston 
Post,  has  joined  the  staff  of  the  Mont¬ 
real  Star  as  assistant  to  the  city  editor. 


A.  M.  Baker,  for  the  past  three  years 
advertising  manager  of  the  Fargo  (N. 
D.)  Courier-News,  has  resigned,  and 
will  devote  his  energies  to  the  upbuild¬ 
ing  of  the  Co-operator’s  Herald,  a  week¬ 
ly  paper  for  farmers. 


Mrs.  Maude  George  Wylie,  formerly 
a  special  writer  on  Philadelphia  daily 
papers,  is  now  doing  feature  work  for 
the  New  Haven  (Conn.)  Times-Leader. 


IN  NEW  YORK  TOWN. 

William  Willis,  of  the  Herald;  F. 
Stuart  Crawford,  of  the  Mail,  and  Har¬ 
old  A.  Vivian,  of  the  World,  returned 
on  the  Tenadores  Monday,  with  Mayor- 
elect  Mitchel  and  guests,  having  covered 
the  latter  during  his  trip  to  the  Canal 
Zone. 


Lynne  S.  Metcalfe,  editor  of  the  mag¬ 
azine  page  and  the  Saturday  supplement 
of  the  Evening  Mail,  resigns  the  first 
of  the  year. 


John  W.  Low  has  joined  the  editorial 
staff  of  the  Press. 


Walter  Hoban,  who  has  long  been  a 
snorting  cartoonist  of  the  Philadelphia 
North  American,  will  shortly  join  the 
art  staff  of  the  New  York  American. 


Quincy  S.  Mills,  of  the  Evening  Sun 
staff  returned  Wednesday  from  a  vaca¬ 
tion  spent  at  New  Orleans.  It  was  Mr. 
Mills  who  recognized  former  Park 
Commissioner  Stover  in  that  city,  and 
sent  to  his  paper  the  interview  with  him 
that  settled  all  questions  as  to  the  com¬ 
missioner’s  whereabouts.  No  rest  for 
the  alert  reporter ! 


T.  M.  Alexander,  for  several  years 
head  of  the  Evening  Mail  copy  desk, 
and  more  recently  on  the  staff  of  the 
Tribune,  is  reported  to  have  joined  the 
Press  editorial  staff. 


Miss  L.  B.  Kfouse,  of  the  Evening 
Mail  advertising  staff,  has  joined  the 
Evening  Globe  forces,  as  assistant  to 
William  C.  Freeman,  the  new  advertis¬ 
ing  manager. 


VISITORS  TO  NEW  YORK. 

General  Felix  Agnus,  publisher  of  the 
Baltimore  News. 

Anton  C.  Weiss,  proprietor  of  the 
Duluth  (Minn.)  Evening  Herald. 

David  E.  Town,  general  manager  of 
the  John  C.  Shaffer  list  of  newspapers. 

M.  H.  Rowzee,  of  the  Austin  (Tex.) 
Statesman. 

B.  A.  Fosterer,  general  manager  of  the 
Oakland  (Cal.)  Tribune. 

Lewis  H.  Miner,  president  of  the 
Springfield  (HI.)  State  Journal. 

Robert  B.  Vale,  business  manager  of 
the  Baltimore  Sun. 


WEDDING  BELLS. 

Raymond  H.  McKinney  was  married 
to  Esther  Erwin,  daughter  of  C.  R.  Er¬ 
win,  president  of  Lord  &  Thomas,  ad¬ 
vertising  agency,  Chicago,  at  the  home 
of  the  bride,  in  Oak  Park,  Dec.  10.  Mr. 
McKinney  is  the  son  of.  J.  P.  McKin¬ 
ney,  and  a  member  of  the  firm  of  J.  P. 
McKinney  &  Son,  publishers’  represent¬ 
atives,  New  Y'ork  and  Chicago. 


J.  J.  Moore,  of  the  Pender  Chronicle, 
was  married  on  Sunday,  Nov.  23,  to 
Miss  Flossie  Myers.  Rev.  P.  L.  Clark 
tied  the  knot. 


cash  available  for  first  payment 
on  an  attractive  weekly  news¬ 
paper  property  near  New  York 
City  or  in  southern  New  England. 
Proposition  I.  M. 


Newspaper  Properties 

225  Fifth  Ave.  New  York 


SITUATIONS  WANTED 


Advertisements  under  this  classi/icatian  mil  cost 
Ic.  Per  tVord:  PisplaM  l&c.  per  Agate  Line. 


STEREOTYPE  FOREMAN. 

Of  proven  ability  and  dependability,  for  ycara 
with  large  afternoon  daily,  familiar  with  all 
branchei  of  the  trade;  interview  and  oppor 
tunity  to  demonstrate  solicited.  Address  “P. 
C.,”  care  Tbb  Editob  and  Puauaaaa. 


COMPETENT  NEWSPAPER  WOMAN 
wants  dramatic  or  literary  criticism,  woman’s 
page,  general  assignments.  First-class  refer¬ 
ence.  Address  “D.,  1187,”  care  The  Editob 
AND  Publishes. 


B.  Berle  Page, 

ASSISTANT  PUBLISHER  OF  THE  SAN  FRAN¬ 
CISCO  CALL  AND  POST. 


CARTOONIST 

of  national  reputation  will  make  change  Jan.  1. 
I'ublishers  looking  for  one  of  the  country’s 
leading  cartoonists  can  get  in  touch  by  address¬ 
ing  “C.^RTOONIST,”  care  The  Editor  and 
Publisher. 


EDITORIAL  WRITER,  able,  experienced, 
all  around  newspaper  man,  wants  daily  or 
weekly  editorial  place;  can  demonstrate  ability 
to  make  good.  WILLIAM  H.  DAVIS,  Au¬ 
gusta,  Me. 


YOUNG  MAN,  excellent  education,  with 
practical  experience  at  advertising,  desires 
office  position  with  newspaper,  publication  or 
agency — preferably  in  New  York  City.  “F. 
.■\.  K.  D.,  1133,”  care  The  Editor  and  Pub¬ 
lisher. 


MISCELLANEOUS 


FOR  UP-TO-DATE  EDITORS— I  am  pro¬ 
ducing  a  new  feature  column  of  humor  and 
satire,  based  on  present-day  happenings.  This 
feature  is  for  sale  to  two  or  three  live  editors, 
in  non-conflicting  territory.  For  these  editors 
the  column  will  be  edited  individually,  and 
made  up  of  live  topics  of  local  interest  to  their 
readers.  Send  your  address  and  let  me  tell 
you  about  it.  HOMER  A.  BROWN,  47  Wash¬ 
ington  Terrace,  Bridgeport,  Conn. 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  newt,  stereotype 
plates,  50c.  per  page.  YARD’S  NEWS  BU¬ 
REAU,  157  W.  Washington  St,  Chicago,  IlL 


LINOTYPE  MACHINES 

All  models,  bought  and  sold.  CompleS  line  oi 
Printers’  machinery  and  luppliea  on  hand  for 
immediate  ihipment 

RICH  k  McLEAN, 

51  rWf  Vww  Vw»h 


$8,000  YEARLY  BUSINESS  OF  YOUR 
OWN;  mailorder;  success  sure;  honest,  legit¬ 
imate;  small  capital;  original  methodi.  Write 

M.  CLEMENT  MOORE.  Specialist,  New  Egypt, 

N.  J. 


HELP  WANTED 

EDITORIAL  WRITER  WANTED. 


PUBLISHER’S  NOTICE. 

Advertising  Rates:  Display,  15  cents  per 
agate  line;  85  per  cent,  discount  on  yearly 
contracts.  Classified,  1  cent  per  word. 

The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  newsstands; 

New  York — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning’s  (opposite  the  World  Building).  88 
Park  Row;  'The  Woolwortb  Building,  Times 
Building,  Forty-second  street  and  Broadway,  at 
basement  entrance  to  Subway;  Brentano’s  Book 
Store,  Twenty-sixth  street  and  Fifth  avenue, 
and  Mack’s,  opposite  Macy’s  on  'Thirty-fourth 
streeL 

Brooklyn — Frank  Williamson,  Borough  Hall. 

Washington,  D.  C. — Bert  E.  Trenis,  511 
Fourteenth  street,  N.  W. 

Chicago — Morris  Book  Shop,  71  East  Adams 
street 

Cleveland — Schroeder’s  News  Store,  Su¬ 
perior  street  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  ##  Earned 
street,  W. 

San  Francisco — R.  J.  Bidwell  Co.,  748 
Market  street 


MVEiTISIIi9l3  MEilA 


Chicago  —  New  Y  ork  —  Phila- 
THE  BLACK  deipbia,  for  80  years  the  coal 
DIAMOND  trades’  leading  journal.  Write 
for  ratea. 


A  thoroughly  trained  and  experienced  edi¬ 
torial  writer,  who  can  use  plain  and  forceful 
English  and  who  understands  what  is  going  on 
in  the  world  about  him,  can  secure  an  excellent 
position  with  opportunities  for  rapid  advance¬ 
ment  if  he  is  the  man  we  are  looking  for. 
Must  be  experienced  in  newspaper  work,  with 
unexceptional  credentials  with  regard  to  per¬ 
sonal  character.  An  attractive  place  on  a  very 
old  established  daily  newspaper  in  an  Eastern 
city.  Address  “OPPORTUNITY,”  care  The 
Editor  and  Publisher. 


WANTED. — High-grade  man  with  experi¬ 
ence,  to  introduce  and  manage  premium  depart¬ 
ment  of  a  daily  newspaper,  state  experience 
and  references.  Answer  PHILADELPHIA 
GERMAN  DAILY  GAZETTE. 


BUSINESS  OPPORTUNITY 

In  order  to  effect  a  quick  sale,  owner  will 
sell  his  special  financial  monthly  for  810,000. 
Gross  business  averages  over  $80,000  for  five 
years  with  corresponding  profits.  Should  be 
published  in  Middle  West  or  West.  HARRIS- 
DIBBLE  COMPANY.  71  West  88d  Street, 
New  York. 


HIGH-GRADE  NEWSPAPER  PROPER¬ 
TIES  bought  and  sold,  a  E.  BARROWS.  141 
Broadway.  New  York  City. 
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LOST  MOTION  IN  ADVERTISING. 


Mr.  Seetted  Points  Out  the  Folly  of 

Publicity  Without  Distribution. 

Charles  Seested,  the  well-informed 
special  New  York  representative  of 
Colonel  Nelson’s  Kansas  City  Star  and 
Times,  is  displaying  a  clipping  of  an  ad¬ 
vertisement  of  the  “Storm  Queen 
W'aterproof  Chiffon  Veil,”  from  which 
he  points  out  a  moral.  To  a  represen¬ 
tative  of  The  Editor  and  Riblisher 
Mr.  Seested  said : 

“One  of  my  Brooklyn  friends  recent¬ 
ly  used  an  old  pictorial  supplement  con¬ 
taining  the  usual  magazine  advertising 
copy  to  wrap  a  package  she  was  sending 
by  parcel  post  to  a  friend  of  hers  in 
San  Francisco.  The  package  was  re¬ 


send  over  for  her  inspection  ^e  par¬ 
ticular  shade  of  veiling  she  desired. 

"Now  what  do  you  think  of  that?  A 
canvass  was  made  of  every  department 
store  in  San  Francisco  and  most  of  the 
big  stores  in  New  York  City.  Read  the 
ad  for  yourself.  It  reads  as  though  the 
goods  were  on  sate  everywhere,  doesn’t 
it?  As  a  matter  of  fact  the  clerks  of 
the  stores  canvassed  knew  absolutely 
nothing  about  the  goods.  There  is  a 
real  economic  waste  for  you.  I  would 
1  ct  one  hundred  to  one,  and  I  don’t  pos¬ 
itively  know  anything  about  it,  that  the 
advertising  campaign  was  an  absolute 
fdihire.  1  think  it’s  a  safe  bet,  that  no 
(.r.e  woman  in  a  thousand  would  go  to 
all  of  the  trouble  that  my  friend  went  to 
in  order  to  secure  some  of  this  water¬ 
proof  veiling. 


rotecting  Your  Millinery 
from  the  Chance  Shower 


WATERPROOF 
CHIFFON  VEIL 

is  an  ideal  requisite  to  milady’s  wardrobe 

This  is  the  only  ve3  that  is  absolutely  Water  Proof  and 
made  large  enough  to  completely  cover  the  largest  bat, 
thereby  actually  protecting  it  from  the  rain. 

For  motoring,  traveling  or  street  wear,  the  “Storm 
Queen"  Veil  is  indispensable. 

2  yards  long — 1  yard  wide. 

Mr  de  in  30  shades  to  match  any  color  ,  of  m.uerial,  and 
svill  outwear  two  ordinary  chiffon  veils. 

F'jt  sale  at  dry  goods  stores  and  specialty  shops. 

If  you  do  not  find  the  “Storm 
Queer "  Veil  at  your  favorite  store,  <>,  , 
send  US  vour  name  and  address.  o'^A, 


Look  for  the  tag  on  every 
“Storm  Queen”  Veil.  It 
is  your  guarantee. 


HYDEMAN  &  LASSNER, 

.MiPufacturerrs  2::d  Sole  Distributors. 
170  Fifth  Avenue,  New  York. 

Ask  f  tr  ihe  Cold  M^dal  Smnd  Veifinga. 
They  orv  the  standard cf  style  smdquaHty. 


OBITUARY  NOTES. 

A.  Montgomery  Ward,  originator  of 
the  mail  order  business  and  head  ol 
the  $4U, 000,000  mail  order  house  ai 
’  Chicago  which  bears  his  name,  died 
Sunday  at  his  home  in  Highland  Park 
at  the  age  of  seventy  years.  Pneumo¬ 
nia,  contracted  following  a  fall  some 
weeks  ago  when  he  broke  a  hip  bone, 
caused  his  death.  Mr.  Ward  was  tne 
son  of  poor  parents  and  began  life  as 
a  "hand”  in  a  stave  mill,  earning  <25 
cents,  a  day.  He  conceived  the  idea 
of  sellmg  merchandise  by  mail,  and 
backed  his  idea  with  all  Uie  capital  he 
could  command.  The  mail  order  tirm 
of  Montgomery  Ward  &  Co.  was  tlie 
outcome. 

WuuAM  Matthews  Finley,  an  edito¬ 
rial  writer  on  the  Wall  Street  Journal, 
died  Saturday  of  Bright’s  disease  after 
a  year’s  illness.  He  was  born  lifty-six 
years  ^o  in  Shelbyville,  Ky.,  ana  be¬ 
gan  his  career  as  a  reporter  on  the 
Louisville  Courier-Journal.  Later  he 
was  editor-in-chief  of  the  Louisville 
Despatch  and  managing  editor  of  the 
Louisville  Post  Mr.  P'inley  came  to 
this  city  twelve  years  ago  and  was  em¬ 
ployed  on  the  Evening  Post  and  other 
newspapers  before  he  joined  the  staff 
of  the  Wall  Street  Journal. 

Edward  Abbott  Penniman,  seventy- 
eight  years  old,  and  for  many  years 
editor  and  proprietor  of  the  Honesdale 
(Pa.)  Citizen,  died  in  that  city  last 
Saturday.  He  was  the  eldest  sun  of 
the  late  Francis  B.  Penniman,  founder 
of  the  Honesdale  Democrat,  later  called 
the  Citizen. 

Henry  M.  Vooruees,  editor  and  pro¬ 
prietor  of  the  Flemington  (N.  J.) 
Democrat-Advertiser,  a  weekly  news¬ 
paper,  died  at  his  home,  Dec.  3. 

Charles  C.  Colbrath,  a  newspaper 
man,  who  had  been  on  ^e  stall  ot  the 
Detroit  Free  Press  for  the  past  forty- 
live  years,  died  last  week  at  the  age 
of  seventy-six  years.  He  was  born  in 
Oswego,  N.  Y.,  in  1837,  and  was  taken 
to  Fenton,  Mich.,  when  only  three  years 
old.  He  owned  a  newspaper  at  Fenton 
before  the  Civil  War. 

Philip  Rappaport,  sixty-nine  years 
old,  founder  of  the  Indianapolis  Ger¬ 
man  Telegraph-Tribune,  died  of  heart 
failure  last  Sunday. 


ceived  all  right  and  in  good  order.  The  "In  last  week's  issue  of  The  'Editor 
San  Francisco  friend  was  attracted  by  and  Pl’dlisher,  Jason  Rogers  pointed 
the  pretty  pictures  in  the  pictorial  sec-  out  that  advertisers  spend  about  $410,- 
tion  wrapped  around  it  and  finally  came  fi00,t.UO  a  year  for  advertising  of  all 
across  an  advertisement  of  the  Storm  k.nds  in  newspapers  and  magazines.  He 
Queen  Waterproof  Veil,  manufactured  had  conferred  with  a  number  of  ac- 
by  Hydeman  &  Sisson,  in  which  the  countants  who  told  him  that  the  claimed 
reader  was  urged  to  buy  the  veiling  at  circulation  varied  from  the  actual  all 
her  favorite  store,  and  if  she  could  not  of  the  way  from  ten  per  cent,  to  forty 
do  so,  to  communicate  direct.  per  cent.  He  reasoned  that  on  the  mini- 

"Well,  to  make  a  long  story  short,  she  mum  basis  of  a  ten  per  cent,  variation 
visited  every  department  store  in  San  the  advertisers  of  the  United  States  paid 
Francisco  in  quest  of  the  article,  but  no  $41,000,000  a  year  for  a  service  they  do 
one  had  ever  heard  of  it.  Whereupon  not  receive. 

she  wrote  to  my  Brooklyn  friend  ask-  "1  wish  some  bright  and  shining  light 
ing  her  if  she  would  be  kind  enough  to  would  now  estimate  for  the  information 
purchase  some  of  this  waterproof  veil-  of  the  fellows  in  the  trade  how  mucli 
ing  for  her  in  the  stores  here.  The  il  e  advertisers  of  the  United  States  lose 
latter  canvassed  all  of  the  larger  de-  e<tch  year  through  the  use  of  such  fool 
partment  stores  in  Greater  New  York  copy  as  this.” 

but  was  unable  to  find  the  veiling  on  For  the  benefit  of  the  readers  of  The 


File*  Third  Suit  Against  Paper. 

For  the  third  time  within  the  past 
year,  G.  W.  Egan  has  instituted  a  libel 
action  against  the  Sioux  Falls  t,is.  D.*) 
Daily  Press.  He  now  seeks  $50,000 
damages.  The  alleged  libel  is  claimed 
to  have  resulted  from  matters  printed 
liy  the  Press  concerning  Mr.  Egan  when 
the  latter  was  a  candidate  for  nomina¬ 
tion  to  the  office  of  Governor  of  South 
Dakota.  The  first  suit  resulted  in  the 
plaintiff  being  awarded  damages  in  the 
sum  of  $1. 


Editor  and  Publisher,  we  are  repro¬ 
ducing  the  advertisement. 


Advocates  Reduction  in  MSS.  Rate. 

The  Boston  American  on  Monday 
printed  an  editorial  that  will  appeal  to 
every  contributor  to  periodicals  or  writ¬ 
er  of  novels.  It  was  in  advocacy  of  the 
admission  of  manuscripts  to  the  mails  at 
parcel  post  rates.  “Manuscript  sent  to 
newspapers,”  says  the  writer,  “should  go 
like  any  other  merchandise.”  What  a 
saving  to  poor  authors  would  be  the 
adoption  by  the  Government  of  the 
American’s  suggestion! 


sale  in  any  of  them. 

“Then  she  went  direct  to  the  adver¬ 
tisers  at  156  Fifth  avenue,  who  informed 

her  that  if  she  would  see  Mr.  So  and  ,  „ 

So,  a  buyer  at  Macy’s,  he  would  show  Lhurche*  Filled  Through  Pres*  Ad*, 
her  some  of  the  waterproof  veiling.  If,  Increased  attendance  in  ninety-six 
perchance,  Mr.  So  and  So  did  not  have  churches  of  St.  Louis  were  reported 
the  particular  shade  of  veiling  she  de-  last  Sunday  as  the  result  of  the  half 
sired,  she  should  ask  him  to  telephone  page  advertisements  placed  in  the  news- 
to  Hydeman  &  Sisson  and  they  would  papers  by  the  federation  of  churches 

during  last  week.  The  advertisements 
urged  church  attendance,  concluding 
with:  “You  may  not  like  the  preacher; 
perhaps  it  is  not  his  fault.  Try  another 
church.” 


THE  NEW  HAVEN 

Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
Connecticut  and  the  only  one-cent  paper  in 
the  State  which  has  the  full  .\ssociated 
Press  leased  wire  service. 

The  S.C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 


There  will  be  an  exhibition  of  news¬ 
papers,  magazines  and  trade  journals 
from  various  parts  of  the  world  at 
Pelhrimov,  Bohemia,  Austria,  early  next 
year. 


R.J.BIDWELLCO. 

Pacific  Coast 
Representative 

Of 

Hbb  AngrlpB  (EtmrB 
Iportlanii  (Sregnuiau 
i^pattlp  PoBt-JittpUigriurr 
f^gokanr  ^gnfirBrnan-firinriu 
Partlanli  U^rlrgram 

(l;l|iragii  (Tribuur 
Sptinrr  Nruia 
^alt  Hakr  l^rralb-Urpubliran 


742  Market  Street 
SAN  FRANCISCO 


Seeks  Grocers’  Co-operation. 

The  Detroit  Times,  following  the  lead 
of  other  enterprising  newspapers,  has 
issued  a  four-page  sheet  containing  sam¬ 
ple  advertisements  of  pure  foods  that 
regularly  appear  in  its  columns,  and  has 
distributed  them  among  the  grocers  of 
the  city.  "It  is  up  to  you,  Mr.  Grocer,” 
says  an  editorial  note,  “to  have  them  on 
display  so  customers  can  buy  them.’ 

Knew  a  Good  Thing. 

The  editor  of  the  Beaumont  (Tex.) 
Enterprise  was  so  much  impressed  by 
an  address  recently  delivered  before  the 
Rotary  Qub,  of  Waco,  by  W.  B.  Craw¬ 
ford,  advertising  manager  of  Sanger 
Bros.,  of  that  city,  that  it  printed  it 
entire  in  booklet  form  for  distribution 
among  the  business  men  of  his  own  city. 


THE  NEW  ORLEANS  ITEM 

As  Th«y  Told  It  to  Undo  Sam 
3D  U.  S.  P.  O.  STATEMENT 

The  New  Orleans  Item  . 

The  Daily  States . SR.Bm 

The  Times-Democrat  . t**^'"* 

The  Picayune  . 20,8ST 

That’s  why  The  Item  every  week  in  the 
year  carried  more  paid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY. 
Advertising  Representatives 
New  York _ Chicago _ St  Louis 
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DETROIT’S  NEW  PRESS  CLUB. 


Generous  Mr.  Bloom  Offers  to  Finance 
It  for  40%  of  the  Money  Raised. 

ISptcial  CorrttP0nd0nct.'t 
Detroit,  Dec.  9. — A  movement  is  on 
foot  to  start  a  press  club  in  this  city. 
Its  promoter  is  Albert  Bloom,  who 
makes  a  specialty  of  raising  funds  for 
press  clubs  whenever  he  can  get  a 
chance  and  the  compensation  offered 
for  his  services  is  satisfactory  to  him. 

His  open-handed  and  generous  (?) 
offer  is  to  finance  the  launching  of  the 
club  and  the  erection  of  a  handsome 
clubhouse  in  a  central  locality  which 
shall  contain  all  the  attractive  features 
of  an  up-to-date  and  progressive  club. 
He  proposes  to  raise  the  money  by  sell¬ 
ing  life,  honorary  or  associate  member¬ 
ships  to  the  captains  of  industry  and 
other  successful  business  men  at  from 
up — the  limit  being  the  amount 
they  will  stand  for. 

For  his  services  Mr.  Bloom  wants 
the  privilege,  it  is  understood  of 
retaining  forty  per  cent,  of  the  money 
paid  in.  As  Detroit  is  the  home  of 
many  rich  men  who  favor  the  establish¬ 
ing  of  a  press  club  Mr.  Bloom’s  pick¬ 
ings  will  be  considerable,  if  the  com¬ 
mittee  in  charge  of  the  matter  closes 
the  deal. 


Bloom  was  one  of  the  men  who,  a 
few  years  ago,  worked  a  money-raising 
scheme  for  the  New  York  Press  Club. 
It  was  the  unanimous  opinion  of  the 
trustees  after  the  campaign  was  over 
that  never  again  would  the  club  bind 
itself  to  the  sand-bagging  methods  em¬ 
ployed  by  Bloom  and  his  associates. 


Penncylvania  Papers  Advance  Price. 

.\mong  the  Pennsylvania  papers  which 
have  given  notice  of  an  advance  in  sub¬ 
scription  rates  to  $1.50  to  commence 
Jan.  1,  are  the  following ;  Coalport 
Standard,  Madera  Hustler,  Phillipsburg 
Ledger,  Osceola  Mills  Leader-Courier. 
Clearfield  Republican,  Clearfield  Journal, 
Clearfield  Progress.  In  the  course  of 
the  next  few  weeks  it  is  believed  that 
practically  every  paper  in  Western 
Pennsylvania  will  have  raised  its  price. 


Ehe  ^tvo  Jj0rk  Simes 

“All  the  News  That’s  Fit  to  Print.” 

NF.VV  YORK,  MONDAY,  DEC.  8,  1913. 


A  Remarkable  Newspaper. 

A  dimen.siunal  analysis  of  the  great 
Christmas  edition  of  The  Sunday 
Times  published  yesterday  yields  some 
interesting  results. 

There  were  12(1  pages  in  all.  contain¬ 
ing  944  columns,  of  which  526  were 
news  and  pictures  and  418  were  adver¬ 
tisements.  The  big  volume  of  adver¬ 
tising  evidently  did  not  rob  the  reader 
of  any  part  of  his  just  due. 

This  one  issue  of  The  Times  was 
equal  to  four  of  the  large  holiday  mag¬ 
azines  of  250  pages  of  reading  matter, 
illustrations  and  advertisements.  It 
was  equal  to  2,000  book  pages  of  the 
ordinary  novel  size. 

liach  copy  of  The  Sunday  Times 
yesterday  weighed  two  pounds.  Two 
hundred  and  fifty  thousand  copies 
were  printed  and  sold.  The  weight  of 
white  paper  consumed  in  this  one 
day’s  issue  was  half  a  million  pounds 
—  2.50  tons.  A  strip  of  paper  equal  in 
length  to  the  aggregate  column  meas¬ 
urement  of  this  large  issue  of  The 
Times  would  be  100,000  miles  long. 

These  figures  give  some  notion  of 
the  capacity  of  a  modern  newspaper 
printing  plant.  The  entire  edition  of 
25U,O0O  copies,  250  tons  of  paper,  was 
printed  and  every  copy  was  out  of 
the  pressroom  and  in  process  of  dis¬ 
tribution  at  4 :30  yesterday  morning. 


TABLE  OF  CONTENTS. 


Kellogg  Huys  Post  . Frontpage 

Hang  Goes  f 50,001)  I . Front  page 

Wasliington  Topics  .  494 

Chicago  Happenings  .  494 

IJuebec  Has  Publicity  Bill .  494 

Reporter  Calls  Down  Glynn .  494 

Teaching  Journalism  .  495 

Thornton  Fisher’s  Work .  495 

Pittsburgh  Jottings  .  495 

Sphinx  Club  Dinner .  496 

Northwestern  News  .  497 

New  Publications  .  497 

Press  Associations  .  498 

Brooklyn  Personals  .  498 

Don  Seitz  on  Newspaper  Ads .  498 

New  Incorporations.  .  498 

.\mong  the  New  Books .  499 

Editorial  Page  .  500 

Personal  Page  .  501 

Lost  Motion  in  Advertising  .  502 

Obituary  Notes  .  502 

Detroit’s  New  Press  Club .  503 

Herbert’s  Dream  Comes  True .  504 

Prosperity  at  Catskill  .  504 

Jewish  Papers  Prosperous .  504 

Jottings  by  the  Way .  505 

Americanized  London  Dailies . .  505 

Tips  for  the  Ad  Manager .  506 

Dinner  to  James  O’Flaherty .  506 

Changes  in  Interest..." .  507 

Live  .\d  Club  News  .  507 


INDEX  TO  ADVERTISEMENTS. 

Allen  &  Ward  .  607 

-American  Newspa^r  Exchange  .  498 

American  ^orts  Publishing  Co . 607 

Anderson,  C.  J.,  Special  Agency .  507 

Anderson  Daily  Mail  .  606 

.\nkrum  Advertising  .Agency  .  607 

.•\rmstrong,  Collin,  Advertising  Co .  607 

Asbury  Park  Press  .  506 

.\ugusta  Chronicle  .  606 

Atlanta  Constitution  .  506 

Atlanta  Journal  .  506 

Ayer,  N.  W .  496 

Baltimore  Sun  .  606 

Barnhart  Brothers  &  Spindler .  498 

Beers  Advertising  Agency  .  507 

Bidwell,  R  J.,  Co .  502 

Bolletino  Della  Sera  .  506 

Boston  American  .  502 

Branham.  John  M.,  Co .  507 

Bricka,  George  W .  607 

Budd,  The  John,  Co... .  507 

Buffalo  Evening  News  .  506 

Buffalo  Evening  News  .  604 

Burrelle  .  498 

Butte  Miner  .  506 

Catholic  Printing  Co .  504 

Central  Press  Association  .  499 

Chester  Times  .  606 

Chicago  Evening  American  .  603 

Chicago  Polish  Daily  Zgoda .  506 

Chicago  Scandinavian  .  506 

Chicago  Tribune  .  508 

Chico  Enterprise  .  506 

Classified  -Advertisements  .  601 

Classified  Ad  Co .  507 

Cleveland  Plain  Dealer  .  506 

Columbia,  The,  State  .  506 

Columbia  Ledger  .  506 

Cone  Lorenzen  &  Woodman .  507 

De  Clerque,  Henry  .  607 

l)es  Moines  Register  and  Leader .  506 

Detroit  News  and  Tribune .  504 

Detroit  Saturday  Night  . 603 

Dominion  Press  Clipping  .Agency .  498 

Dubuque,  The,  'Times-Journal  .  506 

Export  Advertising  Agency .  507 

Elizabeth  Journal  .  506 


Cooper  Head*  Newspaper  Golf  Club. 

The  New  York  Newspaper  Golf 
Club  held  it.s  annual  meeting  Wednesday, 
Dec.  3.  and  elected  the  following  offi¬ 
cers:  Presient,  G.  L.  Cooper,  Evening 
Telegram;  vice-president,  R.  F.  Foster, 
Sun;  secretary  and  treasurer,  Harry  A. 
Haines,  Herald;  directors,  R.  F.  Foster, 
chairman,  G.  F.  Ralston,  E.  R.  Laverty, 
W.  J.  Haywood,  F.  T.  Pope,  H.  D.  Cash- 
man,  C.  F.  Laux,  W.  A.  Darcy,  J.  R 
Crowell,  H.  B.  Martin.  A.  P.  Roth,  Al¬ 
bert  Hedley,  Grantland  Rice,  A.  J.  Gif¬ 
ford  and  F.  L.  Hawthorne ;  delegates 
to  the  Metropolitan  Golf  Association,  H. 
A.  Haines,  Herald,  and  R.  F.  Foster, 
Sun;  delegates  to  the  National  Golf 
Association,  Albert  Hedley,  Herald,  and 
A.  P.  Roth,  Herald. 

From  Honolulu  to  Middletown,  O. 

The  Middletown  (O.)  Journal  shows 
how  skilful  newspaper  editors  are  in 
localizing  a  good  story  by  reproducing 
an  article  that  first  appeared  in  a  Hono¬ 
lulu  paper  and  then  ^ving  it  as  printed 
in  two  papers  in  Ohio.  The  story  was 
about  a  fluffy  chick  that  held  up  a  trol¬ 
ley  car  fifteen  minutes  while  its  mother 
and  the  motorman  were  ineffectually  en¬ 
deavoring  to  coax  it  out  from  under  the 
car,  where  it  was  in  danger  of  being 
crushed  to  death  beneath  the  wheels.  A 
paper  at  Middletown  reprinted  the  story 
as  a  straight  local  story,  the  only 
changes  made  being  in  the  name  of  the 
traction  line  and  in  the  name  of  the 
avnue  where  the  hold-up  occurred.  Then 
the  Cincinnati  Commercial-Tribune  re¬ 
produced  it  as  a  special  from  Middle- 
town. 
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It  is  read  every  day  by  a  - 
greater  number  of  people  than  any 
other  daily  newspaper  west  of  New 
York  City — advertisers  who  con* 
centrate  in  the 

Chicago  Evening 


American 


Get  the  best  results. 
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Printers’  League  Dinner. 

The  seventh  annual  meeting  and  din¬ 
ner  of  the  Printers’  League  of  New 
York  will  be  held  on  Wednesday,  Dec. 
17,  at  the  Hotel  McAlpin.  The  business 
meeting  will  be  held  at  5.30  p.  m.  and 
the  dinner  following  at  7.30.  All  per¬ 
sons  interested  in  the  trade,  directly  or 
indirectly,  are  invited  to  the  dinner, 
which,  in  addition  to  music  and  a  menu 
of  unusual  excellence,  will  be  made  in¬ 
teresting  by  addresses  by  prominent 
speakers.  The  Printers’  League  of 
New  York  is  Branch  No.  1.  Printers’ 
League  of  America.  It  has  made  ex¬ 
cellent  progress  during  the  present  year, 
having  added  a  large  number  of  new 
members,  and  greatly  increased  its  in¬ 
fluence  toward  securing  peace  and 
stability  in  the  relations  between  em¬ 
ployer  and  employe,  through  arbitration 
agreements  and  joint  conferences. 


THE 

NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  newspaper 
in  America. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 

THE  URGES!  W  NEW  ENGUND 

The  Dayton  Sunday  News 

is  young,  but  strong 

2,000  coupons  presented  Monday,  Dec.  8, 
from  the  issue  of  Sunday,  Dec.  7.  The 
coupon  was  in  connection  with  cash  on  a 
purchase. 

THE  SUNDAY  NEWS  is  pulling  NOW 
— It’s  up  to  you  to  use  it. 

Rate,  iyi  cents  per  line. 

NEWS  LEAGUE  OF  OHIO 

Home  Office.  Dayton,  Ohio 

New  York — La  Coste  &  Maxwell,  Monolith 
Bldg. 

Chicago— John  Glass,  Peoples  Gat  Bldg. 


Detroit  Satardaj  Night 

is  an  established  lador  in  the  newspaper  liie  ol 
Detroit  and  Mkhigan.  Ita  inllnence  advances 
beyond  the  bounds  ol  ib  home  community,  and 
in  this  larger  inllnence  there  have  come  both  to 
the  readers  oi,  and  the  advertisers  in.  DETROIT 


SATURDAY  NIGHT  a  larger  measure  *1 


Globe’s  Campaign  Against  Fake  Ads. 


personal  prolit. 


Did  you  ever  buy  at  a  bargain  a  shirt 
bearing  on  the  collarband  the  name  of 
some  well-known  maker,  only  to  have 
the  label  peel  off  when  you  got  home, 
exposing  the  trade-mark  of  a  maker  of 
cheap  shirts?  That  is  what  happened  to 
Nat  Presberg,  a  traveling  man,  of  43 
West  110th  street.  As  a  result,  Norman 
Jacobs,  in  business  at  201  Broadway, 
was  arraigned  Saturday  morning  in  the 
Tombs  Police  Court.  The  New  York 
Globe,  which  is  behind  the  prosecution 
of  this  case,  will  continue  to  push 
vigorously  its  campaign  against  fraudu¬ 
lent  advertisers.  It  is  accomplishing 
work  of  a  definite,  practical  value  to  the 
public  in  exposing  just  such  methods. 


Foreign  Advertising  Representatives 

F.  S.  KELLY  &  CO.  GEO.  H.  ALCORN 
1216  Ptoples  Gas  Bldg.  TribuM  RMc 

CHICAGO  NEW  YORK 


YOU  MIUST  USE  THE 

UOS  AINQELrES 

BXAJVlirNER 

to  covar  the  OREAT  SOUTHWEST 

SStff’r’iKiI-V’r  135,000 


A  New  Circulation  Scheme. 

The  Brookl)m  Eagle  is  conducting  a 
monster  spelling  “bee”  in  the  public  and 
parochial  schools  of  Brooklyn.  Mem¬ 
bers  of  various  loCal  school  boards  and 
the  principals  and  teachers  of  the 
schools  have  been  enlisted  in  the  enter¬ 
prise,  which  has  stirred  up  a  vast 
amount  of  interest  in  the  borough.  The 
Eagle  has  printed  50,000  lists,  each  con¬ 
taining  1,000  words  selected  by  a  com¬ 
mittee.  These  have  been  distributed  in 
the  schools  and  are  being  used  as  the 
basis  for  class  room  and  school  tests. 
There  is  to  be  a  public  spelling  “bee”  on 
Jan.  23,  in  the  Academy  of  Music,  at 
which  the  various  school  champions  will 
be  lined  up  in  a  test  for  the  selection  of 
the  borough  champion.  The  Brooklyn 
Eagle  has  offered  bronze,  silver  and 
gold  medals  for  the  various  winners. 

Are  you  giving  enough  attention  to 

this  immense  field  for  sales? 

If  your  goods  can  be  used  in  the  14,312 
Catholic  Churches,  in  the  5,256  Parochial 
Schools,  in  the  Homes  of  Sisters,  in  the 
thousands  of  Convents,  in  the  numerous 
Catholic  Boarding  Schools,  Asylums,  Hos¬ 
pitals,  Academies,  etc.,  you  ought  to  take  ad¬ 
vantage  of  the  opportunity  offered  by 

“The  Official  Catholic  Directory” 

As  well  as  purchasing  for  their  own  homes 
and  persons,  the  17,945  Catholic  Clergymen, 
the  57,550  Nuns  buy  for  their  institutions. 
Millions  of  dollars  are  spent  by  these 
priests  and  nuns. 

Are  you  devoting  to  this  field  the  atten¬ 
tion  that  it  deserves? 

“The  Official  Catholic  Directory”  is  used 
daily  by  the  heads  of  Catholic  Churches  and 
institutions.  The  Directory  is  constantly 
referred  to.  Send  for  rate  card  and  full 
particulars. 

The  Official  Catholic  Directory 

P.  J.  Kenedy  &  Sons,  Puhlithera 
44  Barclay  Street,  New  York 

J.  H.  Meier,  Adv.  Manager. 

L.  B.  Kuhn,  Adv.  Representative. 


The  Catholic  Tribune  •  (English) 
Katholischer  Westen  -  (German) 
Luxemburger  Gazette  -  (German) 

Net  average  weekly  circulation  for  the 
year  1912: 

January  . 20,908  July  . 82,935 

February  ....80,996  August  . 83,780 

March  . 81,058  September  ...34,821 

April  . 30,998  October  . 85,406 

May  . 81,832  November  ...86,067 

June  . . 82,102  December  ....86,487 

I'hese  figures  are  net,  all  exchanges,  ad¬ 
vertisers’  copies,  free  and  unsold  papers 
having  been  deducted.  Write  for  sworn 
statement. 

CATHOUC  PRINTING  CO. 
Dubuque,  Iowa 

Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Foreign  Advertieing  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 
HERBERT’S  DREAM  COMES  TRUE.  PROSPERITY  AT  CATSKILL. 


Journalism  School  Idea  Fathered  by 
Him  Thirty  Years  Ago. 

B.  B.  Herbert,  owner  of  the  National 
Printer-Journalist,  Chicago,  and  father 
of  State  editorial  associations,  in  his 
address  before  the  Madison  conference 
last  week,  declared  that  school  instruc¬ 
tion  in  newspaper  making  had  been  an 
idea  cherished  by  him  for  three  decades. 
“The  realization  of  that  idea,”  he  con¬ 
tinued,  “now  no  longer  a  dream,  but  an 
accomplished  fact,  is  to  me  a  very  great 
joy.” 

Way  back  in  1884  “Father”  Herbert, 
in  his  pres'dential  address  before  the 
Minnesota  Editors  and  Publishers’  As¬ 
sociation  at  St.  Paul,  said:  “Men  should 
be  carefully  educated  for  this  as  they 
are  for  other  professions.  There  should 
be  schools  of  typography  and  journal¬ 
ism.”  Later  in  that  same  address  he  de¬ 
clared  :  “I  would  rather  be  one  of  the 
founders  of  such  a  school  than  to  be 
founder  of  a  fortune.” 

Continuing  his  paper  before  the  Madi¬ 
son  conference  “Father”  Herbert  said: 

“I  advocated  institutes  of  typography 
and  journalism  among  the  then  work¬ 
ers  in  the  field  and  further  noted  what 
seems  especially  appropriate  on  this  oc¬ 
casion:  ‘Whoever  undertakes  to  enter 
the  homes  of  a  whole  community  every 
week  and  to  speak  to  old  and  young  and 
middle  aged  of  all  the  things  that  con¬ 
cern  this  life  has  taken  upon  himself  a 
fearful  responsibility  and  owes  a  very 
weighty  duty  to  his  country.  The  feel¬ 
ing  of  that  duty  is  the  highest  incentive 
to  noble  and  successful  work.’ 

“The  National  Editorial  Association 
was  duly  founded  at  New  Orleans  in 
February,  1885,  and  instruction  in  jour¬ 
nalism  made  one  of  its  objects.  In  my 
annual  address  as  president  of  that  or¬ 
ganization  at  Cincinnati,  O.,  February, 
188t!,  I  urged :  ‘No  profession  will 
make  much  advancement  that  has  not  a 
professional  feeling  or  pride. — an  esprit 
de  corps.  This  can  come  only  through 
organization  and  professional  training. 

“  ‘There  must  be  the  practical  office 
work;  the  contact  with  the  world  of 
facts,  of  men  and  of  affairs,  and  the 
practical  experience.  But  a  college  can 
instruct  as  to  methods  and  principles, 
point  out  errors,  suggest  improvements 
and  so  raise  the  standard  of  professional 
acquirements,  based  on  previous  train¬ 
ing,  as  to  save  the  profession  from 
much  of  its  present  crudeness,  protect  it 
from  empyrics  and  adventurers.  The 
lectures,  delivered  by  men  ripe  in  ex¬ 
perience  in  this  calling,  would  soon  fur¬ 
nish  journalistic  text  books  for  a  course 
in  professional  reading  and  study.' 

“I  am  gratified  over  the  fact  that  my 
prophecy  of  thirty  years  ago  has  been 
fulfilled.  In  the  past  two  or  three  years 
worthy,  helpful  text  books  have  been 
written  and  published  by  teachers  of 
journalism  of  the  universities  of  Mis¬ 
souri,  Ohio  and  Wisconsin.” 

AN  APPRECIATIVE  LETTER. 

The  Jackson  Patriot. 

Jackson,  Mich.,  Nov,  18,  1913. 
The  Editor  and  Publisher: 

As  one  of  the  organizers  of  the  Gilt 
Edge  List  of  newspapers  I  want  to  ex¬ 
press  my  appreciation  and  thanks  for  the 
splendid  article  that  you  gave  us  in  your 
issue  of  Nov.  15. 

We  have  an  organization  that  I  be¬ 
lieve  will  do  things,  and  a  man  at  the 
head  of  it  who  is  a  live  wire,  and  one 
whom  all  the  newspaper  men  who  have 
come  in  contact  with  him  like  for  hia 
sincerity  and  energetic  action. 

As  a  newspaper  man,  I  appreciate 
what  a  word  of  appreciation  means.  For 
that  reason  1  am  doing  to  you  what  1 
should  like  to  have  you  do  to  me  under 
the  circumstances. 

Milo  W.  Whittaker, 
Manager. 


CONCENTRATED  CIRCULATION 

Detroit  News  and  Tribune  Combination  Service 
Werii  Day  Paid  City  GrcalatioD,  135,000  Detroit’s  Popnlation,  600,000 

Demiljr  Ratio  Bettor  Than  1  Copy  for  Every  4H  People 
I.  A.  Klxih,  Metropolitan  Tower.  John  Glasa  People*  Gas  Bldg., 

Nkw  YORK-  Chicago. 


The  Mail  Purchases  a  New  Home  and 
Will  install  a  New  Plant. 

The  part  oi  the  fabulous  Phoenix  bird 
in  rising  from  its  ashes  has  been  played 
with  neatness  and  dispatch  by  the  Cat- 
skill  Daily  Mail,  the  only  daily  news¬ 
paper  in  Greene  County,  N.  3^.,  and, 
generally,  the  live  wire  of  the  Rip  Van 
Winkle  region.  On  the  morning  of 
Sunday,  July  11,  while  the  owner,  M. 
Edward  Silberstein,  was  enjoying  a 
brief  vacation  with  his  wife  and  children 
in  Saratoga,  the  Mail’s  plant  was  almost 
totally  incinerated  by  a  twelve-hour  night 
fire  that  obliterated  adjoining  properties. 

The  next  day,  -Monday,  the  Mail  ap¬ 
peared  with  four  pages  instead  of  eight  ' 
or  more,  evolved  from  the  plant  oi  the 
weekly  Catskill  Examiner,  where  it  was 
produced  for  ten  days  and  then  the  com¬ 
position  was  more  rapid  on  a  new  Mer- 
genthaler  machine,  bought  by  Mr.  Sil¬ 
berstein  and  installed  in  the  window  of 
a  store  on  Main  street,  rented  for  a  tem¬ 
porary  office,  where  the  linotype  and  its 
operation  formed  a  popular  tyographical 
exposition. 

Now  Mr.  Silberstein  has  purchased 
the  most  central  commercial  structure 
in  Catskill,  the  “Old  Opera  House”  at 
Main  and  Bridge  streets,  where,  with  an 
entire  new  plant,  including  a  No.  8 
Mergenthaler,  a  new  Whitlock  high¬ 
speed,  two-revolution  press,  three  Gold¬ 
ing  job  presses,  1913  models,  steel  type 
cases,  and  the  latest  and  best  devices 
known  to  the  modern  newspaper  manu¬ 
facturer,  even  to  new  steel  sanitary 
office  furniture  and  filing  and  other  de¬ 
vices,  the  Mail  is  one  of  the  sights  of 
the  town  and  the  best  press  agent  Cat- 
skill  ever  had. 

JEWISH  PAPERS  PROSPEROUS. 

New  York  Morning  Journal  and  the 
Warheit  Installing  Latest  Hoe 
Presses  and  Equipment. 

It  is  only  a  short  time  since  the  plant 
of  the  Jewish  Daily  News,  of  New  York 
City,  was  enlarged  by  the  installation 
of  a  Hoe  32-page  quadruple  press — and 
when  the  fine  new  ten-story  building 
was  erected  for  the  Forward  a  new 
high  speed  triple  unit  press  of  the  latest 
Hoe  type  was  installed  for  the  printing 
of  that  publication. 

The  growth  and  development  of  the 
Jewish  Morning  Journal  has  been  little 
short  of  phenomenal,  and  to  take  care 
of  its  very  large  circulation  a  new  Hoe 
lightning  sextuple,  or  48-page  press  is 
now  in  the  course  of  construction,  to¬ 
gether  with  an  outfit  of  the  latest  up-to- 
date  stereotyping  equipment  including 
a  Hoe  automatic  plate  finishing  machine 
having  a  capacity  of  six  plates  per 
minute. 

Within  the  past  week  an  order  has 
been  placed  for  a  Hoe  high  speed 
quadruple  press  of  32-page  capacity  for 
the  Warheit,  which  is  made  necessary  to 
take  care  of  the  rapidly  growing*  circula¬ 
tion  of  that  paper. 

Philadelphia  is  also  coming  to  the 
front  and  the  Jewish  World  of  that  city 
has  ordered  a  complete  plant  of  Hoe 
machinery,  including  a  large  20-Dage 
rotary  press  and  stereotyping  equipment. 

No  better  evidence  can  be  had  of  the 
growth  and  prosperity  of  the  Jewish 
newspapers  of  New  York  City  and  else¬ 
where. 

Pulitzer  Companies’  Receivers. 

Judge  Holt  has  appointed  Henry  V. 
Poor  to  substitute  T.  Tileston  Wells  as 
receiver  for  the  Pulitzer  Publishing  Co., 
publisher  of  the  Welcome  Guest,  with 
a  bond  of  $2,000.  Alan  M.  Mann  is  re¬ 
ceiver  for  the  Pulitzer  Magazine  Co., 
Inc.,  publisher  of  the  Pulitzer  Magazine, 
with  a  bond  of  $1,000.  The  liabilities  of 
this  concern  are  $15,000,  and  the  assets, 
consisting  of  stock,  fixtures  and  ac¬ 
counts,  are  valued  at  $2,000.  Both  com¬ 
panies  were  headed  by  Walter  Pulitzer, 
formerly  publisher  of  Satire. 

E.  M.  Grant  has  leased  the  Edmore 
(N.  D.)  News  to  H.  A.  JohnsotL 
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THE  PinSBURG 
PRESS 

Ha.  the  Largest 

Dally  and  Sunday 

CIRCULATION 
IN  RIXTSBURG 

Foreign  Advertising  Representatives 
I.  A.  KLEIN,  Metro|K>litan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 

THE  EVENING  MAIL  has  shown 
a  consistent  gain  in  lines  of  advertis¬ 
ing  printed  for  a  period  of  more  than 
six  years — this  in  spite  of  a  strict 
censorship  of  advertising  not  main¬ 
tained  by  other  newspapers. 

The 

Evening  Mail 

203  Broadway  New  York 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 

A  PRODUCER 

OF  RESULTS 

The  Pittsburgh  Post 

Fastest  growing  morning 
newspaper  in  Its  Field. 

Put  it  on  your  list. 

CONE,  LORENZEN  &  WOODM.^N, 
Foreign  Adrertising  Representatives. 
New  York.  Kansas  City.  Chicago. 

GET  THE  BEST  ALWAYS 

OlljT 

Pittsburg  Sispatrli 

Greater  Pittsburg’s  Greatest 
Newspaper 

Waixacs  G.  Bkooks,  Hokaci  M.  Fokd, 

Brunswick  Bldg.,  People’s  Gm  Bldg-. 

New  York  Ckksgo 

H.  C  Rook, 

Real  Estate  Trust  Bldg.,  Philadelphia. 

PEORIA 

JOURNAL 

ia  the  only  newspaper  in  Peoria  which  opens 
its  books  to  the  A.  A.  A. 

NET  PAiD^®’'  Circulation. 

H.  M.  PINDELL.  Proprietor. 

CHARLES  H.  EDDY.  Represcntstire. 

1  Madison  ATcnuc,  NEW  YORK 
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SECOND  PATENT  SUIT 

Linotype  vs.  Intertype 

We  desire  to  announce  that  we  have  instituted  a  second  action  in  the  United  States  District  Conrt  lor  the  Southern  District  of  New  York 
against  the  Internationai  Typesetting  Machine  Company  (mannlacturers  of  the  Intertype)  lor  infringement  of  the  following  United 
States  Letters  Patent: 


D.  S.  Kennedy . 

No. 

586,337 

J.  M.  Cooney  and  H.  L.  Totten .  No. 

759,501 

J.  R.  Rogers . . 

it 

619,441 

R.  M.  Bedell . 

it 

787,821 

J.  R.  Rogers . 

it 

630,112 

P.  T.  Dodge . 

44 

797,412 

D.  A.  Hensley . 

it 

643,289 

D.  S.  Kennedy . 

ti 

797,436 

J.  R.  Rogers . 

ii 

661,386 

D.  S.  Kennedy . 

it 

824,659 

C.  Muehleisen  . 

718,781 

M.  W.  Morehouse . 

44 

826,593 

J.  W.  Champion . 

<4 

719,436 

T.  S.  Homans . 

it 

830,436 

D.  A.  Poe  and  W.  H.  Scharf 

it 

734,746 

T.  S.  Homans . 

it 

837,226 

J.  L.  Ebaugh . 

ii 

739,591 

R.  M.  Bedell . 

it 

848,338 

P.  T.  Dodge . 

it 

739,996 

T.  S.  Homans . 

ti 

888,402 

J.  K.  Van  Valkenburg . 

it 

746,415 

J.  R.  Rogers . 

it 

925,843 

S.  J.  Briden . 

it 

757,648 

H.  Plaut . 

it 

955,681 

W.  H.  Randall . 

it 

758,103 

We  have  recently  announced  a  first  action,  now  pending,  brought  by  us  against  the  International  Typesetting  Machine  Company 
lor  infringement  of  the  following  United  States  Letters  Patent: 

0.  Mergenthaler . No.  614,229  0.  Mergenthaler . No.  614,230 

J.  R.  Rogers . Reissue  13,489 

IVIergenttialer  Linotype  Company 

TRIBUNE  BUILDING  NEW  YORK 


JOTTINGS  BY  THE  WAY. 


From  my  office  window  on  the  elev¬ 
enth  floor  of  the  World  Building,  every 
night  at  this  time  of  year  I  look  out 
upon  a  strikingly  impressive  scene.  For 
many  blocks  to  the  south  there  are  no 
high  buildings;  then  there  are  many, 
some  twenty,  some  thirty  stories.  At 
five  o’clock,  or,  perhaps,  a  little  later, 
everyone  of  the  thousands  of  windows 
is  illuminated  by  the  electric  lights  shin¬ 
ing  within.  The  fall  of  night  plays  a 
trick  upon  the  eyes  and  you  find  your¬ 
self  looking  at  what  appears  to  be  the 
wall  of  a  single  gigantic  building  such 
as  no  man  ever  constructed.  The  steam 
arising  from  the  escape  pipes  of  the  low 
buildings  in  the  foreground  drifts  across 
sections  of  this  great  wall  blotting  out 
here  and  there  one  light  after  another, 
only  to  have  it  reappear  an  instant  later 
in  seemingly  greater  brilliancy. 

The  scene  presented  by  these 
myriads  of  illuminated  windows  brings 
to  mind  the  Christmas  toy  houses  and 
churches  made  of  white  cardboard,  so 
popular  in  my  childhood  days,  in  which 
pieces  of  gilt  paper  fastened  on  the  sides 
gave  the  illusion  of  a  lighted  interior. 

In  war  time  whenever  the  Federal 
troops  won  a  signal  victory  every  New 
England  city  had  a  torchlight  parade 
and  the  houses  and  public  buildings 
were  illuminated  by  placing  several 
strips  of  laths  across  the  inside  of  the 
windows  upon  which  lighted  candles 
were  stuck  on  nails  at  regular  distances 
in  lieu  of  candlesticks. 

By  pasting  sheets  of  tissue  paper  in 
different  colors  over  the  glass  a  very 
brilliant  effect  was  secured. 

But  how  small  and  insignificant  was 
such  an  illumination  even  when  every 
building  in  town  was  lighted  up,  when 
compared  with  those  acres  of  tall  walls 
I  can  see  from  my  office  window  in 
which  thousands  of  electric  lights  flash 
forth  in  the  darkness. 

*  *  * 

With  the  advent  of  cold  weather 
comes  appetite,  and  with  the  Christmas 


holidays  the  good  cheer  that  is  to  be 
found  around  a  table  in  your  favorite 
restaurant.  There  are  thousand  of 
places  to  eat  in  New  York,  but  out  of 
them  all  you  have  selected  one  or  two 
where  you  especially  love  to  dine.  They 
are  not  the  tapestried  and  marbled  din¬ 
ing  rooms  of  the  big  hotels  or  the  showy 
cabaret,  lobster  palaces  in  the  White 
Way  district,  but  quiet  places  where 
there  are  no  glittering  chandeliers,  no 
cabaret  shows,  no  flunkyism,  but  where 
the  food  is  cooked  by  a  chef  who  knows 
his  business,  where  the  wines  are  all 
honest,  whether  they  come  from  France, 
from  Spain  or  from  California,  and 
where  the  service  is  unobtrusive,  but 
thoroughly  satisfactory.  If  vou  have 
with  you  a  companion  who  is  thoroughly 
congenial  and  who  has  survived  the 
friendship  tests  of  years,  then  your  hap¬ 
piness  is  indeed  complete. 

*  *  * 

At  the  close  of  one  of  my  lectures  on 
“The  Making  of  a  Newspaper,”  deliv¬ 
ered  in  Lafayette  Hall,  in  the  Bronx  re¬ 
cently,  J.  W.  Eichler,  of  423  East  138th 
street,  showed  me  a  copy  of  the  New 
York  Morning  Post  dated  Nov.  7,  1783. 
The  copy  was  in  a  fairly  good  state  of 
preservation.  The  type  page  was  8% 
X  15  in.,  four  columns  to  the  page.  The 
particular  thing  about  the  paper  that 
impressed  me  most  was  the  amount  of 
advertising  carried.  Of  the  total  six¬ 
teen  columns  nine  were  filled  with  ad¬ 
vertisements  of  local  New  York  mer¬ 
chants.  Sales  at  public  auction  fill 
nearly  a  column.  Samuel  Loudon  an¬ 
nounces  that  he  will  begin  the  publica¬ 
tion  of  the  New  York  Packet  in  this 
city  on  Mondav  and  Thursday  and  ap¬ 
peals  for  public  support  and  contribu¬ 
tions  to  its  columns.  A  firm  of  printers 
advertises  the  second  edition  of  the  re¬ 
port  of  a  salacious  trial  which,  accord¬ 
ing  to  the  text,  “is  replete  with  th“  most 
humorous  incidents  and  cannot  fail  of 
affording  delectable  amusement  to  all 
the  Merry  Votaries  of  the  Cypress  God¬ 
dess.  Amor  vincit  omnia!”  The  heavi¬ 
est  advertiser  is  Robert  Loosely,  who 


kept  a  general  store  in  Water  street  be¬ 
twixt  the  Coffee  House  and  Old  Slip, 
whose  announcements  fill  one  and  a  half 
columns.  Surely  the  merchants  of  those 
days  believed  in  the  use  of  printer’s  ink, 
and  liberally  patronized  the  newspapers. 
And,  mind  you,  that  was  120  years  ago. 
The  New  York  Morning  Post  was 
printed  by  Morton  &  Horner,  at  No.  7 
Water  street. 

When  the  Advertising  Men’s  League 
of  New  York  sent  out  notices  for  the 
November  dinner  it  told  the  members 
that  the  price  of  guests  tickets  had  been 
reduced  from  $2.50  to  $2.  The  only  per¬ 
ceptible  difference  in  the  usual  menu,  it 
said,  would  be  in  the  omission  of  the 
cigar  at  the  end  of  the  dinner.  As  a 
matter  of  fact  those  who  attended  the 
function  found  that  the  bill  of  fare  had 
been  cut  at  both  ends.  The  oysters  were 
omitted  as  well  as  the  cigars.  The  din¬ 
ner  as  a  result  consisted  of  soup,  broiled 
spring  chicken  and  green  peas,  ice 
cream  and  coffee.  Some  of  the  mem¬ 
bers  did  not  hesitate  to  say  that  they 
considered  it  a  slim  menu  for  the  price. 

Fr.\nk  LeRoy  Blanch.xrd. 


Charter  for  Waco’s  New  Daily  Paper. 

The  Southern  Publishing  Co.  of 
Waco.  Tex.,  which,  it  is  understood,  will 
publish  a  daily  newspaper  in  the  inter¬ 
est  of  prohibition,  has  filed  its  charter 
with  the  Secretary  of  State  of  Texas. 
The  capital  stock  is  $83,810,  divided  into 
8,381  shares  of  $10  each.  All  of  the 
stock  has  been  subscribed.  The  incor¬ 
porators  are  A.  J.  Barton,  W.  W.  Wood- 
son.  R.  B.  Soencer  and  H.  D.  Knicker¬ 
bocker,  all  of  Waco.  The  first  board  of 
directors  are  H.  A.  Boaz,  Dallas;  R.  B. 
Spencer,  H.  D.  Knickerbocker,  W.  W. 
Woodson,  A.  J.  Barton,  W.  H,  McCul¬ 
lough,  Cicero  Graves,  Waco;  J.  E. 
Brown,  McGregor;  W.  F.  Ramsey, 
Austin ;  Dr.  R.  R.  Lemaster.  Goliad ; 
Dr.  Houston  Neeley,  Beeville.  The 
Southern  Publishing  Co.  is  the  first  cor¬ 
poration  to  claim  exemption  from  the 
operations  of  the  “blue  sky  law,”  re¬ 
cently  passed  in  Texas. 


AMERICANIZED  LONDON  DAILIES. 


Best  Features  of  Our  Newspapers  Be¬ 
ing  Adopted  Abroad. 

Hildebrand  Harnsworth,  one  of  the 
famous  family  of  British  newspaper 
owners  and  publishers,  of  which  Lord 
Northcliffe,  his  brother  is  best  known, 
in  an  interview  with  a  Herald  corres¬ 
pondent,  spoke  of  the  change  that  had 
come  over  London  journalism  since  the 
introduction  of  American  methods  in 
the  treatment  and  display  of  news  arti¬ 
cles. 

“One  would  hardly  recognize  some  of 
our  newspapers,”  says  Mr.  Harnsworth, 
“the  change  in  them  has  been  so  great. 
Our  newspapers  are  already  American¬ 
ized  and  the  best  evening  newspaper  we 
have,  the  Evening  News,  is  nothing 
more  than  an  American  edition  of  what 
it  used  to  be. 

“The  best  features  of  American  news¬ 
papers  are  being  adopted  to-day  and 
long  essays  and  lengthy  articles  are 
giving  way  to  the  demand  for  news  that 
the  business  man  can  read  on  his  way  to 
his  office. 

“We  are  beginning  to  get  the  news  in 
concise  paragraphs,  just  as  you  are.  Our 
headlines,  I  think,  are  better  than  yours. 
There  is  too  much  headline  in  the 
.American  newspapers.” 

Herald  a«  a  Text  Book. 

At  a  spelling  “bee”  given  by  the  In¬ 
stitute  of  Commerce,  of  501  Fifth  ave¬ 
nue,  in  conjunction  with  the  Knicker¬ 
bocker  School  of  Secretaries,  at  489 
Fifth  avenue.  100  words  selected  from 
the  New  York  Herald  were  used  to  test 
the  knowledge  of  those  present.  Nearly 
100  stenographers  took  part  in  the  con¬ 
test.  The  winners  were  Joseph  Salmon, 
of  217  East  Eighteenth  street,  m-s- 
.soelled  two  words,  and  John  Nobbs,  of 
414  Eighth  avenue,  Brooklyn,  and  Miss 
Annie  May  Lane,  of  429  West  119th 
street,  each  of  whom  mitspeV..d  three 
words.  The  words  misspelled  by  Mr. 
Salmon  were  “chevrette”  and  "dachs¬ 
hunds.” 
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TIPS  FOR  THE  AD  MANAGER. 

l>’Arcy  Advertising  Co.,  Fullerton  build¬ 
ing,  St.  LouiL  Mo.,  is  making  7,000  L  contracts 
with  a  few  New  Jersey  papers  for  Geo.  A. 
Dichel  &  Co.,  “Cascade  Whiskey,"  Nashville, 
Tenn. 


Chas.  H.  Touzalin  Agency,  Kesner  building, 
Chicago,  Ill.,  is  renewing  4  in.  26  t  orders 
with  weekly  papers  for  the  Department  of 
Interior,  Dominion  of  Canada. 


A.  Eugene  Michel  &  Staff,  Woolworth  build- 
ing.  New  York  City,  are  placing  8  in.  4  t. 
orders  with  a  selected  list  of  papers  for 
the  Hudson  Export  &  Import  Co.,  “A.  V. 
Shock  Absorber,”  140  West  Forty-second 
street.  New  York  City. 


^  George  Batten  Ca,  Fourth  Avenue  building. 
New  York  City,  is  forwarding  80  inches  to 
some  New  York  State  papers  for  the  Eidison 
Portland  Cement  Co.,  1133  Broadway,  New 
York  City. 


The  Van  Orden  Corset  Co.,  101  Market 
street,  Newark,  N.  J.,  is  asking  for  commis¬ 
sion  direct  in  some  cases.  The  general  ad¬ 
vertising  of  the  above  company  is  placed  by 
Walter  L.  Houghton  Advertising  Agency,  of 
Newark,  N.  J. 


P.  K.  Frowert  Co ,  23  West  Forty-second 
street,  New  York  City,  is  handling  the  ad¬ 
vertising  account  with  Chicago  papers  for 
Crichton  Bros.,  622  South  Michigan  avenue, 
Chicago,  Ill. 


Roberts  &  Mac.\vinche,  30  North  Dearborn 
street,  Chicago,  HI.,  are  issuing  orders  to 
weekly  and  farm  i  aiiers  tor  the  .\merican  Sepa¬ 
rator  Co.,  Bainbbridge,  N.  Y. 


Wood.  Putnam  &  Wood  Co.,  Ill  Devonshire 
street,  Boston,  Mass.,  is  sending  out  10,000  1. 
contracts  to  a  few  New  York  State  papers 
for  Louis  K.  Liggett  Co.,  of  Boston,  Mass. 


J.  Walter  Thompson  Co ,  44  East  Twenty- 
third  street.  New  York  City,  is  placing  orders 
with  a  few  Eastern  papers  for  the  Drake 
Cake  Co.,  Wallabout  Market,  Brooklyn,  N.  Y. 


The  Mahlin  Advertising  Co.,  104  South 
Michigan  avenue,  Chicago,  HI.,  is  making  14,- 
(100  I.  contracts  with  a  large  list  of  papers 
for  the  Goodrich  Tire  Co-,  “Goodrich  Tires," 
.Mrron,  O. 

Frank  Presbrey  Co ,  456  Fourth  avenue. 
New  York  City,  is  forwarding  orders  to  a 
few  large  city  papers  for  the  En^clopaedia 
Hritannicsu  Cambridge  University  Press,  120 
West  Thirty-second  street.  New  York  City. 


The  Clague  Agency,  Otis  building,  Chi¬ 
cago,  111.,  is  renewing  yearly  coi  tracts  for  the 
Calumet  Baking  Powder  Co.,  of  the  same  city. 
It  is  also  making  16,000  I.  contracts  with 
Mississippi  papers  for  the  Pabst  Brewing 
Co.,  Milwaukee,  Wis. 

Walter  L.  Houghton  Advertising  Agency, 
Kinney  building,  Newark,  N.  J ,  will  place 
orders  for  J.  Wiss  &  Sons,  “Wiss  Shears," 
Newark,  N,  J.,  after  January  1,  1914,  with 
Pacific  Coast  papers  and  gradually  extending 
East. 


John  O.  Powers  Co.,  119  West  Twenty- 
fourth  street.  New  York  City,  is  issuing  7,000 
I.  contracts  to  some  New  Jersey  papers  for 
the  Samoline  Corporation,  115  Chestnut  street, 
Newark,  N.  J. 


G.  A.  DeLavel  Bliss,  61  Pearl  street.  New 
York  City,  is  sending  out  16  1.  10  t.  orders 
to  mail  order  papers  for  Dr,  F.  Harvey  Roof, 
New  York  City. 


Dorland  Agency,  Atlantic  City,  N.  J.,  is 
placing  50  L  10  t.  orders  and  100  I.  12  t. 
orders  with  Middle  , West  papers  for  the  Flor¬ 
ida  East  Coast  Railway  Co. 


Charles  H.  Fuller  Co.,  623  South  Wabash 
avenue,  Chicago,  HI.,  is  sending  out  878  I. 
10  t.  orders  to  a  few  selected  cities  for  John 
A.  Smith  Co 


The  Paris  Medicine  Ca,  of  St.  Louis,  Ma, 
is  issuing  4  in  1  t.  a  w.  contracts  direct  t-  f. 
to  Southern  cities. 


Taylor-Critchfield  Co.,  Brooks  building, 
Chicago,  Ill.,  is  forwarding  516  1.  4  t.  con¬ 
tracts  to  weekly  papers  of  the  West  for  the 
Wauchula  Development  Co. 


Brackett-Parker  Co.,  225  Fifth  avenue.  New 
York  City,  and  Boston,  Mass,  has  charge  of 
the  advertising  account  of  Phillips- Jones  & 
Co-,  Girard  &  Ca,  “Olus  Underwear,”  846 


New  Orleans  States 

Swtra  Mst  Pal4  CireiUtUn  f«r  S  Mtiths 
Octeber  4,  1913 

32.S32  DAI  L.  Y 

Per  P.  O.  Statement 

Carrier  circulation  averages  over  19,000 
per  issue.  We  guarantee  the  largest  car¬ 
rier  and  the  largest  ur/iite  home  circula¬ 
tion  in  New  Orleans.  It  is  less  expensive 
and  easier  to  create  a  new  market  in  a 
limited  territory  by  using  concentrated  cir¬ 
culation.  The  States  fills  that  position  in 
New  Orleans. 

The  S.  G  BECKWITH  SPECIAL  AGENCY 
Sole  ForeifB  RepreseBUdves 
Nmt  Yoffc  Chkwo  St  Loidi 


and  1196  Broadway,  New  York  City.  The 
above  agency  places  the  account  of  this  com¬ 
pany,  not  the  Blackmann-Ross  Co.,  as  has 
been  reported  heretofore. 

Frank  Presbrey  Co.,  456  Fourth  avenue 
New  York  City,  is  placing  100  1.  1  L  orders 
with  Eastern  papers  for  the  Pinehurt  Ca 

Nelson  Chesman  &  Co.,  1127  Pine  street, 
St  Louis,  Mo.,  are  putting  out  81  I.  13  t 
contracts  with  a  few  Sunday  Texas  papers 
for  the  Lung  Germine  Co. 

William  G.  St.  Clair  Ca.  Witherspoon 
building,  Philadelphia,  Pa.,  is  making  6,000 
1.  1  yr.  contracts  for  the  Gibson  Dist.  Ca, 
with  a  few  Southern  cities. 


Publications  examined  by  the  Association  of  American  Advertisers  ol 
wbich  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


N.  W.  Ayer  &  Son,  300  Chestnut  street, 
Philadelphia,  Pa.,  are  issuing  18  in.  22  t. 
orilers  and  15  in.  18  t.  orders  to  Eastern 
cities  for  the  Diamond  Match  Co. 


Campbell-Ewald  Co ,  Wayne  County  Bank 
building,  Detroit,  Mich.,  is  handling  a  dou¬ 
ble  decker  1  t-  order  with  large  papers  for 
the  Maxwell  Motor  Car  Co. 


The  advertising  account  of  the  National 
Cash  Register  Ca,  of  Dasrton,  O.,  has  been 
transferred  to  the  Johnson  Advertising 
.\gency,  of  Chicago,  Ill. 


The  Matos-Menz  Advertising  Co.,  of  Phila¬ 
delphia  and  New  York  City,  has  recently 
taken  over  the  account  of  the  Septorin  Drug 
Co.,  Baltimore,  Md.,  manufacturers  of  Sep¬ 
torin,  the  internal  antiseptic.  Orders  for 
56  1.  copy,  2  t.  a  w.  for  1  yr.  have  been 
placed  in  a  selected  list  of  leading  newspapers 
in  leading  cities  on  the  Atlantic  Coast.  This 
list  will  be  increased  in  the  early  part  of  the 
year. 

This  agency  has  recently  placed  large  copy 
from  56  to  40U  lines  in  newspapers  of  large 
cities  for  the  John  C.  Winston  Co.,  publishers. 

The  Matos-Menz  Advertising  Co.,  of  Phila¬ 
delphia  and  New  Y'ork  City,  has  made  con¬ 
tracts  for  a  half-page  advertisement  for  the 
Rapid  Remedy  Co,  New  York  City,  with 
leading  pharmaceutical  publications  and  smaller 
copy  in  the  various  newspapers. 


ARIZONA. 

GAZETTE — Av.  Cir.  Ocf.,  5%3....  Phoenix 

CALIFORNIA. 

ENTERPRISE  . Oiieo 

TRIBUNE  ....TTTT77T7 . Los  Angelm 

To  cover  Los  Angeles,  you  must  use 
The  Tribune,  Los  Angeles' 

Fastest  Growing  Paper. 

INDEPENDENT  . Santa  Barbara 

BULLETIN  . San  Francisco 

RECORD  . Stockton 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

GEORGIA. 

ATLANTA  JOURrfAL(Cir.54989)  Atlanta 

CONSTITUTION .  Atlanta 

CHRONICLE  . Augusta 

LEDGER  . Coluaabos 


MONTANA. 

MINER  . . T7.. . . . .Buiie 

NEBRASKA 

FREIE  PRESSE  (Gr.  1 28 J84). ..  .Lincoln 


NEW  JERSEY. 

PRESS  . 

.Aabury  Pait 

JOURNAL  . 

. . . .  Elizabeth 

COURIER-NEWS  . 

. . . .  Plainfield 

NEW  YORK. 

The  Beers  Advertising  Agency,  of  Havana, 
Cuba,  and  New  York,  is  asking  for  rates  from 
leading  magazines,  especially  those  reaching 
smokerx  for  a  campaign  soon  to  be  launched 
for  a  Cuban  cigar. 


Taylor-Critchfield  Ca,  Brooks  Building,  Chi¬ 
cago,  HI.,  is  placing  1  yr.  contracts  with  mid¬ 
dle  west  papers  for  Fitzpatrick  Brothers, 
■‘Kitchen  Kleanser.” 


Lord  &  Thomas,  Mailers’  Building.  Chicago, 
are  issuing  168  I.  1  yr.  contracts  to  a  few  papers 
for  the  Standard  Oil  Ca 


DINNER  TO  JAMES  O’FLAHERTY. 


Suburban  Publishers  Celebrate 
Fiftieth  Anniversary  of  His 
Arrival  in  America. 

James  O’Flaherty  was  the  guest  of 
about  forty  of  the  publishers  of  the 
suburban  papers  which  he  represents  at 
a  dinner  given  to  celebrate  the  fiftieth 
anniversary  of  his  arrival  in  America, 
and  held  on  Thursday  night  at  the 
Washington  Hotel  in  Newark.  Beside 
Mr.  O’Flaherty,  the  other  guests  of  the 
evening  were  former  Governor  J. 
Franklin  Fort,  R.  F.  R.  Huntsman,  of 
the  Brooklyn  Standard  Union ;  W.  R. 
Hotchkin,  of  the  Cheltenham  -Advertis¬ 
ing  Service:  R.  W.  Cooke  and  Einar  O. 
Petersen,  of  the  O’Flaherty  Suburban 
Lists. 

-After  the  dinner,  and  prior  to 
speeches  which  were  made  by  the 
guests  and  several  others  present,  Les¬ 
lie  R.  Fort,  of  the  Plainfield  Daily 
Press,  on  behalf  of  the  publishers,  pre¬ 
sentee!  to  Mr.  O’Flaherty  a  handsome 
scarf  pin,  with  a  large  pearl  in  the 
center,  surrounded  by  diamonds.  Mr. 
O’Flaherty  responded  in  a  manner  such 
as  only  he  is  famous  for.  Frank  E. 
Xavier,  of  the  Yonkers  Herald,  acted 
as  toastmaster. 

The  dinner  was  arranged  by  a  com¬ 
mittee  consisting  of  Augustus  S.  Crane, 
of  the  Elizabeth  Journal,  and  Leslie  R. 
Fort. 

Among  those  present  were : 

H.  L  Berdan,  Paterson  Guardian;  Augustus 
S.  Crane,  Elizabeth  Journal:  Chas.  L.  Edwards, 
Lung  Branch  Record:  Leslie  R.  Fort,  Plain- 
field  Daily  Press;  Chas.  H.  Frost,  Plainfield 
Courier-News;  R.  H.  Gillespie.  Stamford  Advo¬ 
cate:  T.  W.  Greenslit.  New  Rochelle  Evening 
Standard;  J.  Lyle  Kinmonth,  Asbury  Park 
Press;  J.  E.  Klock,  Kingston  Freeman;  .\.  L 
Kohnfelder,  Hudson  Observer;  James  Norton, 
llergei!  News;  Wallace  Odell.  Tarrytown 
Daily  News;  D.  P.  Olmstead,  Perth  Amboy 
Evening  News;  Frank  E.  Perley.  While  Plains 
Daily  Record;  M.  S.  Porter,  Mount  Vernon 
Daily  .\rgus;  J.  T.  R.  Proctor,  Bayonne  Re¬ 
view;  J.  H.  Ridenour,  Flushing  Journal;  Cora 
Ryno,  Plainfield  Daily  Press;  Fred  A.  Seide, 
Hudson  Observer;  George  G.  Smith,  The 
Newark  Star;  P.  A.  Speer,  Passaic  Herald; 


ILUNOIS. 

POLISH  DAILY  ZGODA. , 

SKANDINAVEN  . 

HERALD  . . 

. Joliet 

NEWS . 

HERALD-TRANSCRIPT  . 

JOURNAL  . 

STAR  (Circulation  21,589)... 

INDIANA. 

THE  AVE  MARIA . 

.  .Notre  Donne 

IOWA. 

REGISTER  at  LEADER. . . . 

.  .Des  Moiaea 

THE  TIMES-JOURNAL. . 

KANSAS 

CAPITAL . 

. Topeka 

KENTUCKY. 

COURIER-JOURNAL . 

TIMES  . 

_ Loakville 

....  Louitville 

LOUISIANA. 

DAILY  STATES . 

.New  Orleaaa 

ITEM  . 

,  New  Orleaaa 

TIMES-DEMOCRAT . 

.New  Orleaaa 

MARYLAND. 

THE  SUN.. . . . Btitimore 

hu  ■  combined  net  paid  circulation  of 
127,000  copies  daily,  80,000  of  which 
are  served  in  Baltimore  homes. 

MICHIGAN. 

PATRIOT  (No  Monday  Issue' . Jackson 

Average  1912:  Daily  10,589;  Sunday  1I,6W 
Member  Ameiican  Newspaper  Pub.  Ass’n. 
Member  “Gilt  Edge*'  Newspapers 

MINNESOTA. 

TRIBUNE.  Mom.  8i  Eve . Minneapolis 

MISSOURI. 

p^t-dTispatch  . St. 


Mr.  Stanion,  Elizabeth  Journal:  Charles  Star, 
Orange  Chronicle;  J.  David  Stern,  New 
Brunswick  Times;  A.  C.  Studer.  Montclair 
Times;  E.  T.  Thomas,  Norwalk  Hour;  E.  H. 
Tomlinson,  Morristown  Record;  John  'loole, 
Paterson  Call;  F.  E.  Wallace,  Elizabeth  Jour¬ 
nal;  Caleb  Van  Huesen  Whitbeck,  Hackensack 
Record:  W.  E.  Wortendyke,  Newburgh  Daily 
News  and  Francis,  E.  Xavier,  Yonkers  Herald. 


The  Lowry  (Minn.)  Union  plant  was 
destroyed  by  fire  last  week,  with  loss  of 
$2,000,  partly  insured. 


BUFFALO  EVENING  NEWS ....  Buf  sis 
BOLLETTINO  DEUA  SERA,  New  York 

EVENING  MAIL . . New  York 

STANDARD  PRESS.... . Troy 

OHIO. 

PLAIN  DEALER . Gevelaad 

Circulation  for  Nov.  1913. 

Daily  . llfi.873 

Sunday  . 1 46,632 

VINDICATOR  . .Youngsiowa 

PENNSYLVANIA. 

TIMES . . aertw 

DAILY  DEMOCRAT. . . Johnstown 

DISPATCH  . Pittsburg 

PRESS  . Pittobor^ 

GERMAN  GAZETTE . Philadelphi* 

TIMES-LEADER  ....... . . . Wilke.- Btrri 

GAZETTE . York 

SOUTH  CAR(M.INA. 

DAILY  MAIL . AnderMo 

THE  STATE . Columbia 

(Sworn  Cir.  June,  1913.  D.  21,733;  S.  2 1,960) 

TENNESSEE. 

NEWS-SCIMITAR  . Me^ 

BANNER  . Nadivilk 

TEXAS. 

STAR-TELEGRAM  . .  . . .  .Srt~Wa.i 

Swoinivculation  over  30,000  cUibr.  Only  daiV  ir 
Fort  Worth  that  pemittra  1912  examination  b) 
Asaociatkm  of  American  AchrertiMra. 

CHRONICLE  ..TTrTTTT. . ..HouaMB 

The  Chronicle  guarantee,  a  circulation  of  35,- 
000  daily  and  42,000  Sunday.  Increaie  in 
advertiiing  .rate,  efective  January  I.  1913. 

WASHINGTON. 

POST-INTELLIGENCER . S«.ttu 

CANADA. 

BRITISH  COLUMBIA. 

WORLD  . Va 

ONTARIO. 

FREE  PRESS . . .  ..7777! 

_ QUEBEC. _ 

LA  PATRIE . Maotred 

LA  PRESSE  Ava.Cir.forl9l2.ll4.37l  Mnutra.' 

Puck,  Comic  Weekly,  for  Sale. 

Puck,  the  comic  weekly,  is  for  sale. 
It  was  reported  this  week  that  the 
Masses,  a  radical  monthly,  had  acquired 
the  famous  humor  periodical.  This  was 
denied  Thursday  by  Morris  Hillquit, 
counsel  for  the  estates  of  Joseph  Kep- 
pler  and  Adolph  Schwarzmann,  who 
jointly  founded  the  publication  about 
thirty-five  years  ago.  Irving  Bacheller, 
the  author,  has  made  an  offer  for  Puck. 


December  13,  1913. 
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CHANGES  IN  INTEREST. 

Wakkensburg,  Mo. — Warren  C.  Kapp, 
formerly  owner  and  editor  of  the  Jour¬ 
nal-1  )einocrat,  has  purchased  the  inter¬ 
est  of  Charles  D.  Middleton,  of  the 
Star-Journal,  and  becomes  its  manager 
and  editor.  Mr.  Kapp  sold  his  plant  last 
February  to  Middleton  &  Crossley. 

Selma,  Ala. — The  Times,  one  of  the 
oldest  newspapers  published  in  Alabama, 
and  which  has  been  published  since  1823, 
was  sold  last  week  by  R.  E.  L.  Niel, 
who  for  the  past  six  years  has  been  edi¬ 
tor  and  owner,  to  Armand  S.  Andereck 
and  E.  P.  Andereck,  of  Kankakee,  Ill. 

Bellevue,  la. — An  interest  in  the  Her¬ 
ald  has  been  purchased  by  Henry  V. 
K1  nkncr,  of  Dubuque,  la. 

llicKSviLLE,  O.  —  The  News  has 
changed  hands,  Leo  Tuslison  selling  to 
Charles  Leason,  of  Auburn,  Ind.,  who 
takes  immediate  possession  of  the  plant. 

Washington,  Ga.  —  The  Reporter, 
founded  fifteen  years  ago  by  George  C. 
Jones,  and  recently  owned  by  F.  li. 
Ficklen,  C.  G.  Neeson  and  Boyce  Fick- 
en,  Jr.,  has  been  purchased  by  Ben  A. 
Neal,  for  the  past  year  editor  of  the 
McHuffic  Progress  at  Thomson,  Ga. 

Regina,  Sask. — The  interests  of  the 
Mclnnis  family  in  the  Daily  and  Weekly 
Standard  have  been  purchased  by  the 
Saskatchewan  Publishing  Co.,  publishers 
of  the  Daily  Province,  who  will  merge 
both  papers.  The  Standard  has  been 
owned  by  the  Mclnnis  interests  for  the 
past  twenty-five  year.s. 

Aberdeen,  S.  D. — Earl  D.  Robinson, 
who  has  conducted  the  White  Leader 
for  the  past  two  years,  has  sold  the  pa¬ 
per  to  S.  A.  Smith,  a  newspaper  man 
from  Wilder,  Minn. 


AD  FIELD  NOTES. 

F.astern  and  Western  representation 
of  the  Milwaukee  Journal  will  pass  Jan. 
1  from  C.  p.  Bertolet,  New  York  and 
Chicago,  to  O’Mara  &  Ormsbee,  Bruns¬ 
wick- Building,  New  York,  and  Tribune 
Building,  Chicago. 


J.  Mansfield  Redfield  has  opened  an 
office  at  303  Fifth  avenue  for  preparing 
advertising  matter  and  rendering  other 
advertising  service. 


The  George  B.  David  Co.,  Inc.,  has 
been  appointed  foreign  representatives 
in  the  East  and  West  of  the  Richmond 
(Va.)  Virginian,  a  morning  and  Sun¬ 
day,  established  about  eight  years  ago. 


NEW  AD  INCORPORATIONS. 

Terre  Haute,  Ind. — Terre  Haute 
.Advertising  Co.:  capital  stock,  $50,000; 
directors:  Clark  T.  Cooper,  H.  C. 
Ohm  and  Frederick  Grant,  Jr.,  and 
other  incorporators. 

New  York,  N.  Y. — The  Barkwann 
Co.,  of  Manhattan :  advertising  and  pub¬ 
lishing;  capital  stock.  $10,000;  Godfrey 
S.  Mann,  Martin  J.  Sheridan  and 
Charles  D.  Edwards,  incorporators. 

Cleveland,  O. — Advertising  Depart¬ 
ment  Co.;  general  advertising  agenev; 
capital,  $5,0W.  Incorporated  by  J.  L. 
Eshelman,  R.  E.  Densmore.  C.  W.  Mil¬ 
ler.  A.  W.  Hammond  and  R.  H.  Gris¬ 
wold. 


Allen  &  Ward  Add  to  Their  List. 

.Mien  &  Ward,  special  agency,  Bruns¬ 
wick  building.  New  York,  and  Adver¬ 
tising  building,  Chicago,  will,  beginning 
Jan.  1,  represent  both  in  New  York  and 
Chicago  the  following  newspapers:  The 
Bakersfield  (Cal.)  Echo,  Eureka  (Cal.) 
Standard.  Oakland  ((Tal.)  Enquirer, 
Seattle  (Wash.)  Sun,  Phoenix  (Ariz.) 
Republican,  Fort  Wayne  (Ind.)  Sen¬ 
tinel,  Richmond  (Ind.)  Item,  Volks- 
zeitung,  St.  Paul,  Minn.,  and  Wilming¬ 
ton  (Del.)  News. 


Chicago  Specials  Elect  Officers. 

The  thirteenth  annual  election  of  the 
Newspaper  Representatives’  Association 
of  Chicago  was  held  at  the  LaSalle  Ho¬ 
tel,  Monday,  Dec.  8.  The  following  of¬ 
ficers  were  elected  for  the  year  1914: 
Robert  E.  Ward,  president;  W.  Y.  Per¬ 
ry.  vice-president;  Elmer  Wilson,  treas¬ 
urer;  Robt.  J.  Virtue,  secretary ;  board 
of  directors:  E.  S.  Wells,  Jr.,  chairman; 
H  M.  Ford,  J.  E.  Verree,  R.  E.  Ward, 


R.  J.  Virtue;  promotion  committee:  H. 
D.  Suker,  chairman;  A.  E.  Chamber- 
lain,  F.  G.  Davis,  E.  C.  Bode  and  A.  W. 
Allen. 


Publishers’  Representatives  Advertising  Agents 


Randall  Joins  Taylor-Critchfield. 

Fred.  M.  Randall  has  resigned  the 
vice-presidency  and  withdraws  from  the 
H.  K.  McCann  Co.  to  become  associated 
with  the  Taylor-Critchfield  Co.,  adver¬ 
tising  agency,  of  Chicago.  Mr.  Randall 
brings  to  the  Taylor-Critcheld  Co.  sev¬ 
eral  years  of  continued  success  in  the 
advertising  profession.  His  remarkable 
progress  is  well  known  to  the  entire  ad¬ 
vertising  fraternity.  He  enters  this 
larger  field  of  activity  well  equipped  to 
administer  the  better  and  more  efficient 
service,  which  the  demand  of  the  day 
calls  for  in  reference  to  national  ad¬ 
vertising  of  American  manufacturers. 
As  a  resident  of  Detroit  for  the  past 
few  years  he  has  become  identified  with 
some  of  its  most  progressive  movements. 
He  will  make  his  headquarters  in  the 
Detroit  office  of  the  company. 


Spong  Return*  to  the  Sentinel. 

A.  M.  Spong  has  resigned  his  posi¬ 
tion  with  the  Kelly-Smith  Advertising 
.Agency  in  order  to  return  to  the  Knox¬ 
ville  Sentinel  to  become  its  manager 
of  foreign  advertisin.  Mr.  Spong  was 
with  the  Sentinel  for  a  number  of 
years  before  he  accepted  the  position  to 
repre.sent  the  Birmingham  News.  Mont¬ 
gomery  Advertiser  and  Mobile  Item  as 
manager  of  their  foreign  advertising 
departments.  After  serving  these  papers 
for  a  short  while  the  Kelly-Smitll 
agency  took  over  the  representation  of 
the  three  and  also  the  contract  Mr. 
Spong  had  with  the  papers,  and  he  then 
went  to  work  for  them,  travelin?  in  the 
Western  territory.  He  resumed  his 
business  connection  with  the  Sentinel 
on  Monday,  Nov.  17. 


ALLEN  <1  WARD 

Bnuuwick  BIJl,  New  York 
Advertising  Bldg.,  Chicago 


ANDERSON,  C.  j.,  SPECIAL  AGENCY 
Marquette  Bldg.,  Chicago,  III. 

Tel.  Cent.  1112 


lOHN  M.  BRANHAM  CO. 

Irunswick  Bldg.,  N.Y.,  Mailers  Bldg.,  Chic. 
Chemical  Bldg.,  St.  Louis. 


BUDD,  THE  JOHN.  COMPANY 
Brunswick  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis 


CARPENTER-SCHEERER  SP.  AGCY 
Fifth  Ave.  Bldg.,  New  York 
People's  Gas  Bldg„  Chicago 


CONE,  LORENZEN  6c  WOODMAN 
Brunswick  Bld&,  N.  Y*;  Mnller*  Bldg., 
Chic.;  Gumbel  Bldg.,  Knnsas  City 

DE  CLERQUE,  HENRY. 

Chicago  Office,  5  S.  Wabash  Ave. 

New  York  Office,  I  W.  34th  St 


HENKEL,  F.  \7. 

People’s  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465 


KEATOR.  A.  R. 

601  Hartford  Bldg.,  Chicago,  III 
Tel.  Randolph  6065 


LINDENSTEIN.  S.  G. 

118  East  28lh  St„  New  I'or) 

30  North  Dearborn  St..  Chicago 


AMERICAN  SPORTS  PUB.  CO. 
21  Warren  St..  New  York 
Tel.  Barclay  7095 


ARMSTRONG,  COLLIN  ADV-  CO 
115  Broadway.  New  York 
Tel.  4280  Rector 


BRICKA.  GEORGE  W,  Adv.  Agent. 
1 14-1 16  East  28th  St.,  New  York 
Tel.  9101-9102  Mad.  Sq. 


FRANK.  ALBERT  6i  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 


HOWLAND.  H.  S,  ADV.  AGCY,  k. 
20  Brosd  St,  New  York 
Tel.  Rector  2573 


LEE-JONES,  Inc, 

General  Advertising  Agents, 

Republic  Building,  Chiesga 


MEYEN,  C,  6i  CO. 

Tribune  Bldg,  New  York 
Tel.  Beekman  1914 


ANKRUM  ADVERTISING  AGENCY 


LIVE  AD  CLUB  NEWS. 


Officers  for  the  coming  year  were 
elected  at  the  meeting  of  the  Wheeling 
(W.  Va.)  Ad  Chib  last  week,  as  fol¬ 
lows:  President,  Paul  M.  Nemeyer,  of 
the  Nemeyer  Advertising  Co.;  vice- 
presidents  :  H.  F.  Gordon,  advertising 
manager  Wheeling  Corrugating  Co.,  and 
Joseph  Reass,  Jr,  of  Reass  Sons  Ad¬ 
vertising  Co.;  secretary,  Harold  A. 
Moore;  treasurer,  Campbell  H.  Hender¬ 
son,  manager  Wheeling  Telegraph. 
Talks  on  advertising  methods  were  de¬ 
livered  by  Fred  J.  Fox  and  Sol  Meyer. 


There  will  be  no  opposition  to  the 
regular  slate  at  the  annual  election  of 
the  St.  Louis  Advertising  Men’s  League 
this  week.  V.  L.  Price  is  nominated  to 
succeed  J.  W.  Booth  as  presiding  offi¬ 
cer.  Flint  Garrison,  Walter  S.  Donald¬ 
son  and  George  W.  Burback  are  to  be 
vice-presidents,  and  Glenn  W.  Hutchin¬ 
son  will  be  re-elected  secretary  and 
treasurer.  Charles  V.  Hill  was  the  prin¬ 
cipal  speaker  at  last  week’s  luncheon.  He 
suggested  that  240  representative  firms 
subscribe  $500  each  to  advertise  St. 
Louis.  A  discussion  ensued  as  to  how 
this  money  should  be  expended.  E.  P. 
Lampkin  thought  that  at  least  the  great¬ 
er  part  should  be  used  for  judicious  ad¬ 
vertising  in  local  newspapers. 


Alexis  Jean  Fournier,  the  landscape 
artist,  addressed  the  members  of  the 
Buffalo  Ad  Club  at  their  regular  weekly 
meeting.  He  talked  on  “Color  and  Har¬ 
mony  in  Advertising.”  his  tooic  being 
“Advertising  from  the  .Artist’s  Stand¬ 
point.”  M.  Fournier  has  just  returned 
from  a  year’s  trip  to  Paris,  where  he 
paid  particular  attention  to  the  stiidv  of 
color  and  harmony  which,  he  believes, 
play  an  important  role  in  helping  to 
create  a  favorable  impression  unon  the 
mind  of  the  recipient  of  advertising 
matter.  The  lecture  was  illustrated  bv 
colored  .stereopticon  views. 


C.  A.  Brownell  was  the  principal 
speaker  at  the  Detroit  Ad  Club’s  lunch¬ 
eon  last  week.  “Waste  in  Advertising” 
was  the  subject  of  Mr.  Brownell’s  talk 
and  he  said  he  thought  that  of  the 
$600,000,000  spent  in  America  for  ad- 


NORTHRUP,  FRANK  R. 

225  Fifth  Ave,  Ne«r  York 
Tel.  MadisoB  Sq.  2042 


OTLAHERTVS  N.  Y.  SUBURB.  1 
150  Nassau  Street,  New  York 
Tel.  Beekman  3636 


PAYNE  k  YOUNG 

747-8  Marquette  Bldg,  Chicago 
200  Fifth  Ave,  New  York 


PUTNAM  &  RANDALL, 

45  W.  34th  St,  New  York 
Tel.  Murray  Hill  1377 


STOCKWELL  SPECIAL  AGENCY 
286  Fifth  Avenue,  New  York 
People’s  Ga*  Bldg,  Chicaga 


VERREE  6i  CONKUN,  lac 

225  Fifth  Ave,  New  York 
Tel.  Medboa  Sq.  962 


vertising  annually  several  hundred  mil¬ 
lions  were  wasted  through  inefficient 
methods.  He  declared  there  was  no 
used  in  taking  five  pages  to  tell  a  thing 
when  one  page  would  do  just  as  well. 
Moreover  an  advertising  campaign 
should  never  be  started  until  distribu¬ 
tion  had  been  effected. 


Charles  H.  Grasty,  editor  and  publish¬ 
er  of  the  Baltimore  Sun,  delivered  an 
address  before  the  .Advertising  Club  of 
Baltimore,  on  “Two  Phases  of  .Advertis¬ 
ing — You  and  Me,”  at  the  luncheon  last 
week.  Mr.  Grasty  declared  that  the 
economic  element  in  advertising  fitted 
into  the  ethical  phase  and  that  every 
merchant  who  succeeds  is  an  advertiser. 
FI  E.  Robertson,  advertising  manager  of 
the  weekly  edition  of  the  Kansas  City 
Star,  wa.s  present  as  a  guest  of  the  club 
and  explained  the  Star’s  “13-for-lO’’  cir¬ 
culation  system. 

Through  the  efforts  of  the  Sandusky 
(O.)  Ad  Club,  ail  organization  com¬ 
posed  of  the  leading  merchants  and 
business  men  of  that  city,  a  long  drawn 
out  gas  controversy  has  been  agreeably 
settled.  After  the  failure  of  a  half  doz¬ 
en  organizations,  the  officers  of  the  Ad 


Classified  Specialists 
431  S.  Dearborn  St,  Qiicaga,  111. 


CLASSIFIED  AD  COMPANY 

Clearing  Heuse  For  All  Ageacia- 
Karpea  Bldg.,  Chicago. 


GUENTHER-BRADFORD  6i  CO, 

Chicago,  III. 


THE  BEE  RS  ADV.  AGENCY 
Lal.'Am.Off,  37  Cu^  St,  Havana.  Caba 
N.  Y.  Office,  nil  Flatirr,  Bldg. 


THE  EXPORT  ADV.  AGENCY 

Speciali-ts  on  Export  Advertising 
Chicago,  111. 


Club  stepped  in  and  in  a  dignified  and 
diplomatic  manner  brought  the  city 
fathers  and  the  gas  company  together. 
Sandusky  will  have  natural  gas  for  the 
nc.xt  five  and  a  half  years  at  the  rate  of 
thirty  cents  to  householders,  and  a  much 
lower  rate  to  manufacturers.  This  is 
only  one  of  the  good  things  that  the  Ad 
Club  has  accomplished  in  behalf  of  the 
city,  and  it  now  proposes  to  exert  its 
eftorts  in  behalf  of  a  model  street  light¬ 
ing  system. 


The  El  Paso  (Te.x.)  .Ad  Club  was* 
formally  organized  last  week  with  eigh¬ 
ty-seven  charter  members.  Claibofne 
Adams,  manager  of  the  Globe  Mills,  was 
elected  president  by  unanimous  choice. 
Other  officers  of  the  new  organization 
are:  Vice-i»rcsi(lcnt:;,  J.  .\rtlnir  Tobias 
and  bred  j.  I'cldman;  .secretary,  .\1.  1*. 
Carlock;  treasurer,  Paul  .Atkinson.  .Ad- 
dres.ses  were  made  by  O.  S.  Bruck, 
chairman  of  the  Dallas  Advertising 
Ltague  educational  committee;  W.  J. 
Edgecombe,  State  secretary  of  the  Re¬ 
tail  Merchants’  Association  of  Texas, 
and  Byron  W.  Orr,  advertising  manager 
of  the  Morning  Times,  and  at  one  time 
national  secretary  of  the  Associated  Ad¬ 
vertising  Clubs  of  America. 


.''N  ' 


Although  we  are  at  present  only  midway  in  our  campaign  in  the  CHICAGO 
TRIBUNE,  you  will  be  interested  in  knowing  some  of  the  results  we  have  obtained 
from  it. 

You  will  recall  that  our  original  objection  to  such  a  campaign  was  the  small  percentage 
of  the  newspaper  reading  public  who  are  buyers  of  illustrations  and  engravings — at  the  best 
not  more  than  5%.  We  are  in  a  position  to  state,  however,  that  reaching  the  5%  has  paid, 
exclusive  of  the  good  will  of  hundreds  of  non-buyers  who  may  some  day  be  buyers. 

Direct  orders  which  we  can  trace  to  the  influence  of  these  ads  have  paid  for  their  cost. 
In  the  engraving  industry,  where  direct  results  are  seldom  looked  for,  this  is  more  than 
satisfactory. 

One  of  the  noteworthy  features  has  been  the  wide  variance  in  the  kind  of  men  reached. 
A  butter  manufacturer,  a  real  estate  concern  and  a  buyer  of  standing  timber  were  a  few  of 
the  inquirers  which  resulted  in  business  for  us.  . 

Very  truly, 

MARK  P.  HAINES, 

Advertising  Manager  Bames-Crosby  Company. 


December  13,  19 


this  is  what  HAINES  said 


about  his  BARNES- CROSBY  campaign  in 

QCrtbtmc. 

THE  WORLD’S  GREATEST  NEWSPAPER 

(TRADE-MARK  REGISTERED) 

EASTERN  ADVERTISING  OFFICE:  1207  Croisic  BoUding,  220  HFTH  AVENUE,  NEW  YORK  CIH 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 
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